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Taipei International Cycle'S
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All grown up
Sc h ed u I e Of Eve nts Taipei Cycle celebrates 25th year 5
Eat like a local
Gene ral S how | nformation Today: Zhai Zhi Vegetarian Restaurant 6
09:00-06:00 Taipei Cycle Show, Nangang Exhibition Hall; and Stellar design
Taipei International Textile and Accessory Expo Top design awards to be named this morning 6
(SPOMODE), TWTC Hall 1, Area H GiIt-edged group
Campy'’s new electronic group is good, and pricey ...........uucrrveuenens 8
Events Open to Asia
09:00-17:00 LEV test & drive. 4th Floor Cargo Ramp, Nangang Bergamont looks to Asia for expansion 9
! Exhibition Hall Coming home "
| Tai fact leave Chi
i 10:00-10:50 Opening Ceremony & d&i Gold Awards ceremony. afwan mantiactiers feave Hima
| Nangang Exhibition Hall, 4th Floor, Conference Room Di2 for everyone
401 Shimano expands electronics to new markets 1 2
Doubling up
10:00-16:00 TES e-scooter test ride. 1st Floor, Nangang Exhibition Suntour’s Twin Sensor fits all e-bikes 14
Hall, South Sid . .
1 Tight knit 15
11:00-12:00 Award Ceremony, 16th International Bicycle Design New SPO.MODE show shows off t.emle makets
Competition, Nangang Exhibition Hall, 4th Floor, Function trumps fashion
Conference Room 401 Catch up with functional fabrics at SPOMODE 16
Special TaiSPO section
13:00-14:00 SPOMODE Fashion Show. TWTC Exhibition Hall 1, 2nd See our 16-page coverage of sporting goods SNOW ........ccceeccvveerrerssns 33
Floor, Conference Room 3
New Products 49
14:00-14:30 Cycling Extreme Performance with Allan Cooke and Check out the best of what's new
Ines Brunn (Nangang North Side)
, Contact Us
14:00-17:00 SPOMODE 1-on-1 procurement meetings, ) o )
TWTC Exhibition Hall, 2nd Floor, Conference Room 3 Here's how to reach the staff of the Taipei Show Daily:
14:30-14:50 Cycling Extreme Performance with Allan Cooke and Advertising :
Ines Brunn (Nangang South Side) Qi Kavanagh, Publisher
tom@bikeshowdaily.com
.981.014.
14:30-16:30 International Bicycle Trend Forum: Global bicycle i 09810145533
industry strategy development. Nangang Exhibition Taipei Cycle Show Daily editorial
Hall, 4th Floor, Conference Room 402 Doug McClellan
TaipeiShowDaily@gmail.com
18:00-20:00 Taiwan Cycle Night & Taipei Cycle 25th Anniversary +1.505.660.9957

Celebration. Nangang Exhibition Hall, 3rd Floor, The
Canton Restaurant TaiSPO Show Daily editorial
Barbara Smit
barbsmitfr@agmail.com

+33.6.1280.0850

New Products Launch — Wednesday, March 7

Nangang Exhibition Hall, 4th Floor, Conference Room 404

Today's Weather

Time Company Topic Today #
. . High: 20°C (68°F) oy ¢
14.00-14.30 King Roof Industrial Co. Explorer Ball . ) . . —
Occasional light rain. Chance of rain 70% ¢ &
14:40-15:10 Harmonic Innovation Technology Co., Ltd. Electric reduction -
electric module .
Tonight
15:20-15:50 Focus Bikes (China) Co., Ltd. New Product ST ;
presentation Low: 17°C (63°F) )
Light rain, then cloudy with late showers. J
16:00-16:30 Sliding Bike Development Co. Tube Motor of . Q v
e-sliding bike jhance of rain 70% v
Tomorrow
Attention Exhibitors: Have a special event, autograph signing, new product introduction, High: 19°C (67°F) Low: 15°C (59°F) il Y
or something else scheduled during the Taipei Cycle Show? Let us know so we can include it in our b -y
Chance of showers. L

calendar. Email details to TaipeiShowDaily@gmail.com.
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Asia’s premier bike show

Taiwan President Ma set to open
25th edition of Taipei Cycle today

Taiwan President Ma
Ying-jeou will preside over
today’s opening ceremony and
hand out the top awards to

the winners of the inaugural
Taipei Cycle d&i awards, show
officials said yesterday.

It's an auspicious beginning for the
25th anniversary of Taipei Cycle, which
just keeps breaking records. This year’s
show features 1,092 exhibitors —a 15
percent increase over last year. They are
occupying 3,288 booths, a 7.5 percent rise
from last year.

“Taipei Cycle has quickly risen in
quality and is now on a par with other
international cycling exhibitions, such
as Eurobike in Germany and Interbike
in America,” said Yuen-Chuan Chao,
president and CEO of TAITRA. TAITRA,
the Taiwan External Trade Development
Council, is the parent organization of
Taipei Cycle.

Asthelargest trade show in
Asia, Taipei Cycle is the place where
manufacturers can “access the Asian,
European and American markets,” Chao
said.

Bicycles had traditionally been part of
the TaiSPO sporting goods show, but were
split off to create a stand-alone show 25
years ago.

By its 20th year in 2007, Taipei Cycle
was Asia’s top bicycle show. This year,
Taipei Cycle comes full circle, as the
bicycle show is being run concurrently
with this year’s TaiSPO event. TaiSPO
is taking place at the TWTC, the former
home of Taipei Cycle.

The show opens with decent news
about exports. Tony Lo, chairman of the
Taiwan Bicycle Exporters Association,
said Taiwan’s 2011 bicycle exports fell in
units, but rose nearly 11 percent in value.

“Taiwan has positioned ourselves
as the heart of high-value, innovative
products, plus R&D and manufacturing,”
said Lo, who is also CEO of Giant, Taiwan’s
No.1bicycle manufacturer.

Unit exports fell by 13.7 percent to
4.37 million, as poor weather and the
European economic crisis took their tolls,
Lo said. Europe is the main market for
Taiwan-made bikes.

But total value rose to $1.662 billion.
That reflects a 28 percent growth in the
average export price for each bike, which
reached $380in 2011, Lo said.

Exports of parts and accessories grew
19 percent to $781 million.

And Lo said he expects stable growth
for 2012, although January’s figures
showed some declines in unit numbers.

Officials named the top five Gold
Award winners for the inaugural Taipei
Cycle d&i awards, which was organized
by iF International Forum Design.

TAIPEI OCe

Here’s to 25 years: (From left) TBEA Chairman Tony Lo; TAITRA president and CEO Yuen-Chuan Chao; and Ralph Wiegmann, managing director
of iF International Forum Design, give the thumbs up to Taipei Cycle’s 25th anniversary. (Photo by Doug McClellan)

Ralph Wiegmann, managing director
of iF, said the bicycle industry has
become much more focused on design
than it was 10 years ago.

“Design is playing a major role
nowadays. Ten years ago it was not
so much involved,” Wiegmann said.
“Bicycles and [their] components are not
only functional any more. That was how
it was seen for a very long time.”

The iF jury gave 74 awards (see related
story, page 6). The top five received Gold
Awards, which were announced at
yesterday’s press conference. They are:

Giant, for the OBO ARX bicycle;

Ke Chiuan Technology, for the SABS
anti-braking system bicycle brake; Kenda
Rubber, for the Sealant Compatible Tire, a
cross between a tube and a UST tire; KMC
for its Kool Knight bicycle chain; and
Fairly Bike for its flow e-bike.

THE BEST
WANT
THE BEST.

L=\

Don’t miss these special events during
the 25th anniversary show:

« Opening Ceremony and d&i Gold
Awards ceremony featuring President
Ma, at 10 a.m. today in Conference
Room 401 on the 4th Floor of Nangang;

- International Bicycle Trend Forum,
featuring many of the industry’s
leaders, from 2:30-4:30 p.m. today in
Conference Room 402 on the 4th Floor;

« Taiwan Cycle Night and Taipei Cycle
25th Anniversary Celebration, from 6-8
p.m. tonight at the Canton Restaurant
on the 3rd Floor of Nangang;

« Tour de Taiwan, now a UCI premium-
level race featuring top professional
cycling teams, starts Saturday morning
at Taipei City Hall.

TAIPEI CYCLE SHOW BOQOTH 10629



s TAIPEl SHOW DAILY

Eat like a local in Taipei: Part 1

Zhai Zhi

Vegetarian Restaurant

Step off the well-worn Taipei tourist path and explore these little-known local
restaurant gems. Discover great food at reasonable prices—and don’t worry if you
don’t speak Chinese. Show the address to your taxi driver, and use our vocabulary list
to point to the phrase you need. Today'’s stop: the Zhai Zhi Vegetarian Restaurant.

Zhai Zhi Vegetarian Restaurant

If you are a vegetarian, you are in the right
place because Taipei has excellent vegetarian
food. Many vegetarian restaurants, including
Zhai Zhi, make use of mock meat, created with
soy protein, mushrooms, or wheat gluten.
Chinese Buddhists in ancient times invented
meat facsimiles, and they can be remarkably
realistic in appearance, texture, and even
taste. Even if you are not a vegetarian, it’s well
worth checking out Zhai Zhi’s range of typical
rustic-style Taiwan food.

The easiest way to sample their food is
to choose a set meal, which includes “meat,”
vegetables, and soup. Deep-fried “chicken”
comes with noodles, vegetables, and a tangy
tomato-flavored soup with pickles.

Stewed minced “pork” on mixed grains is
the house specialty, served with bean sprouts,
sweet potato leaves, and a hearty vegetable
soup. Zha Zhi’s “Three Treasures on a Sizzle
Plate” is the ultimate feast for any mock
carnivore: “steak,” “pork,” and “fish fillet,”
served with noodles, vegetables and soup.

Recommended Set Meals

Mock Chicken with Noodles,
NT$100 ZHER

Braised "Pork" and Mixed Grains,
NT$90 ERRER

Three Treasures on a Sizzle Plate,
NT$140 #R =5

Three Treasures on a Sizzle Plate
Dining Tip
Look for vegetarian cafeterias (R R BEIE),
which uniquely charge for food by weight. You

can sample as many different dishes as you
like. Rice costs extra.

Zhai Zhi EZ ER A REE

Address: 450 Zhuang Jing Road, Xinyi, Taipei
BitHERRE 505

Telephone: 8780 5318

Opening Hours: 11 a.m.—2 p.m., 5-8:30 p.m. daily
English Menu? No

English Speaking? No

Credit cards? No

H Stephen Jack

For more restaurants and a map,

visit: http://www.eatingchina.com/articles/
restaurants.htm

Handy Vocabulary Guide

English menu 323X 3EE  Soup 5
Rice £
Noodles %i
Pork 5%/
Beef £

Tea X

Beer [
Whisky B+ &
Juice it

Soup spoon 5t
MSG Ik 15
Vegetarian ZR
Toilet EIFf

How much? £ 0§

Chicken Z [ Water HEA7K Thank you {55t
Fish £ Chopsticks ¥ Taxi FHH2E
Seafood ;& ¥ Knife 7]+

Vegetables 7 32

% armour

Fork ¥

Legal Performance Enhancement
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Top design prizes to be
awarded this morning

The “best of the best” products will be announced today
at Taipei Cycle’s Awards Ceremony. The ceremony runs
from 10 a.m. to noon on the 4th floor of the Nangang

Exhibition Hall.

Taipei Cycle hosted two
competitions this year. The first is
the annual International Bicycle
Design Competition, now in its
16th year. The top winner among
19 finalists will receive a prize of
NT$500,000 ($16,900). Runners-up
will also receive cash prizes.

The second is the inaugural
Taipei Cycle d&i awards, conceived
and organized by iF International
Forum Design GmbH in celebration
of Taipei Cycle’s 25th anniversary.
The iF jury named 74 winners last
month, and will announce the top
five Gold Award winners at today’s

ceremony.
The iF competition attracted

Zhen Guan Technology
“Bear’s Paw” pedal

207 entries in four categories:
bicycles, components, clothing and
equipment. Jurors judged entries
on such criteria as innovation,
design quality, choice of materials
and environmental impact.

Winning companies ranged
from the well-known to the brand-
new, and products ranged from
complete bikes to a something as
seemingly simple as a fastener.

No less than three child seats
made the final cut, including
the Bobike mini City, which
accommodates a child from nine
months to three years and includes
a windshield.

Two types of bicycle paints also
were winners, including Yung
Shyang’s Lumi paint that absorbs
light during the day and uses it to
glow in the dark for safety.

Ke Chiuan Technology invented
a bicycle brake that works like
the anti-lock brakes on a car,
while Tektro was honored for its
aerodynamic TT brake system.

Protanium landed three
products in the winner’s circle: two
e-bikes with hidden batteries that
can be easily removed; and a super
slim 10 AH “intelligent” lithium
battery pack with an LCD.

The International Bicycle
Design Competition, meanwhile,
continued to demonstrate its wide
global appeal. The competition,
sponsored by the Department
of Industrial Technology and
organized by the Cycling & Health
Tech Industry R&D Center, drew
839 entries from 51 countries.

The IBDC entries are typically
concepts, as opposed to the
production-ready products honored
by the iF award.

Among the 19 finalists
are concepts representing an
eclectic mix of ideas. An Iranian
designer, for example, proposed a
full-suspension electric mountain
bike with a battery that can be
recharged by wind power.

Two Taiwanese designers
offered different takes on wooden
bikes. One is made of processed
plywood and carbon fiber for a
durable and “green” bike; the other
uses 3D compression molding
technology to shape wood into an
organic, elegant bicycle frame.

Come to the awards ceremony
to see who will be the big winners!

Fruitshop International’s Horn
Bike iPhone amplifier.

2012 Taipei Cycle Show

on Hall




EXPERIENCE THE BENEFITS OF ELECTRONIC
SHIFTING ON ULTEGRA Di2

For the past four years, professional riders have been riding Shimano Dura-Ace components
with Di2 electranic shifting technology over the highest mountains, the worst cobbles and
through the most extreme weather conditions imaginable. As of this year, Shimano Ultegra
will also be fitted out with this groundbreaking technology. Changing gears becomes easier,
effortless and faster by simply touching the shift buttons. Control at your fingertips.

=

SHIMANO

N TEGLA

www.shimano.com
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High performance, high price

Campy flicks on
its Di2 competitor

After Shimano announced its Di2 electronic shifting system in 2008, the
industry wondered when other groupset suppliers were going to join the
race to make the ultimate electronic system for road bikes.

Last autumn, we received at least
a partial answer when Campagnolo
unveiled electronic versions of its top
groups, the Record and Super Record.

These new versions carry the EPS

moniker, for “Electronic Power

Shift.” The groups offer top
performance, albeit at
chart-topping
price.

What do
riders get from
Campy’s EPS groups in
exchange for their hard-earned
money? The EPS groups are lighter,
the lever feedback is great (you can
feel the click), levers switches are
distinctly separated, and the rear cog
has 11 sprockets. Finally—and not
insignificant for products in this price
range—the groups look elegant.

In short, the Campagnolo EPS
systems are technical marvels,
offering impressive performance and
weight savings from the use of many
carbon parts. Shifting is impressive.
Riders can change gears and experi-
ence the system’s efficiency with just
the push of a button, similar only to
Shimano Di2 Dura-Ace. It does not
matter if one is pedaling softly or
strongly, or is on or out of the saddle.
Lever feedback is the same under any
shifting conditions. Just push the
button (or lever) and the system does
the job.

Lever feedback is excellent due to
a simulation of mechanical systems,
allowing the rider to “feel” what his
fingers are actually doing, something
Di2 does not offer. Lever movements
are longer than Di2, and riders can
feel the click through their fingers.
This feeling is important when one
is tired, or is wearing gloves in cold
weather. The relatively high button
force should theoretically help avoid
accidental shifts, something that is
not an issue for day-to-day riding. The
up and down shifting levers are well
separated.

Front shifting with the EPS
systems is as impressive as it is with
Di2. When shifting to the big ring,
the EPS system overshifts the cage,

pushing the chain p————
farther than normal. MO 51 3
Once the chain is set

in the big chainring,

the cage trims itself back to the
correct position. The timing has been
optimized for optimal shifting.

For rear shifting, Campagnolo
incorporates what it calls Multi-
Shifting, another feature unique to
EPS. The longer the rider holds down
the shift button, the more gears the
rear derailleur shifts. Unfortunately,
the use of Multi-Shifting requires
alearning curve because it doesn’t
indicate how many gears have been
changed. The rider has to learn how
long to hold the lever to reach the
desired number of gear shifts.

Another downside is that the
multi-shifting function, combined
with the devices that give the
“clicking” feedback to the rider’s
finger, make single shifting a tad
slow. But this should not be an issue.

The shape of the hoods is perfect
as on all top groups. Campagnolo’s
decision to separate the levers for up
and down shifting is also a plus.

The design of the battery compo-
nents raises some questions. Because
the CPU—the computer chip that is
the brains of the system—is housed
with the battery, the battery cannot
be removed for recharging. Instead,
the user connects a cable to the
battery housing.

The EPS Record is priced similarly
to Shimano Dura-Ace Di2, with the
EPS Super Record priced even higher.
This price tag ensures that the
Campagnolo EPS Super Record will
be a toy for only the richest of road
cyclists. B GE
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Stevens makes its
Taipei Show debut

Stevens, the German bike brand, has
longstanding relationships with several
Taiwan manufacturers. But it has never
exhibited at the Taipei Cycle Show until
this year, when officials decided to come
and support the brand’s growing sales
in Taiwan.

“It’s said that the tremendous
bicycle sales, stimulated by Taiwan’s
bike boom, are coming to an end,” said
Volker Dohrmann, Stevens’ product and
import manager. “Nevertheless, sales of
high-end custom road bikes are picking
up. Right now we are benefitting from
this development.”

Ruijin Sports Co. has distributed the
Stevens brand in Taiwan since 2009 and
now counts as many as 4o dealers. To
celebrate the brand’s first exhibition at
the Taipei Show, the Stevens manage-
ment team from Hamburg, Germany,
will attend the show.

The bikes that Stevens sells in
Taiwan take a circuitous route to the
island nation. Carbon fiber bikes, which
account for about two-thirds of Taiwan
sales, begin as frames manufactured in
China. The frames are sent to Stevens’
factory in Germany where they are
assembled into complete, customized
bikes, and then shipped to Taiwan and
other countries.

“German brands have a very good

image in Taiwan. We
feel honored to introduce
Stevens to the Taiwanese
aftermarket,” said Hank
Liu, Ruijin’s sales manager.

Dohrmann said the Taipei show “is
the best chance to cultivate contacts
with our existing distributors, and to
search for new contacts.”

Stevens sells its bikes in some 30
countries now and is eyeing other
markets in the Asia Pacific region for
expansion. ll JB

ST
4TH FLOOR

NO627

Stevens’ frames are made in Asia but
developed and tested in
Hamburg, Germany

Kaohsiung bikemaker
gains velocity with award

Velocite is a newcomer to the bicycle
industry, but the Kaohsiung, Taiwan,
manufacturer of high-end bikes, frames,
wheels, and other components is
making its presence felt.

Its Helios Aero carbon bike is one of
the winners of Taipei Cycle’s inaugural
Design & Innovation (d&i) awards,
announced at the end of January.

Velocite doesn't rely on a large
advertising budget. CEO Victor Major
prefers to invest in materials and
manufacturing and let the products
speak for themselves.

“We are perfecting our materials
science and structural design, and
further improving our carbon fiber
layout technology, so that our products
offer higher performance than others in
terms of torsional stiffness,” Major said.

The Helios Aero seems to support

walor s Approact. "GTHFLOOR
Velocite claims that the 5003 7
Helios offers an aero

profile that complies

with UCI regulations, while delivering
the same lateral stiffness as a non-aero
frame without sacrificing significant
weight.

Velocite is showcasing the Helios
Aero, along with a prototype triathlon
frame and a new hub set with a very
wide rear flange, at its Taipei Cycle
booth.

“Our new hub set features straight
pull 2:1]acing in order to make the
stiffest rear wheel possible,” said
Major. He is quietly confident about the
prospects for Velocite.

“Ifeel thatIcouldn't convince
somebody to buy our product if we didn't
make a superior bike,” he said. M RM

The Velocite Helios Aero
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20 years old in 2012

Bergamont opens its
booth to distributors

This year, 2" seems to be Bergamont Bicycles’ lucky number. In 2012, the German bicycle brand is

celebrating its 20th anniversary. And it's exhibiting for the second time at Taipei Cycle.

“Last year we were very happy to get
such a spacious booth for our first exhibi-
tion at Taipei Cycle,” export manager
Maik Geletneky said. “With an eye on
the long waiting list, we didn't take this
for granted.”

Stefan Berkes, Bergamont’s founder
and general manager, has a long associa-
tion with Asia. He once lived in Hong
Kong and, since Bergamont’s founding,
has become well known in the Taiwan
industry. Taiwanese producers make
most of the brand’s bikes.

Bergamont, in fact, has connections
across the globe. In 2008, International
Sports Holding AG acquired a majority
stake in the Hamburg, Germany,
company. Now known as the BMC Group,
the Swiss parent company also owns
BMUC and last year acquired Thémus,
which produces Stromer e-bikes.

Another BMC subsidiary, Swiss
Manufacturing Technology, works with
the three brands to share R&D, sourcing,
production and administration.

The BMC Group offers other benefits
to Bergamont.

“Bergamont’s sister brand, BMIC,
oversees our sales in Italy, France and the
U.S. Both brands also share warehouses
in these markets,” Berkes said.

Bergamont has returned Taipei
because it seeks to expand its export
market.

“Until 2006-2007, our brand concen-
trated on the German-speaking market
and some neighboring countries,”
Geletneky said. “Reaching capacity
in these markets led us to expand

Use your head
and win prizes

Bergamont will reward distributors
who use their heads. The first 20
distributors that make appointments
with the German bike brand will win a
Cratoni helmet and Bergamont T-shirt.
Export manager Maik Geletneky said
the company is seeking to expand to
more countries this year.

“Last year at our Taipei debut we met
10 to 15 contacts a day, and were able
to select importers in Singapore, Hong
Kong, Thailand and Russia,” Geletneky
said. “This year we hope to engage in
serious talks with other importers,
especially in the Asia Pacific region.”
HJB

production. That’s why we are now “ATHFLOOR
also searching for exclusive importers N1124
worldwide.”

Before 2009, Bergamont bikes were

HSI'TON3

sold in eight or nine countries. Today,
they are available in 30. B JB

WWW AIRACE COM.TW

BOOTH :L1002

Hercules DG

» Dynamic display LCD digital gauge

+ 6063 Alum barrel with anodized sleeve

« 2-Tone handle

» Alum base

» Twin-Valve pump head with air-bleeder button
» Max. pressure 240 psi (16.5 bar)

SWERE:
JEIZEEBIRELNSE] SommEEamHEE2e-158
Tel: 886-4-22958282 Fax: B86-4-22956090

e-mailhjohnny400@msn.com

Aider's dest rFriend

Maik Geletneky (left), Bergamont’s export manager,
with international sales manager Oliver Sieck © JB
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PROGRESS 2013
DYNAMIC FLEXIBILITY

TRENDSETTING
DESIGN

1-5TRUGKURE
TECHNOLOGY

Unique T-base molded construction
of ultra-light and strong carbon fibers
redistributes the saddle’s carry load,
significantly reducing conventional
components in the base while increasing
overall support, flexibility and comfort.
Available with carbon, titanium or Cr-Mo rails.

Velo offers dynamic solutions for every bike, everywhere. Fore riders in
bicycle technology for the industry, our products are state-of-the-art in

technic, design, style and utility. At prices that convince and variety that
astounds. If you don’t see it, ask for it!

Visit us at Taipei Cycle Show, Nan Gang Exhibition Hall, Booth JO 7171. W~

feels righi

www.velosaddles.com

SADDLES GRIPS
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Taiwan bikemakers seek alternatives to
China — including returning to Taiwan

High Ride Bicycles is an A&J Enteprise factory in Vietnam

As mainland China becomes an increasingly expensive place to do business, many Taiwan
manufacturers are bringing production back from China — where so many had rushed to build

factories in the past two decades.

Advanced International Multitech,
a publicly traded manufacturer for
some of the world’s best-known
bicycle and golfing brands, is one of
those companies.

With the move, AIM is seeking to
circumvent mainland wage increases
as well as the European Union’s
anti-dumping duties on Chinese-made
bicycles. The EU recently extended the
48.5 percent duty into 2016.

AIM posted revenues exceeding
NT$12 billion ($403 million) in 2011,
some 10 percent of which came from
its growing composites sector. It
counts Bianchi, Look, Decathlon, and
Specialized (until model year 2013) as
customers.

FIRST COME,

FIRST SERVE!

FIRST 20 VISITORS
(DISTRIBUTORS ONLY)
WIN A FREE CRATONI
CYCLE HELMET AND A
BERGAMONT T-SHIRT!

CIREATONT

DO HEAD BEOTECTION

Its clients complain about the
cost of manufacturing in Taiwan, an
official in AIM’s OEM sales division
said. “These brands always want a
cheaper price. They don’t want to
move back to Taiwan, but the future
will make (the costs) all the same,” the
official said.

Asthe wage gap between Taiwan
and China closes quickly, manufactur-
ers are turning to other Southeast
Asian countries. A&J Enterprise, a
Taiwan-based OEM, has operated
in Cambodia since 2006 and has a
factory in Vietnam as well.

“We are a Taiwanese company,
but our factory is in Cambodia,” the
company’s Sunny Yeh said. “We have

several customers from Europe, such
as Scott, Felt, Marin, Norco, Avanti
and Kona. We began supplying some
of these customers five years ago.
Our clients are increasing
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foreign brands to move there, Yeh said.

Bessie Lee of Action Trading Inter-
national, a Taichung agent, said some
of the brands her company represents,
including Felt, have migrated to
Cambodian factories. But Lee said the
issue has been over-simplified.

“At this moment, we still have
not heard any other factories doing
the same (as AIM) even if the costs of
Chinese-made bicycles are increasing.
Moreover, it is very difficult to find
many workers in a short time if
production moves from big Chinese
factories to Taiwan,” she said.

Taiwan’s No. 3 bike manufacturer,
the Ideal Bike Corporation, said
it hasn’t had the pressure from
customers to move.

Ideal has factories in Taiwan and
China, including a plant in Dongguan
which opened in 2005. But Ideal “so
far hasn’'t had any discussions with
OEM clients about moving production
to Southeast Asia” Sales Manager
Vanna Huang said.

Officials at Specialized, Scott, Felt
and Kona did not return requests for
comment. Bl CW

their business—our annual RR A
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Di2 for me and you

Shimano launches Di2 electronic
shifting for Alfine internal hub...

Shimano is bringing electronic shifting to urban cyclists with a Di2
version of its Alfine internal hub system. This new incarnation of the

Alfine will offer electronic shifting for both flat bar and road shifters.

Shimano developed Di2 (Digital
Integrated Intelligence) for its top-end
road groupsets. The Alfine Di2 systems
will use the same 2-core E-tube cables as

battery; the Alfine Di2 uses the same
battery unit as the road groupsets.

The road shifter is based on the
current Ultegra Di2 unit. However, all
shifting is done with the right-hand
lever, leaving the left-hand lever to serve
asjust abrake.

The road lever is an interesting new
direction for Shimano. Until now, the
components giant has been unwilling to
produce drop-bar shifters for its hubs. It’s
afairly niche market and one that has
been served up until now by third party
producers such as Versa. The switch to
electronic shifting, however, makes it
simple for Shimano to offer a drop bar
solution for cyclists who prefer it.

On the mountain bike side, Shimano’s
quality-on-a-budget SLX groupset has
been given a ground-up redesign. The
new Shadow Plus derailleur is direct
mount compatible. That means the
link to the dropout mounting bolt is
removable, allowing the mech to be
mounted directly to bikes with the new

Shimano’s new Di2 Alfine shifter

Ultegra Di2. Shimano will offer 11- and
8-speed versions of the hub.

The flat bar shifter features two
thumb-operated buttons for upshifts and
downshifts, and information about the
system can be displayed on a separate
information display, which shows the
current gear and also the status of the

.. While it brings Dura-Ace Di2 performance to Ultegra for less

With the release of Dura-Ace Di2 in 2008, Shimano set a
standard for road bikes with precise, durable electronic
shifting. If the system had a flaw, it was its high price.

Now, Shimano is bringing Di2 to its
lower-priced Ultegra group, making
the electronic system available to more
of the road bike masses—or at least
those who could afford the mechanical
Dura-Ace system, which is priced
comparably.

But what'’s interesting is that
Ultegra Di2 offers essentially the same
performance as Dura-Ace Di2 at almost
half the cost. It has the same effortless
and fast gear changing at the touch of

the shift button; the same automatic
trimming front derailleur; the same
precision; and the same easy installa-
tion and adjustment. When riding, in
fact, it is almost impossible to tell the
difference between Ultegra Di2 and
Dura-Ace Di2.

There are some significant differ-
ences between Ultegra and Dura-Ace
Di2. Most important, components are
not interchangeable.

The Ultegra’s cables have only two

standard fixing. The direct mount derail-
leur promises more accurate shifting and

more clearance for wheel removal.

The SLX levers have a shorter shift
lever and lighter feel, and the left-hand
lever is manually adjustable between
2-chainring (38/24 or 38/26) and
3-chainring (42/32/24) setups. They're
available in an Ispec version, so they're
directly mountable to Ispec-compatible
brake levers.

The hydraulic
disc brakes feature
Shimano’s ICE
technology rotor.

An aluminum

core, sandwiched
between two steel
layers, reduces the
operational tempera-
ture of the discs by
upto100°C (180°F).

The trickle down
inroad groupsets
continues; with
Tiagranow a
10-speed system,
Sora has been
updated. It’s still

core wires, while Dura-Ace Di2’s have
four (cable diameters are 2.65mm

connectors are smaller. When using
internal cabling, the holes in the frames
are smaller (smm diameter instead of
7x8mm oval holes).

The Ultegra Di2 system (derailleurs,
shifters, cables, and components)
weighs more than Dura-Ace—by all of
127 grams (4.5 ounces), a difference that
should hardly matter to cyclists.

With Ultegra Di2, Shimano cements
its position as the front-runner in
electronic road bike systems. No wonder
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the company is scrambling
to keep up with demand.
compared with 3 to 3.6mm). The Ultegra M GE
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nine speeds, but the “ATH FLOOR
thumbshift has been M081 4
replaced with a second

lever behind the brake, the

same as the more expensive groupsets.
The gear cable still exits the hood of the
lever externally, rather than running
under the bar tape. Triple and compact
chainsets will be available.

H DA

Shimano has totally
redesigned its SLX
mountain bike
groupset.
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One system fits all e-bikes

Suntour's 'twin' e-bike system

Maarten Houben (left) and Cees van Vliet oversee SR Suntour’s new customer service office
in Germany. Houben holds a Twin Sensor crankset. Photo by Jo Beckendorff.

SR Suntour is expanding its range of e-bike components. After
showing a prototype of its new kit range at Eurobike, SR Suntour
is launching its first ready-to-go products at its Taipei Cycle
booth. Deliveries are scheduled to begin in spring.

SR Suntour calls its new product
the “Twin Sensor” crankset. It’s part of
its HESC (for “Human Electro Synergy
Components”) range.

The new Twin Sensor crankset

works with both internal hub and
derailleur systems, said Ippei Noda,
general manager of SR Suntour Europe.
The company’s previous kit worked
only with internal gear hubs.

SR Suntour created the Twin Sensor
crankset with a new development
partner. The company had been
working with Sanyo. In 2009, Sanyo
was acquired by Panasonic, which
makes a competing e-bike kit. Sanyo
halted its work with SR Suntour, which
had focused on sensors and battery
packs.

The new partner is an unnamed
Japanese company.

SR Suntour is assembling the
cranksets at its factory in Kunshan,
China. The Twin Sensor crankset will
be offered with 38 and 42 teeth.

According to the company, benefits
of the complete Twin Sensor e-bike
kit include lightness—a weight of
skg (11 pounds); efficiency, through a
low-friction design; and regeneration,
through a high-energy recovery
Sensor.

An SR Suntour official explained
what the name “Twin Sensors” refers
to:

“A rotation sensor is probably the
best solution to control rotation speed
but it is not as precise as a torque

sensor. A torque sensor 15 a0 - kefo): 4l
offers a very precise J0417
measurement and

assures a smooth pedaling feeling but
cannot detect rotation,” said Tomonori
“Tom” Suenaga, the company’s e-bike
specialist.

“By combining two sensor
technologies within one crank, we
achieve a very natural and smooth
pedaling sensation while increasing
riding safety,” Suenaga added. “The
integrated design simplifies the
manufacturing and service process
tremendously.”

OEMs will appreciate the fact that
the Twin Sensor system does not
require a special frame design but
can be mounted on a standard bicycle
frame.

To support European sales of its
growing e-bike range, SR Suntour has
established an e-bike customer service
office in its European headquarters at
Valley, Germany, near Munich.

Overseeing the new office are
mechanics Maarten Houben and Cees
van Vliet. H JB

Haibike will attempt Audi-like ski jump climb — with an e-bike

Audi, the German automaker,
is famous for two historic—and
memorable—commercials showing
all-wheel-drive cars climbing to the top
of a Finnish ski jump.

Now, Haibike is hoping to work
some similar promotional magic
to highlight its eQ Xduro electric
mountain bike. Haibike, a brand of
the Winora Group, plans to stage an
attempt to climb a 140-meter (459-foot)
ski jump in Oberhof, a resort in Eastern
Germany.

Company officials said the climb
is scheduled to take place at about the
same time as the Taipei Cycle show,
weather and other factors permitting.

“It’s tough”, said Sven Bernhardt, a

management assistant for Winora, who

watched one day as Alexander Dietz
— one of the original “e-mountain
bikers” — warmed up to practice the
stunt. Dietz, an engineering student,
embraced electric mountain bikes

when other riders laughed about them.

“We are most dependent on

weather conditions, “ATHFLOOR
the schedule of the ski M1219
jump management

and, last but not least, our film
crew,” Bernhardt added.

Bernhardt and his team are
relying on a multicopter to shoot
the climb from several vantage
points.

“It has to work right at the
beginning because we won't have
too many attempts,” he added.
HJB

Alexander Dietz will attempt to ride a Haibike
e-mountain bike up a German ski jump.
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A close-knit trade show

Textile firms unspool own show

Behind every pair of muscle-compressing cycling shorts or every
sweat-wicking jersey is a textile manufacturer that has engineered
the kind of performance features that cyclists take for granted.

To spotlight the Taiwan
companies that make these textiles,

Show. SPOMODE brings them together
in one location. It’s attracted several
new exhibitors, who thought the more
focused approach would appeal to
their targeted audience.

Until about 15 years ago, the

TAIPEI OCe

Taiwanese textile industry focused on
fashion and lifestyle products, with
relatively low added value. Many have
since moved towards more functional
products, often designed for outdoor
and active sports apparel.

show organizers created SPOMODE, a
show-within-a-show that is running
concurrently with Taipei Cycle at
TWTC Hall 1 (next to the Taipei 101
tower). SPOMODE is open to the trade
through Friday, and to the public on
Saturday.

“This new fair will draw more
attention to the offer of our textile
and apparel manufacturers,” said
Michael Chang, one of the organ-
izers. “Thirty exhibitors are already
taking part in the first year and there
is no doubt that there will be more
next year, when we will also have
more space”.

Chang also heads the Textile
Export Promotion Project, a group of
20 textile suppliers whose products
are showcased by the Taiwan Textile
Federation at international trade
shows. They help promote the entire
Taiwan industry, which consists of
some 4,000 companies and 150,000
employees.

Taiwan textile manufacturers have
recently invested in green technolo-
gies, and many of their efforts will be
on display at SPOMODE.

For example, Singtex is displaying
its S.Café fabric, which is made from
coffee grounds.

“That way the coffee may be
recycled. You can drink it and wear
it,” the federation’s Judy Yang said.
“But at the same time, this fabric has
very interesting properties, such as
UV protection and odor control, and it
helps to keep you cool.”

Companies like Li Peng, described
as Asia’s largest nylon producer, are
also embracing greener manufactur-

Michael Chang of the
Textile Export Promotion Project.

ing technologies.

Dyeing is undeniably damaging
to the environment because of its
abundant use of water and chemicals
and the discharge of unclear water.
However, Li Peng and its Libolon
brand have turned to cleaner dyeing
solutions, where color chips are added
during the process of polymeriza-
tion—before the yarn is made.

Another new product with applica-
tions in the sports industry is “New
Wool” from Chia Her Fabrics. It's a
blend of polyester and wool that feels
like cotton. The company says “New
Wool” is suitable for active sports
garments because it is comfortable
and provides plenty of ventilation, but
is cheaper than wool or cotton. Elitex
Fabrics, meanwhile, supplies very light
fabric that is outstanding for ultralight
windbreakers.

In past years, textile and apparel
makers had been spread across several
halls at TaiSPO and the Taipei Cycle
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Sustainability at SPOMODE

Function trumps fashion when
supplying sports apparel market

Sports apparel—whether for snowshoeing in winter or racing in
a summer time trial—has to be functional as well as fashionable.
That is a constraint, but it also allows smaller and smarter
suppliers to compete against leading players in the global

apparel market.

SPOMODE, the concurrent trade show
now running at the TWTC Exhibition
Hall 1 (next to the Taipei 101) is the place
to catch up with many of these suppliers.
Showgoers can discover the latest “Made in
Taiwan” functional fabrics and the trends
they inspire. SPOMODE is a part of TaiSPO,
the Taiwan International Sporting Goods
Show.

Taipei Cycle visitors get free admission
to TaiSPO and SPOMODE with their Taipei
Cycle badges. Free shuttle buses connect
the Nangang Exhibition Center with the
TWTC. Buses leave every 15 minutes.

There’s no way around it for any brand
in the sports and outdoor apparel market:
garments will sell only if they have
functional qualities. That might sound
like a curse, but is in fact a blessing for the
entire industry, since it provides a simple
but obvious definition of what sports and
cycling apparel is and what it requires.

Clearly, this means that designers
have to take a different approach. Product
development is more intensive and
requires continual investment. But the
result is worthwhile: It enables textile
suppliers to the sports apparel industry
to keep intruders at bay. And it gives
suppliers opportunities that don’t require
them to engage in the costly build-up of
brands through endless marketing and
advertising. That’s good news, especially
for smaller suppliers.

A Sustainable Edge.

Many Southeast Asian textile
companies are increasingly committed to
making sustainable fabrics. For the Taiwan
Textile Federation, sustainable products
are seen “as a key element for a successful

SPOMODE is the best place to see the latest offerings from Taiwan textile suppliers to the sports apparel industry.

business in a very competitive global
textile market.”

This market has given rise to such
certification standards as Bluesign and
Oeko-Tex, and greener processes such as
Teijin's Eco Circle system.

Fabrics made from PET waste, and
membranes that are fully recyclable and
PFC-free, are steadily gathering interna-
tional recognition.

The innovators behind these new
products are often companies from Korea,
Taiwan and Japan. The market leader in
membranes is trying to convince industry
partners and consumers that PTFE—the
synthetic chemical best known as Teflon—
is neither hazardous to one’s health, nor a
waste issue.

But competitors including Formosa
Taffeta, Far Eastern New Century
Corporation, Erictex, Startexand HWA
Fume are busy developing recyclable,
membrane-laminated PET fabrics, or
breathable and waterproof TPEE and TPU
films for functional outdoor and sporting
apparel use.

These companies are picking up more
business from the big international brands.
Adidas, Fjallraven, Nike, Patagonia and The
North Face already rely on fabrics produced
by members of the Taiwan Textile Federa-
tion, even if their names are not familiar to
European or North American consumers.

Southeast Asian companies also are
taking the lead in developing fibers and
fabrics made from recycled materials.
While some in Europe and North America
debate the environmental impacts (or
lack thereof) of recycling, Southeast Asian
companies see many benefits. Recycling
creates less air, water and soil contamina-
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Fjdllrdven’s Eco Shell jacket is
made from recycled polyester.

tion; lessens dependency on oil; prolongs
landfill life; and reduces toxic emissions.

As functional eco-textiles become
mainstream, SPOMODE is a good place
to see the latest developments in this
category.

Hardshells vs. Softshells.

SPOMODE isn’t just about cycling
apparel, of course. And Taiwan textile
manufacturers are in the forefront of
many trends affecting function-forward
segments of the sporting goods apparel
market, such as outdoor and wintersports.

Last season, for example, saw several
developments in hardshell and softshell
jackets.

New membranes and improved
technologies like Polartec’s Neoshell,
DryQ Elite by Mountain Hardwear, Toray’s
Dermizax NX and—last not least—
W.L.Gore’s ActiveShell—promise users a
new level of comfort in a hardshell jacket.
That’s a goal that has been long desired but

A

never accomplished.

With nearly all major membrane
manufacturers having introduced a new
membrane, one might have thought that it
was time for a pause in further hardshell
innovation.

The opposite is happening, as U.S.
companies like Cocona and Noble’s
X-Static develop finishes for membranes
that enhance breathability. Cocona’s
PU-membrane with the Cocona finish
spreads moisture quicker for a better, drier
inner comfort. X-Static’s MV T+ silver ions
technology is bonded on the inside of a
laminate to prevent bacteria growth on
membranes and to help keep the pores free
to preserve the original breathability of the
membrane.

Guy Grubel, president of the advanced
material divisions at Noble Biomaterials,
sees such technologies as “the future in
membrane technology.”

As hardshells become more breathable,
the question becomes whether softshells
are still necessary. After all, the whole idea
of a softshell was a jacket that provided
more breathability than an old-school
hardshell.

Polartec’s Neoshell makes the hardshell
vs. softshell debate even more pointed.
Depending on the brand that uses it,
NeoShell is sometimes considered a
softshell and sometimes a hardshell.

Polartec itself regards softshells as a
category that is here to stay.

“Softshells are still more breathable
than hardshells,” said Eric Yung, Polartec’s
European marketing manager. The
company is launching a PowerShield
Stretch Woven for the coming fall/winter
season, which Yung describes as “an
advance in the concept of softshells.”

Nearly all companies believe softshells
will remain important, especially since the
majority of softshells are windproof.

Softshell design has shifted to focus on
better fit through the use of stretch fabrics,
and increased comfort through movability.

Taiwanese textile companies are
leading suppliers of these multi-layer
softshell fabrics, whether they are wovens,
knits or technical laminates. ll RSB
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Architecture

firm gives Dahon

folding bikes to
all employees

Dahon, the folding bike leader, started
2012 on a positive note. EGM Architects, one
of the Netherlands’ largest architectural
firms, gave every employee a new Dahon
folding bike to start the new year.

The company chose Dahon’s Mu P8
model in cloud blue to emphasize the firm’s
commitment to sustainability in 2012.

The Mu P8 is one of Dahon’s most
versatile bikes. The 20-inch folder features
eight speeds and has a Neos 2.0 derailleur.

Headquartered in California, Dahon has
been making folding bikes since 1982 and

launched the market for modern-day folders.

Employees of EGM Archltects in the
Netherlands pose with their new Dahon Mu P8
folding bikes.
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From saddles to grips,
Velo keeps innovating

Velo, one of the world’s biggest makers of bicycle saddles, has been stepping up its innovation in
the market for electric bicycles as well.

New innovations in Velo’s e-saddle
collection include saddles with
integrated, ergonomic handle grips at the
back of the seat. These help riders carry
their e-bikes, which are generally heavier
than traditional bicycles.

The e-saddle collection now consists
of eight models with integrated grip

The 1505 saddle with the
Velo “T” structure.

materials to lower the
weight.
For comfort saddles,

handles in both a standard and a
premium V-form (vacuum-skin-
adhesion) style.

Meanwhile, Velo is advancing its
“Green Earth” pledge to develop more
environmentally friendly products. One
way is to remove harmful plastics from
saddle constructions.

To maintain stability and strength
in its line of competition-class saddles,
Velo has established what it calls its
T-format, created through
lightweight carbon fiber
injection. Its newest
competition saddles, the
1505 and 1489 models, are
available with carbon,
titanium or Cr-Mo rails.

By strategically
introducing carbon fiber,
Velo has redistributed the
carry load and removed
significant amounts of

“ISTFLOOR
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Velo is introducing its buoyant Elasto
Air saddle. The buoyancy comes from an
inflatable “balloon” that sits underneath
the rear of the saddle. With a bicycle
pump, the rider can choose the proper
inflation level for comfort, riding
efficiency and good posture.

The bladder on the Elasto-
air saddle can be inflated
by the rider.

KMC tweaks X-Series chain line; launches new X2.0 versmn

More than a decade after KMC first
began to develop what became its
X-Series line of chains, including its
well known Golden Chain, the Taiwan
chain leader this year is launching its
evolutionary X2.0 line.

KMC engineers have used special-
ized computer software, and input
from professional riders, to tweak the
design of the components in the chain.

The X2.0 chain includes a new
version of KMC’s X bridge design,
which it calls Double X Bridge. The

Taipei International Cycle Show
Booth: JO517
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design reduces the friction of the
outer plates to make their working
more efficient. KMC says the Double X
Bridge reduces gear interference with
the chain while shifting and reduces
noise.

Another innovation is what the
company calls Optimal Chamfering
Design, which was incorporated into
its Outer Plates Symmetry Chamfer-
ing Process introduced in an earlier
version. The design increases shifting
performance by making the chain run

more smoothly and shift with more
agility.

to increase the pin power while
reducing the overall weight of the
chain—adding durability while
cutting weight.

mentally sensitive manufacturing
techniques, recently receiving a
“carbon footprint certificate.” The
X2.0 chains also use high tech coating
technologies.

THRUST 8: 170 GRAMS PER PAIR

SERVICE@XPEDD.COM

Finally, KMC says it has managed

KMC is also focusing in environ-

> CARBON INJECTION-MOLDED BODY > TITANIUM SPINDLE
SEALED BEARINGS > POSI-LOCK RETENTION SYSTEM > THRUST 7 CLEAT D" OR B° FLOAT

- do

PEDAL.PRECISION

=



s TAIPEl SHOW DAILY

Wednesday, March 7, 2012

New Products 2012

Sigma Sport SC 6.12 Stopwatch

Computer and light supplier Sigma Sport is debuting its first pure
stopwatch. The SC 6.12 is a fashionable watch with six functions, and
displays the time clearly with
one click. It’s for “all those
active people for whom time
counts most when training,”
PR manager Claudia Schulz
said. The SC 6.12 will be
available in April.

TranzX Gear Sensor, M07 Motor

“ISTFLOOR
JO408

TranzX PST is launching OEM compo-
nents to bring performance to entry-
level e-bikes. The Gear Sensor integrates
into the handlebar shifter with no frame
adjustments and offers precise
gear and RPM measurements.
The Mo7 is a brushless and
geared motor that is integrated
into the bottom bracket,
lowering the bike’s center of
gravity for a well-balanced ride.
It can accommodate up to three
chain rings.

Taya Colored Derailleur Chain K0610
Looking beautiful is hard, especially for a bicycle chain. Chains have to
stand up to extreme environments and brute force, so it’s difficult to give
a chain a long-lasting color that can also take a beating. Taya has solved
the problem with a high-tech,
long-lasting color coating that’s
also environmentally friendly.
The coating combines with
friction-free Teflon, applied

to the inner plates, to create a
hard-wearing, smooth-riding,
good-looking chain.
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Xpedo SLN J0517
The Xpedo SLN road shoe offers economical comfort and performance
for beginning riders and spinning enthusiasts. A Supreme Lite nylon sole
combines with a durable synthetic and breathable upper. It's compatible
with three-bolt
cleats and weighs
295g in a size 43.
Available in sizes
38-45.

"4THFLOOR
Airace Turbo Road/C0O2 L1002

Airace’s award-winning mini pump offers a 2-in-1 functionality for road
cyclists. It's both a CO2 pump and traditional air pump. The Twin-Valve
has a separate airflow system for safety and is compatible with Presta
and Dunlop valves. It delivers maximum pressure of 120 psi (8 bar) and
accommodates threaded CO2 canisters. The Turbo Road/CO2 won both a
Taipei Cycle design & innovation award and an iF product design award.

T-One H20 Grips

4THFLOOR
L0808

T-One looked to the “Water Cube,” the innovative Beijing aquatics center
that was the site of the swimming competitions for the 2008

Summer Olympics, as the inspiration for

its new line of H20 grips. The patterns

give excellent gripping power, while
different heights and densities
of rubber help cyclists resist
shocks. Drainage grooves
ensure non-slip performance in
wet conditions.

BioLogic Bike Mount for Android  [Y{ST])

BioLogic’s iPhone bike mount is so popular that the company is now
releasing a similar mount for Android-powered smartphones. Riders can
use their Android smartphone as a GPS unit to track speed, position, or
distance traveled, while riding. A weatherproof hardshell case is married
to a welded, touch-sensitive membrane, protecting the phone while
keeping it functional. A clear opening
on the back allows the use of the rear
camera. Interchangeable inner liners
fit several popular Android phones,
including the Samsung Galaxy SII
and Galaxy S; HTC Desire HG, EVO

4G, Inspire 4G and Sensation; and LG
Optimus 2X.

Velo Elasto Air

Buoyancy is the best description for Velo’s latest comfort saddle, the
Elasto Air. An inflatable, stable-walled “balloon” at the rear of the
saddle’s base lets the rider find the best riding position and degree of
support. It adjusts with
a bicycle pump via

a simple-to-operate
valve at the back of the
saddle.
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POWER SUPPORT TECHNOLOGY

REDEFINING
THREE=BIAE

Winner of the
Eurohike Gold
Award 2011

GROUNDBREAKING AUTOMATIC GEAR TRANSMISSION WITH COASTER BRAKE

New 7T-speed AGT e-bike technology is a world first. The electronically controlled-gear shifter precisely
selects the correct gear at the right moment to.increase the cyclist’s riding pleasure! Exact shifting contin-
ually assures optimal power supporttoimprove energy efficiency-andrriding agility: Easy-to-use automatic
and semi-automatic modes-and coaster brake adaptability. make AGT perfect for all riders.

Experience the TranzX PST versatility and the AGT technology at the Taipei Cycle:Show 2012 by visiting us
at the TranzX booth J-408.

www.tranzxpst.com /

Electric Mobility. Evolved.
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Now for Android™

BioLogic® Bike Mount™ for Android™
Shock-resistant | Weatherproof

The BioLogic Bike Mount for Android is a hard-shell
weatherproof case that lets you attach your Android
smartphone to a bike*. Use it with your phone and an
app to map directions, train, or share your favorite ride.

*Requires Bike Mount for Android Liner (sold separately). Please visit our website for a list of latest compatible phones.
**Trademarks and trade names are property of their respective owners. Android is a trademark of Google Inc.
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Visit us at the Taipei Cycle Show in Booth #M1019a / Test Ride Area #12030.

Training.

Tracking.
Tweeting.

Charging.
On your bike.

BioLogic® ReeCharge™ Case for iPhone®
Made for iPhone 4S, iPhone 4, iPhone 3GS, and iPhone 3G

The BioLogic ReeCharge Case for iPhone lets you use all your Apps,
protects your iPhone AND charges it while on your bike.*

*Requires the ReeCharge Case Bracket to attach to a bike.
The ReeCharge Case Bracket is sold separately.

iPhone

BlOLOGIC.

www.thinkbiologic.com
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[/ Save the date!
ISPO BIKE.
August 16-19, 2012.
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Chain

XX Bridge | NON-Directional | Optimal Chamfering | Highest Pin Power
High Rigidity | XX Durability | Super Light Weight | Mud Shedding Design
. e -
@ O
Official Supplier of Pro Teams: Vacansoleil-DCM Pro Cycling Team
KMC CHAIN INDUSTRIAL CO.LTD wwwhkmechaincomtw [ KMC Chain
BF -1, No.425, Zhonghua Rd., Yongkang Dist,, Tainan City 71079, Taiwan (R.O.C.)
TEL:8686-6-201 9103 | FAX:B86-6-201 8107
www.kmcchain.com | E-mailkmeweb@kmechain.com Taiwan
KMC Chain Europe B.V.  wwwkmcchaines [ KMC Chain Euopa BV, h;m‘;‘ :
i reddol design award
Continental Chain Company wwwhkmechainus [l hitptwitter.comxmechain winner 2011 g 2011.2010.2000 German iF Design Award 2010 Taiwon Excalience

M Knc Bicyce Chaln

2012 Taipei International Cycle Show March 7-10, 2012 Booth No. J-118
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Accell seeks options for fitness division

The Accell Group is seeking partnerships for its struggling fitness unit, comprising the
Tunturi and Bremshey brands, after the division posted a fourth consecutive year of
losses.

René Takens, Accell’s chief executive, confirmed loss of €1.4 million ($1.8 million) for the
at TaiSPO yesterday that the Dutch company is in year, worse than the loss of €0.4 million
talks with prospective partners and buyers. He said ~ endured in 2010. Part of the reduction
Accel is looking either to sell the unit, partner with ~ stemmed from the closure of Accell’s
another company, or acquire a company to help bulk office and distribution center for fitness

up the division. products in North America.
“We are an important player but still a small “The market for home use fitness
company, so the way forward is to work with equipment has been weak for several

partners,” Takens said. “It could be another fitness years,” Takens said. “We have a strong
company, or a larger sporting goods company, butit  brand and very good products, but with
has to fit with the strength of our brands and their ~ the market situation our sales are not

international approach.” sufficient to make a profit. We want to . — oy, B
Accell is a much larger player in the bicycle have more distribution.”

market, where it has grown rapidly through internal The reported loss excludes one-off

expansion as well as acquisitions. reorganization charges of €4.0 million for 2011, helped by sales of electric bicycles and by
Sales for Accell’s fitness division declined by ($5.3 million) as the company adjusted to its smaller  several acquisitions. Sales rose 9%to €628.5 million

26.3% to €21.0 million ($27.7 million) last year, the size after closing its North American office. ($830.0 million). Profits rose 11% to €40.3 million

Dutch company reported last week. It suffered a The entire Accell Group posted healthier results ($53.2 million). m BS

Shaqsignsalicensing  Charge your phone while
deal with Taiwan's TBS  you're getting a workout

This licensing deal should be a slam Jacky Liu, vice president of TBS, . |
dunk for Ta if} an’s TBS Group said a basketball would be the next Control your workout and recharge your phone at the same time — that'’s
' product that the company will what users of Proteus Sports’ ProMaster cardio equipment can do with
TBS, of New Taipei City, has signed  produce. He said the 7-foot, 1-inch the company’s new app.
alicensing deal with Shaquille (2.16m) sports star will also likely be Rather than simply
O’Neal, the towering former NBA featured on a branded soccer ball. allowing users to listen

basketball all-star. TBS will license the Founded by George Wood in 1980,
Shag name and his “slam dunk”logo  TBS originally made billiard cues.
for a new line of sporting goods, not Wood, well known in the Taiwan
including shoes and clothing. sporting goods industry, was elected
The first products in the new Shaq  last September as chairman of the
line, on display at TBS’s TaiSPO stand, manufacturers’ committee of the

to music, the ProCare
app lets them control all
aspects of their exercise
machine, including
resistance, speed and
exercise time. It records

are a basketball shooter and a fussball Switzerland-based World Federation all the data on the
table. of the Sporting Goods Industry device, allowing the user
; (WFSGI). ! :
TBS is best known for its K viorkoutsover

time.

game tables, which account “These devices

for 60% of its sales by value. are easy to use, and

It suppli.es OEM products $amiliar to consumers,”
worldwide to such customers said Michael Lu, the

as U.S retail giants Sears, ) )
Walmart ang K-mart company’s executive Leading the charge: Michael Lu
A : vice managing director. f d-winning Proteus Sport
Liu said the slack US ging . of award-winning Proteus Sports

“They’re also easier to
economy had impacted TBS, o e

7 ) upgrade, so our services uses the app-controlled system, won

‘r‘esu,l tinginadropinturnover. ., ayolve. It makes our machines a TaiSPO 2012 All Stars Innovation
We've had three years of more versatile.” Stages of Excellence Award. The

slowing down: mostly becfause As an entertaining addition, users  company plans to add a version for
of the.eccinomlc. prsblems m can recharge their smartphone or spin bikes, and the capacity for users
America," he said. “However, tablets with power they generate to compete remotely against their
there are signs that 2012 will be during their workouts. friends.
amuch bett.er year. The whole “Once you reach over 4orpm on the The ProMaster Series is designed for
of the sporting goods market bike, you start charging the device,” the commercial market; it comprises

is experiencing an uplift in
confidence.”
Aswell as meeting with its

Lu said. “Imagine that you come to the  upright and reclining exercise bikes, a
gym after work. Your phone’s battery  cross trainer and a treadmill. All of the

; TBS is at TaisSPO may be low, but you can recharge trainers share the innovative con-
Sarah Wu (leff) and Becky Liao of TBS Group cuskgme}r 5150lsa la clls b it yourself. It’s good for us and our nectivity to i0$ and Android devices.
A e e R xed  seekinginternational distribu- customers, which are mainly gyms.” H ML

W LERLIEEL I LI tors for Shaq products. M CR The ProMaster upright bike, which
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3 Events Program

Wednesday 3/7 14.00-17.00

E-Marketing Seminar on Diving and Water Sports

& Sporting Goods

Organizer: TAITRA

Venue: 2nd Floor, Conference Room 2 TWTC Exhibition Hall 1

Wednesday 3/7 14.00-17.00

Procurement Meetings of TaiSPO, DiWaS and SPOMODE 2012
Organizer: TAITRA

Venue: 2nd Floor, Conference Room 3,4,5 TWTC

Wednesday - Thursday 3/7 3/8 11.00-
15.00

New Products Launch

Organizer: TAITRA

Venue: 1st Floor, Stage of Area C, TWTC Exhibition Hall 1

Time Company Names

11:00-11:30 Chen-Chan Fitness Tech. G0402
11:20-11:50 Community Lifestyle Co. Ltd G0330
13:00-13:30 Sportsart Industrial Co., Ltd. B1129a
13:30~14:00 Global Action Inc./ A0118

foot.

Digilife Technologies Co., LTD A1225a

14:30~15:00 Kun Huang Enterprise co., Ltd A1026

Time Company Names
11:00-1:30 Ucheer Health Tech Co., Ltd.

G0302
11:20-11:50 Sportek Industrial Co.,Ltd.
13:00-13:30 Chen Giant Technic Co., LTD. A0233
13:30-14:00 Fitness Bit Holding Co., Ltd. B0102
14:00-14:30 Nan Yun Sporting Goods Co., Ltd. A0235
14:30~15:00 Golf Belt International Co., Ltd. A0116
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What's Game-Bike?

Timix Outdoor Fitness
Equipment

Green System for Fitness
Equipment

A great German invention
that cracks the science
of the human
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Virtual products, real sales

Johnson accelerates its pace

At the touch of a button, you could be running on a little mountain trail in Italy. Or if you prefer, you could be jogging along the beach in
California or on a dusty trail in the Grand Canyon.

Daniel Clayton is driving Johnson’s fast expansion
into international markets.

These are some of the destina-
tions included in the Virtual Active
by Matrix equipment. The treadmill
reproduces the on-screen terrain.

If the user slows down, so does the
film. If the trail veers sharply uphill,
the treadmill gradient changes to
simulate the incline. Complete with
surround sound, the Virtual Active
program enables treadmill users to
feel as if they were actually outdoors
on one of these spectacular runs.

The partnership between Johnson
Health Tech, the Taiwanese owner
of the Matrix brand, and Virtual
Active, which develops the programs
for the treadmills, began two years
ago. It is entering a new dimension
this year with more destinations
and sophisticated applications. The
equipment is found in an increasing
number of gyms, and Johnson
regards Virtual Active as exactly
the sort of interactive service that
will enable it to continue making
a difference in the gym equipment
market.

“We are bringing pretty extreme
experiences right into the gym
and the living room,” said Daniel
Clayton, vice-president of global
development at Johnson. “This is
one of the many extras we have
been working on in the last years,

so that the equipment
contains more
interactive options.

It also enables us

to cover more price
points, because the
price range will be
built up with options,
along the same

lines as cars. This is
particularly important
at a time when gyms
are diversifying, from
the emergence of
low-cost gyms to the
more service-oriented
health clubs.”

All of Johnson's brands are
moving in a similar direction.

For example, Horizon, the group’s
quality home equipment brand,
offers the Innovation Passport,
featuring a wireless connection to

a television. The user can view the
machine's readout on the TV instead
of on the treadmill screen.

“It is a major trend to have a
technology platform on the fitness
equipment,” Clayton said. “There
are already many interactive ways
to find out more about the impact
of your fitness activity, for example
with a heart rate monitor. However,
we would like to make the technol-
ogy platform all-encompassing, so
that different tools speak to each
other.”

Johnson also wants to widen the
use of interactive entertainment
devices on fitness equipment. At
the higher end of the price range,
fitness equipment may already be
connected with iPods and iPads,
but Johnson wants to open up its
applications to non-Apple electron-
ics.

Johnson's partnership with Lance
Armstrong’s foundation, Livestrong,
is succeeding. The Livestrong line by

Matrix chiefly consists of spinning
bikes for gym use, while a separate
line focuses on home use. A portion
of sales go to the Livestrong Founda-
tion, which helps cancer patients.

Johnson achieved a compound
annual growth rate of 28 percent
in the five years through 2011. The
company describes itself as the third-
largest fitness equipment maker in
the world and the largest in Asia,
with brands including Matrix, Vision
Fitness, Horizon, and the Livestrong
license. Employing just over 5,000
people, it ended the year with sales
of $467 million, up by 27%.

Sales continue to shift from home
to commercial equipment. Only two
years ago, about 45% of Johnson's
turnover came from gym equipment,
compared with 55% for home use
equipment. However, this ratio has
been reversed, with 55% of salesin
2011 coming from gym equipment,
which yields higher margins. Last
year, commercial sales grew faster
than the company’s entire turnover,
with an increase of 37%.

Clayton wants the company to
continue moving in this direction.
“Our target is to treble the size of
our commercial fitness equipment
business in the five-year period until
2015. Our growth in this market is
stimulated by the diversification of
the gyms, which gives us opportuni-
ties to cater for more categories of
products,” he said.

Johnson points to the emergence
of low-cost gyms, in which members
pay as they go or pay only for very
basic services. Popular in the U.S. and
emerging markets, such gyms have
tight budgets and require products
that allow intensive use and easy
maintenance.

About half of Johnson’s sales
come from North America, but other
markets are growing, particularly
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in Asia. Of its 257 stores
worldwide, 143 are in
China. Another growth B0610
market is Brazil, where
Johnson has had a subsidiary for the
last three years and runs 11 stores.
The company operates three
factories covering more than 3
million square feet. Two plants in
China produce all of the company’s
home fitness equipment and
commercial strength machines.
Cardio equipment for gyms is
made in Taichung. The company
also owns a components factory in
Shanghai so that its production is
entirely integrated. The integrated
production has enabled Johnson to
safeguard the quality of its products
and keep a handle on the cost of its
maintenance. Ml BS
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As part of its forays into international
markets, Johnson has been multiplying
stores like this one in Taichung.

Other Johnson lines gain features

Along with its award-winning
equipment featuring the Virtual
Active application, Johnson has
enhanced its other product lines. At
TaiSPO, the company is introducing
an upgraded range of Matrix Ascent
Trainers — suspended elliptical
fitness machines that reproduce the
experience of running up hills or
climbing stadium steps while mini-
mizing fatigue on joints. Johnson
describes the range as the first of its
kind to offer a fully self-powered

entertainment center.

The ClimbMill range was entirely
redesigned as well, with new
features to make it more comfort-
able and easier to maintain. Among
the distinctive features are wide
steps to accommodate more users,
Ergo Form grips with integrated
controls, multiple handrail positions
and an exclusive sweat manage-
ment system on an anti-rust frame.

Another product launch at
TaiSPO is the all-new Suspension

Elliptical range by Matrix, which is
meant to provide an exhilarating
work-out and to reduce equipment
wear and maintenance issues.
With a patented suspension design,
without any wheels or tracks, the
equipment was designed to move
at a constant acceleration rate. The
elliptical range is cord-free and
compact, making it easier to place
and to move around.

Suspension Elliptical
range by Matrix
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What’s The Most Exciting Thing You’ve Seen At The Show?

Jarda Kubilik
Posesorio, Czech Republic

I'm the Taiwan agent for Posesorio
from the Czech Republic. I introduce
local companies to potential buyers
in Central Europe.

We're looking for outdoor
and sports clothing companies,
especially socks, who have made
their name in Taiwan and want to
expand. Some socks have already
caught my eye, developed by
Titan in co-operation with Taiwan
Normal University. They're specifi-
cally designed for different sports.

S

Pojnee Sootthakarn ieftand
Joe Chitphan
Mall Group, Thailand

We're from the Mall Group of
department stores, looking for
fitness equipment for the Thai
market.

What's exciting this year is the
innovation in treadmills, and we're
interested in the ellipticals too. We
really like the colourful treadmills
we've seen.

Goodluck Obi
GATEGOLD Fitness Products,
Nigeria

My company is one of the leading
gym and fitness equipment
suppliers, wholesale and retail, in
Nigeria.

I'm really impressed with the
show this year, the range has really
grown. In particular, I'm impressed
with some of the ellipticals at the
Dyaco booth. In fact, I'm just about
to make an order.

Paul Lockington
Dynastream Innovations, Canada

Dynastream Innovations is a
provider of electronics for sporting
goods equipment; we're looking
for manufacturers to integrate our
technology into their products.

I've seen some interesting
docking stations that attach tablets
to fitness equipment, so that they
become a console for the equipment.
That’s a concept I've had in the back
of my mind for a year or more, so it’s
nice to see it coming into play.
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Gyms thrive in tough times

Despite global economic woes, public interest in health and fitness is
on the rise. Gym memberships and spending on fitness are rising in
many countries, judging from the 2011 Global Report published by the
International Health, Racquet and Sportsclub Association (IHRSA).

“During the current economic
downturn, as in previous recessionary
periods, the industry as a whole has
not fallen significantly backwards,”
the report states. The fitness business
chiefly owes this resilience to the
demand of consumers, who hold on to
their gym memberships even when
their household budgets are under
pressure. Asked by Money magazine in
February 2009 what five things they
would give up to trim their spending,
48% of respondents said that they
would not give up their gym member-
ship.

The THRSA study shows that
European club memberships increased
by 3% to 44.4 million in 2010, up
from 42.5 million the previous year,
generating revenues in the range of
$31 billion.

The British market, which is the
largest in Europe ahead of Spain, saw
memberships decline slightly while
revenues remained roughly stable at
€4.4 billion ($5.9 million). However,
the fitness industry expanded in
other large European countries like
Germany, fueled by budget clubs.

The North American market even

enjoyed a jump of 10 percent in club
memberships to 58.1 million, so that
the rate of membership reached

an all-time high of 17.7% among
Americans aged six and above. The
U.S. health club industry alone saw its
sales rise by 4% to $20.3 billion in 2010.

At the same time, the IHRSA report
points to swift expansion in Latin
America and some Asian countries.
The Asia-Pacific region was estimated
to have generated sales of about $10
billion for the fitness industry in 2010,
with nearly 14 million club members.
The rate of club membership reached
an estimated 3.2% in Japan, compared
with 2.9% in China and 1.9% in
Taiwan.

The picture was mixed for Asian
countries, as some were affected by
economic uncertainties, and in the
case of Thailand, even political unrest.
China remains a leader in the region’s
fitness industry, with over 3 million
members in 2,400 health clubs. The
country’s increased enthusiasm for
fitness has stimulated the rise of a few
Chinese chains, particularly Shenzhen
Catic Wellness.

Among the latest fitness trends,

IHRSA found that U.S. clubs were
increasingly targeting people over 50,
who often exercise to stay in shape
and to have more energy for other
activities.

“As people age, strength, balance
and functional training become
even more important, so the trend is
that clubs are providing specialized
programming and trainers that are
specifically trained and certified
to work with older adults,” IHRSA
reports.

Clubs are also increasingly
offering programs and equipment for
youngsters, since youth membership
is growing fast, particularly in the
United States.

Remarkably,
the number
of health club
members under
the age of 18
in the country
climbed from 3.8
million in 2007
to 6.1 million in
2010.

Socially-
based exercise
isanother
major trend
for the fitness
industry.
IHRSA’s study
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among U.S. clubs shows that group
cycling and boot-camp style programs
are still popular, and group strength-
training classes are increasing. Latin
dance and aerobic dance classes are on
the rise, as well as classes offering a
mix of yoga, Pilates, dance and more.

With these latest trends and the
rise of emerging markets, IHRSA has
little doubt that the fitness industry
will continue to expand in the coming
years.

As the organization predicts:
“Anticipated growth in the Latin
American markets, in leading
European countries, and in emerging
Asia-Pacific markets positions the
industry for robust performance.”
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Several successful fitness club groups have started
focusing on Asian countries.

Click in, work out on DK City machines

Personal electronic devices are a familiar sight at many gyms, as
people increasingly enjoy working out with their own entertainment.
But DK City has taken the integration of these devices one step
further: iPad tablets may be clicked directly into the console panel

of the Taiwanese company'’s treadmills. The machines may then be
controlled directly by the iPad, with an application that is easily

downloaded.

A manufacturer of fitness
equipment from Taichung, DK City
has come up with many innovations
for personal fitness equipment in
recent years, such as the Curve
Walker, a self-powered machine
with a curved incline. This year, the
company has been concentrating on
its range of commercial equipment,
starting with upgraded design and
electronics.

“We have teamed up with
designers from Spain, the Philippines
and the United States, to provide
fresh inspiration for our designs,”
said Snow Chen, the company’s
general manager. “They have brought
in many new ideas, which add to
our design and help us to integrate
software and hardware.”

DK City’s range of personal fitness
equipment, from treadmills to ellipti-
cal trainers and recumbent bikes,

currently makes up about 70% of its
turnover, against 30% for its com-
mercial range. Chen said the company
would strive to retain its share in the
personal equipment market, but it
wants to briskly enlarge its business
on the commercial side.

Apart from the treadmills with
consoles meant to lodge an iPad,
DK City has come up with many
upgrades and adjustments of its
personal fitness equipment concepts
for the commercial market.

The company’s long-time engineer, [L&

Fred Hsu, displays a strength
machine with a clever new system to
change weights.

“The weights are adjusted by
an electronic system that is easily
controlled by the user on the side of
the machine, so that he doesn’t have
to get up to change the weights by
hand,” he explained.

Hans Huang launched DK City in
1989 as a furniture maker, but about
ten years ago it moved into fitness
equipment and, two years ago, the
mobility market.

Since then, the company has
pulled out almost entirely of the
furniture business, which made up
only about 5% of its sales in 2011.
Roughly the same share went to
bicycles, with particularly striking
innovations for e-bikes, while the
remaining 9o% of the business is
fitness equipment.

DK City estimates that its prices

are about 30% cheaper
than most of its com-
petitors. This probably D031 9A
attracted customers

such as True and BH Fitness, but DK
City also claims a constant stream

of innovations and adjusted designs.
“We don’t have our own brand of
fitness equipment and we produce
different series for each of our
customers,” Chen said.

DK City operates four factories—
three in Taiwan and one in Zhejiang,
China, employing 800 people in all.
The company moved them from

1STFLOOR

Acrpiy,

i A

iPads may be clicked directly into the control panel
of DK City’s fitness equipment.
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Chinese tourists buoy the
global scuba diving industry

The scuba diving industry has been treading water in recent years, due
to the economic crisis and the maturing of Western markets. But China’s
new affluence is helping reverse some of that stagnation, according to
an international diving organization.

“One of the really, really big growth
markets is the outbound Chinese
market,” said Danny Dwyer, director
of marketing and business develop-
ment for PADI Asia Pacific. “There
are millions and millions of Chinese
going to resort locations outside of
China. That'’s creating a big boom for
outbound tourism.”

PADI, the Professional Association
of Diving Instructors, is an interna-
tional certification organization for
scuba divers. The organization tracks
the numbers of people who take a
PADI certification course anywhere in
the world—a requirement for anyone
who wants to scuba dive.

Dwyer said destinations are
scrambling to keep up with the flow of
Chinese divers.

“One of the problems we've got at
the moment is trying to train Chinese-
speaking staff,” Dwyer said. “The
requirements are going up faster than
we can meet demand.”

Divers from the mainland tend
to visit destinations where they can
most easily obtain a tourist visa,
which means such countries as
Thailand, the Philippines, Indonesia
and the Maldives, Dwyer added.

PADI certification statistics
indicate a global market that is mostly
mature. PADI operators issued 930,941
certifications in 2011, a slight increase
over the year before but still below
2004’s peak of 954,049. The number
of resorts and retailers that belong
to PADI, which has grown every year
since 1996, edged up another 1% in 2011
t0 6,063.

“In the past 10 years or so, many of
the countries that we’ve been dealing
with are mature,” Dwyer said. “So
you see a little bit of growth, but not
the boom growth when new markets
openup.”

PADI statistics aren’t a perfect
proxy for the overall diving market,
Dwyer said. Divers only need to
be certified once, although diving
operators may require recertification
for someone who has not divedin a
while.

Dwyer said a new destination
market is Sri Lanka, which is
becoming popular now that the
country’s civil war is over.

“We've got some of our staff in Sri
Lanka this week reporting on how
business is booming over there. When
the Tamil Tigers were in Sri Lanka,
tourism was restricted. That’s been
lifted, and the tourism numbers are
booming. There are places where

Western tourists can come to,” he said.

Egypt, one of the world’s most
popular diving spots, especially for
European tourists, continues to suffer
the aftereffects of last year’s Arab
Spring that toppled the Mubarak
government.

“Egypt in Europe is like Thailand
and the Philippines in Asia. It's an
easy-to-get-to place for people in the
UK and Europe,” Dwyer said.

He added, “Some of the problems
that were occurring in Egypt had
a huge impact on tourism into
that region. We saw a lot of people
bypassing places like Egypt to come
to Asia.”

According to PADI statistics, those
divers went instead to such Asian
destinations as Thailand—until the
massive floods last summer and fall
sent them elsewhere.

Egyptian tourism officials are
urging visitors to return to their
country, noting that Cairo is about
a five-hour flight from London. And
Dwyer said resorts are showing some
signs of recovery.

But political unrest is still giving
some tourists pause.

The Canadian government, for
example, recently reiterated its
advice that citizens “exercise a high
degree of caution” when visiting
Egypt’s Red Sea coastal resorts such
as Sharm el Sheikh, Dahab and
Nuweiba—all popular diving spots.

Canada also advised visitors to
bypass Cairo and fly directly to the
resorts. It said several robberies had
been reported in the resorts, and
reported that “tensions between the
tourism industry and local Bedouin
tribes are high.”

The U.S. State Department is a little
more sanguine.

Diving off of the Caribbean island of St. Kitts.

“The tough times are not over.
Because the industry’s core consumers
are traditionally young professionals,
a complete rebound in revenue has not
yet occurred,” said Caitlin Moldvay, an
industry analyst with IBISWorld.

She said the effects of the
downturn, which was most severe
in 2009, have forced U.S. dive shops
to consolidate and shed employees.
Because scuba diving is a relatively
expensive sport, it was particularly
susceptible to the downturn in

consumer spending.

“The number of industry
employees is expected to decline at a
2.7% five-year annualized rate to 8,885
in 2012,” she said.

The U.S. industry is struggling to
regrow participation. After a boom
from 1985 to about 2000, the diving
industry lost more than 25% of its
participants in the eight years to
2009, according to the Sporting Goods
Manufacturers Association, a U.S.
trade association. ll DM
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mmosttourst | 20| 109958 - 907171 - 4706 §
centers, including 2002 118,892 8.1% 896,977 -1.1% 4,987 6.0%
Sharm el Sheikh 2003 123741 41% 907,722 1.2% 5156 34%
and other Red Sea 2004 127,077 27% 954,049 51% 5352 3.8%
resorts, “continues 2005 130,472 2.7% 927,529 2.8% 5,364 0.2%
to be calm.” 2006 131,714 1.0% 936,579 1.0% 5513 2.8%
Meanwhile, 2007 133,562 1.4% 952,716 1.7% 5718 3.7%
the U.S. diving 2008 134,959 1.0% 952,097 -0.1% 5,861 2.5%
industry continues 2009 135,499 0.4% 897401 -5.7% 5,935 1.3%
to recover from the 2010 135,038 -0.3% 923,571 2.9% 6,005 1.2%
recession, a recent 201 135,945 0.7% 930,941 0.8% 6,063 1.0%
market survey Source: PADI

concluded.
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Wetsuits keep

Huge stacks of neoprene sheets are delivered every week to the gates
of Aropec, the maker of diving equipment in Taichung. Permeated with
the smell of glue and the clickety-clack of stitching machines, the plant
has already turned into a large-scale supplier of wetsuits and other
water sports outfits and equipment. But in the last months Aropec has
embarked on far-reaching investments to support its own brand.

“With the Aropec brand, we are
offering the same quality as our main
competitors, but at a price thatis a
little lower and adjusted to each of
the markets,” said Marvin Wei, the
company’s managing director. “With
all our investments, we would like to
build Aropec into one of the leading
brands of wetsuits in the interna-
tional market in the coming years.”

Aropec grew out of a shoe factory
launched by Ken-Sen Wei, Marvin’s
father, nearly five decades ago. When
shoe production moved to China,
in 1974, Aropec decided to switch
entirely to neoprene suits. It became
the leading supplier of neoprene suits
in Taiwan, and one of the largest
in the world, with OEM customers
ranging from Tusa to Cressi and
Aqualung. Aropec employs 112 people
for production, spread over two plants
in Taichung.

The cutting machine slices
through the neoprene sheets.

Ever-Quick puts an
airbag in your belt

Ever-Quick introduced its

same instant airbag technology.

About tenyearsago, (C L0b) )
Aropec established its 1STFLOOR
own brand and started D01 08
building partnerships

with agents in more than twenty
countries — some of them selling
only a range of Aropec products for
triathlon, a fast-growing market.

However, it is only this year
that the brand will be given proper
logistical and marketing support,
after Aropec hugely expanded its
own range. It fills a thick catalogue
containing heavy-duty scuba diving
equipment as well as light equipment
for water sports, such as neoprene
suits, rash guards, fins, masks and
much more. Another part of the
catalog contains kayaking and rafting
equipment.

To begin with, the company has
roughly quadrupled the size of its
warehouse to nearly 2,000 square
meters (21,500 square feet).

“This will enable us to have
sufficient inventory and to ship
products to our distributors and other
customers at once,” Wei said. “If we
are able to deliver this service, then
our distributors will not have to take
so much risk to invest in their own
stock of Aropec products.”

Aropec s also offering marketing
support to its agents. It has put
together a slick and impressive
catalog of Aropec products, which
will be given free to retailers.

The company will attend more
regional trade fairs. And last year it
launched a consumer website in nine
languages.

Aropec products are priced
about 15% below similar products
from leading international brands.
However, the company wants to
distinguish itself by adjusting prices

Ever-Quick’s

A
TaiSPO -/

ropec afloat

Marvin Wei, managing director, is investing in
logistics and marketing for the Aropec brand.

in individual markets.

Among its main targets are Brazil
and Russia, and the company points
out that it has an advantage deliver-
ing to smaller but attractive markets

in Southeast Asia, such as Fiji and
Palau.

“Their orders are very suitable
for Aropec,” said Wei. “The size of

the orders is fine for us, we have the

products in our warehouse and are
able to deliver them quickly.”

He estimated that Aropec would
spend about $100,000 for this
marketing push.

Wei said Aropec also plans to
recruit an international brand
manager and commercial designers,
and invest in systems to manage its
instant deliveries.

An Aropec designer drawing a new wetsuit.
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original patented pop-out
flotation aid five years ago.
The Hsin Chuang City, Taiwan,
company invented an airbag
worn on the wrist, which is
activated with a CO2 cartridge.
At TaiSPO this year, the
company is introducing a logical
next step: a belt that uses the

Like the original F-Watch,
the belt is useful for hesitant
swimmers, water rescue
personnel and divers seeking
an unobtrusive emergency
flotation aid. The belt features a
larger pop-out airbag than the
F-Watch, but is also activated by
a CO2 cartridge.

managing director,
Ray Huang, said the
F-Watch, and the
new belt, are for emergency use
only. The products use standard
16g threaded CO2 cartridges.

Ever-Quick was founded in
1989 as a textile manufacturer.
HCR
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Insole sales bring outsized growth

Caroline Steffen, multiple winner of Ironman triathlons, regularly wears
them. Thousands of golfers around Europe and Asia have adopted them,
and they relieve the aching feet of many other runners and ball players.
They are Footdisc insoles, made by Global Action from Taipei, and they
have taken off: Sales last year were no less than 150,000 pairs.

Global Action teamed up in 2007
with Currex Motion, a German
company that developed equipment
with thermo-chromic material to
measure the shape of a foot and the
axis of the leg.

The flat oval measuring device
is manufactured by Global Action's
factory in Taipei County, which
employs about 20.

At the same time, Global Action has
come up with insoles to match three
different combinations of foot shapes
and leg inclinations measured by this
device. They can be fitted into any
sports footwear with a removeable
insole.

Global Action supervises produc-
tion of these insoles by Fortune
Industry, a manufacturing partner in
Vietnam. The Taiwanese company has
rights to sell the measuring devices
and insoles in Asia, while they are
sold in Europe and North America by
Currex Motion (marketing in Europe
as Currex since last year).

While standard insoles sell over the
counter for a few dollars, fully custom
soles for podiatric purposes can fetch

more than $250. Footdisc insoles sit in
the middle, retailing at between $60
and $90, and they offer many of the
advantages of medical insoles.

“These insoles are unlike others
because they are semi-customized,”
said James Liu, Global Action’s general
manager.

“They are particularly beneficial
for people with foot pain, lower back
pain and several other associated
ailments," Liu added. "More than half
of the buyers are women, who have
pains associated with long hours of
standing in factories and service jobs.”

It took four years for Global Action
and its European partners to sell about
300,000 pairs of insoles — and about
half of them were sold last year alone,
pointing to the brand's rapid growth.

The company expects to sell at least
200,000 pairs this year. It is introduc-
ing several new models at TaiSPO.

About 80% of Footdisc sales in
Asia are generated by sports stores,
through outlets specializing in such
sports as running, golf and outdoor.
The remainder is sold through general
footwear stores and pharmacies.

In 2009, Runner’s World magazine
ranked Footdisc as the best insoles
on the market, also because they are
particularly light, down to 44 grams.
The soles are expected to last for about
one year, depending on the intensity
of their use.

The company’s marketing invest-
ments clearly target consumers who
practise sports.

Rolf Eberhard, marketing manager
of the Lowa outdoor footwear brand,
agreed to feature in an ad in which he
confirms that he used Footdisc insoles
when he climbed Mount Everest.

Footdisc is endorsed by the pitcher
of the Sinon Bulls baseball
team in Taichung, as well
as several triathletes.

It even sponsored the
Taiwanese team at the
Deaflympics, a version of
the Olympic Games for
deaf people —including

a Taiwanese athlete who
won the bronze medal for
the decathlon.

While the current
range may already be used
for many sports, Footdisc
is widening its offer
this year with a range of
thinner insoles.

“They are meant to be
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dbRevO had been awarded
TAIPEl CYCLE d&l awards 2012!

inserted into alpine
skiboots and cycling
shoes, which have to be
very tight and therefore
leave little space for insoles,” said

Liu. “We are also considering thinner
insoles for soccer and futsal shoes.”
Another project is to develop comfort
clogs.

Global Action is owned by five
individual shareholders, none of
them otherwise involved in the sports
business. It reached a turnover of
about $2.5 million in 2011.

1STFLOOR
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Footdisc’s insoles are

semi-customized to match the shape

of the foot and the axis of the leg.
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'You can't ignore difficulties'

New TSMA president promises active
response to global market upheavals

Catherine Wang, one of the general managers of the Yuan Chi group,

a manufacturer specialized in inflatables, was elected president of the

Taiwan Sporting Goods Manufacturers Association (TSMA) last year, at
a time of uncertainty for the industry. Rapidly immersing herself in the
issues facing the market, she has already deployed many contacts and

projects to support Taiwanese manufacturers.

With cheerful entertainment and
lively conversations, Taiwan Night
has become one of the most popular
evenings at ISPO, the trade fair for the
international sports industry, held in
Munich. It has turned into a tradition,
held since 1999 and again attended
by scores of prominent guests at this
year’s edition a few weeks ago. “One
of our strengths is that many people
in the industry like to do business
with Taiwanese manufacturers,”
remarks Catherine Wang. “Such
events are an opportunity for us to
deepen our contacts in the interna-
tional sports market, and to provide
support to the Taiwanese industry.”

Since she was elected for a three-
year term last March, succeeding
George Wood, Wang has spent part of
her time learning about the different
parts of the industry. She discovered
categories like fitness and related
sports equipment but found that
Taiwanese manufacturers in different
categories were often moving in the
same direction, becoming traders
as well as manufacturers to expand
their business.

The development of the Yuan
Chi group itself partly reflects the
trend of the last years: while based in
Taiwan, it runs factories in Thailand
and China, and is selling balls under
its own brand name, Vega. It also
produces balls for Spalding, the well-
known basketball brand, and has an
agreement to sell Spalding products
in Taiwan and China.

Build on exposure

For Wang, trade fairs should
remain the focus of the TSMA'’s
actions, to help Taiwanese manufac-
turers develop further. “With such
fairs, our manufacturers gain more
exposure as well as more insights,”
she said. “Our relationship with the
world federation is also a key factor in
this respect, because it enables us to
attend crucial meetings and to bring
more customers to Taiwan. It all gives
our manufacturers more business
opportunities.”

The TSMA’s budget for last
year also enabled it to upgrade its
computer system, to capitalize on the
exposure of Taiwanese manufactur-
ers at trade fairs. The association’s
website has become quicker, so that
users may upload information on
Taiwanese manufacturers more

easily.

Among the longer-term issues
faced by many of the TSMA'’s
members is the fierce competition
from Chinese manufacturers. “The
first step is that you can’t ignore these
difficulties. You have to face them,”
said Wang. “But it’s important to
realize that we have manufacturers
of different sizes and levels, which
requires different approaches. Some
of the companies that already deliver
a high level of research and quality
are mostly interested in developing
their own branded business, while
others could do with more investment
in their research.”

For a start, just after Wang was
elected, a bold project was launched
by leading Taiwanese manufacturers
of fitness equipment, to share infor-
mation and implement best practices,
in order to improve the entire
supply chain. The S-Team (see story
in yesterday’s TaiSPO Daily) was
initiated by Peter Lo, president of
Johnson Health Tech, and strongly
supported by the TSMA. “We had
to visit many factories in Taichung
to explain the concept,” said Wang.
“It’s not easy for companies to open
up their factories to competitors,
so we want to be a good bridge to
help the industry to understand the
benefits.”

Payment issues

While this initiative will take
several years to yield strong results,
some Taiwanese manufacturers
have also been confronted with the
sluggishness of the European and
American economies, sometimes
leading to payment problems.
Several Taiwanese companies
have gone out of business because
brands and retailers failed to pay
their invoices or paid them with
a delay, which made it harder to
pre-finance production.

“Many people are worried about
this issue. It is causing fear, which
is not positive for the development
of our industry,” said Wang.

Among the solutions that she
is exploring is a system applied in
Germany, where fund providers
may deal directly with the pur-
chasers of sporting goods.

“The factoring system of our
Taiwanese banks is that the banks
pay the invoice, but the manu-

facturer has to pay a relatively high
insurance fee and the banks’ condi-
tions are sometimes a little strict, so
we are looking into alternatives,” said
Wang.

“For example, there is German
system whereby the fund provider
will act as the buyer of the products,
and the actual buyer pays for the
financing fee, even though the costs
end up being shared as part of the
negotiations between the manufac-
turer and the buyer.”

Constructive partnerships

The progress of the Economic
Cooperation Framework Agreement
(ECFA), the trade agreement signed by
China and Taiwan in June 2010, is of
particular importance for Taiwanese
sporting goods makers. Wang said
that import and export duties for
trade with mainland China on golf
balls, most fitness equipment and
some other sports-related products
should already be reduced this year -
as part of the agreement that aims to
reduce or eliminate duties on bilateral
trade.

Vs
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Wang said the import duties for
fitness equipment exported from
Taiwan to China reached 6% in 2011.
The agreement reduces the duty to 3%
in 2012 and to zero in 2013.

The outcome of the presidential
elections in Taiwan, in January, also
has helped stabilize the nation’s
relationship with mainland China.
“We are not politicians, but steady
conditions are important for us to
conduct our business,” Wang said.

Meanwhile, Wang urges
Taiwanese manufacturers to strike
constructive partnerships in more
categories of sporting goods produc-
tion, along the same lines as the
S-Team.

“We are facing growing competi-
tion not only from mainland China
but also from manufacturers in
other countries that are becoming
increasingly aggressive in their own
efforts to gain customers, such as
India and Vietnam,” said Wang. “I
think that sharing is one of the most
important ways for the industry to
move forward and to take market
share.” @ BS

Catherine Wang welcomes visitors on behalf
of Taiwanese sports manufacturers.
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George Wood, chairman of the WFSGI’s manufacturers committee,
greets Jaime Ming-Shy Chen, Deputy Director General,
Bureau of Foreign Trade, MIOEA

v . 7 % - i ."‘ oy b 1_ . - - ‘.-
Dancers strut their stuff onstage at the grand
opening of TaiSPO yesterday morning.

Buyers try out their shooting sk:IIs w:th the award-wmmng
basketball game from Hi-Star.
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Taiwan Paiho builds its company on a shoestring

Hayden Lee with the latest Paiho laces and touch fasteners.

Taiwan Paiho, a large-scale supplier of components for sports footwear

and appatrel, is preparing to open a new factory in Indonesia as it

continues to expand.

The plant will open in Augustand  Taiwan Paiho, which made nearly

produce laces and bamboo charcoal
yarn. Laces are a huge specialty for

30 million pairs of them last year.
It already has four factories for

producing laces in
Taiwan, China and
Vietnam. Its customers
include most of the
leading sports footwear brands,

from Nike and Adidas to Puma, New
Balance and K-Swiss.

Over the years, Taiwan Paiho has
come up with countless innovations.
It’s introducing several more at
TaiSPO, including laces with bamboo
tips and combinations of plastic and
copper.

Footwear brands also rely on
Taiwan Paiho for innovation in
elastic, trim webbing and particularly
touch fasteners, the product that
launched the company.

It was established as San Ho
Hsin Limited in 1979 by the three
Cheng brothers, to make version of
Velcro, the name then given to touch

fasteners.
San Ho Hsin briefly had a
joint venture with Velcro, but the
Taiwanese firm bought Velcro out of
this partnership a few years later. It
then set up Taiwan Paiho and went
on to outgrow its American rival.

Yet another generation of touch
fasteners is to be displayed at TaiSPO.

“We are introducing thinner and

1STFLOOR

A0314

more lightweight touch fasteners,
and we have included an option to
decorate the strip underneath, as

an extra detail for the brands,” said
Hayden Lee, senior development
manager at Taiwan Paiho. “These
touch fasteners are also stronger than
ever but softer, so they won't scratch
garments.”

Bamboo charcoal yarn has become
another major specialty for Taiwan
Paiho.

The product was developed in
partnership with the Council of
Agriculture and Industrial Technol-
ogy Research Institute of Taiwan.
Bamboo shoots are cut after three
years and burned for several days.
The resulting yarn delivers specific
qualities for odor-repellent and warm
fabrics — contributing to the descrip-
tion of bamboo charcoal as Taiwanese
“black gold.” Taiwan Paiho even
has its own brand of products using
bamboo charcoal called Lacoya.

Taiwan Paiho currently employs
some 600 people in Taiwan. About
5,500 more people are employed at
Taiwan Paiho’s plants in China and
Vietnam. It also has marketing and
sales offices in Europe and the United
States.

Double Hero sets its sights on eyewear

While much of Taiwan'’s fitness equipment industry has settled down in
Taichung, Tainan has become a leading hub for another sports-related

business: the production of eyewear. The former capital of Taiwan
boasts more than 500 factories involved in making eyewear, forming
an efficient supply chain, and some of them have a wide range of

products for sports.

Among them is Double Hero,
headed by Michael and Betty Lee.
Like many others in Tainan it focuses
on plastic eyewear, capitalizing on
the industry’s innovation in plastic
injection techniques. Double Hero
sold more than 14.4 million pairs last
year, about 30% of them intended for
sports.

“Taiwanese companies have the
leading technology in precise plastic
injection molding, while Japan, South
Korea and other countries focus on
the design and production of metal
eyewear,” Michael Lee said. “When it
comes to design quality and innova-
tion, Taiwan still has the lead.”

Two years ago, Double Hero
introduced I-Sport, a range of stylish
glasses meant for sports at affordable
prices. Sports eyewear generates
about 30% of Double Hero's sales,
compared with 50% for fashion
glasses and 20% for senior and
children’s eyewear.

The I-Sport range is targeted at
markets in Southeast Asia, led by
China, but other ranges are sold to
customers in many other interna-

tional markets. Double Hero prides
itself on offering ranges that are
adjusted to the specific requirements
of each customer - shinier for the

skilled and we rapidly deliver the raw
materials and semi-finished products
to each other.”

The Lees started their eyewear
business in 1990, after Betty gained
experience by working in an optical
store for several years, while Michael
tried his hand at foreign trade. For a
while they continued both of their
activities, making eyewear as well

American market, for A
example, and more low- [REIRIESI
profile for European A0314
countries.

Lee describes this flexibility
as the strength of the eyewear
industry in Tainan, owing to its
integrated approach and friendly
partnerships. “The production of
eyewear requires many complicated
procedures, which are almost
impossible for isolated companies to
handle all by themselves,” Lee said.
“That’s why we have chosen to forge
partnerships, which make us small
but agile.”

As he recalls, some Taiwanese
companies tried to start eyewear
factories in China or Vietnam a few
years ago to take advantage of lower
labor costs. “But they failed, because
they didn’t have the partners to
form the sort of supply chain we
have here,” Lee said. “All of the
manufacturers in Tainan are highly

as trading in household products like
cutlery.

After about ten years, however,
the Lees decided to focus entirely
on eyewear and to invest in their
infrastructure. Spruced up a few
years ago, their office in Tainan
functions as a marketing and design
center, and employs more than 30
people. M AZ

Michael Lee in his showroom, which displays more than
1,000 pairs of glasses. The manager said that Double Hero
could launch up 600 new styles per year.
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The SPR-XNA1266E elliptical magnetic
bike by Pro-Supra International
features an outer magnetic wheel of
6 kg with a two-way system. It has a
manual 8-level resistance adjustable
system, and a smooth and silent belt
transmission.

HALL1
1STFLOOR
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The Flight series F24 treadmill is meant for “THALLT
runners who seek a pure running experience. 1&62“6‘3‘
They will enjoy the spacious running deck of this

P&F Brother’s machine, its bright LED console,

sturdy frame and

smooth power delivery.

The Spirint AC Light Commercial Treadmill features “HALLT
a smooth deck, which provides the ultimate shock E‘B%'—%‘;‘

absorption system and delivers a perfect balance
between cushion and road feel. The treadmill by
P&F Brother has an integrated system with audio
functions, fan and USB charger ;
all conveniently integrated
into the machine for a more
pleasant workout. The heart
rate control function also
provides heart rate status
feedback, enabling the users

to better control their running
pace.

The Belliptical magnetic bike by
Pro-Supra International is built with
an inner magnetic wheel of 5 kg with
a two-way system and one PC crank.
The computer’s main functions are to
indicate speed, distance, hand pulse,
time, calories burned, and more. The
machine has a smooth and silent belt
transmission.

HALL1
1ST FLOOR

(0832

The Run Series Run 4.0 treadmill by P&F Brother features Easy
Touch, an innovative interface that offers an easy as well as moti-
vating experience at the tip of your fingers. The users only have
to touch the screen to select programs, to adjust their workout or
tune in to their favorite
workouts. The menu on
the screen appears only
when needed. The 14”
interface and bright LED
provide an outstanding
visual display for an
enjoyable workout.

HALL1
1ST FLOOR
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Active Sports is introducing the —
Hi-home series of home fitness 1STFLOOR
60354

equipment, with three treadmills
and two elliptical machines,
which constitute a sound
investment. The company
focuses on quiet, comfort-
able and motivating

fitness equipment. All of
the company’s machines
are built with structural
integrity and software that
will make workouts more  *
enjoyable.

Zen Pro TVR-6920F is a vibration platform that ] S|'-II'AFILIE)10R
distinguishes itself with its multi-purpose B0209A

functions. Apart from normal vibration benefits,
the TVR-6920F by Tonic Fitness Technology
has a built-in professional sculpture fitness
program. With this program, users may
not only train their body but also sculpt
their shape, all on one machine. The large
platform allows for more postures and
better stability.

HALL1
1STFLOOR

B0209

The i-Shape TVR-8510E is a whole body stretching
machine with dual vibrating platforms and an inter-
mediate vibration intensity. Tonic Fitness Technology
describes it as the only stretching-vibrat-
ing machine on the market, most suitable
for professional users, from clubs to hotels
and beauty salons. Users just need to
follow the built-in 66 different stretching
and training postures and feel the effect.
Without turning on the vibration motor,
the "Pure Stretch” function allows the user
to stretch by following the new colorful
TFT touch panel's demonstration.

=
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Hi-Star Co has come up with the
Dream Shooter 3D Green Phantom, a
new two-in-one game: an NBA three-
point shot game, and free throw game.
With its patented rotating e-control
board, the rules are similar to that of
the NBA three-point game. A patented
hit rate infrared sensor is hidden in the
steel tube. The electronic control board
has moving subtitles, scoring, time,
top record and audio.

HALL1
1STFLOOR
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Hi-Star’s Soccer Table 3D Green Phantom is
billed as the biggest soccer table in the world
with tempered glass cover. It features a patented
auto serving ball from center field play by the
loser, as in a live game.

The player can easily

control the ball and play

kick-fly ball asin 3D

games, which is another

patented feature. The

field design has light,

and the series includes

two coin machines and

one ticket machine.

The Smartpong table tennis robot is a unique product

by Teh Jou Science and Technology, with wireless 1STFLOOR
remote control and LCD display. The infrared remote- A0823A

controlled table tennis smart pitcher with installed
microcomputer offers stable performance and superb
functions. Smartpong is not
only the first table tennis robot
controlled by a microcomputer,
it also has a wireless infrared
remote controller with LCD
screen display. It uses parts
made in Taiwan for better
quality.
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The Golf Universal slope by Hi-Star provides outstanding
golf practice equipment, simulating the golf course with
its rotating platform. The e-control

grass slope can rotate 360 degrees,

either in auto or manual mode. To be

used by up to four players, the slope

has high-quality nylon grass for

arm protection from the swing. The

separate design of the grass and the

gear makes it possible for the coach

to set up a camera in the front.

HALL1
1STFLOOR
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The Smartpong table tennis robot by Teh Jou Science and Technology
has an infrared remote controller, wireless remote control and LCD
display. it's easy for users to operate. A gadget net gathers balls so
that the table may be used continuously. Another device ensures
balls are delivered for uninterrupted play. In auto mode, nine kinds
of ball deliveries are built into the robot itself. In manual mode, the
users can set every value individually. And in

memorial mode, nine groups of settings can

be memorized. The robot generates topspin,

backspin and sidespin with up to eight

different variations.

1STFLOOR
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The Sporty Music Recorder and Coach is marketed
by Alatech Technology as the first personal sports
coach combining sport with music in the same
device. It not only collects data through sensors to
help the users organize their sport-specific data

“THALLT
1ST FLOOR
0930
and focus their analysis, but it also relaxes the

mind and soul with favorite '

tunes (MP3,WMA,WAV) while

This heart rate monitor by Alatech Technologv
features customized workout plans
through user setting to reach your
personal workout goal. It offers real-time
message feedback to monitor calories
burned and training results. Among other
indicators, it provides real-time heart rate,
average heart rate and maximum heart
rate.

ALATECH

1STFLOOR

0930

A S

the user is jogging or walking.

The data is easily retrieved with

a USB connector for viewing and

analysis. The coach is available

in blue, yellow, white and pink.

Alatech Technology’s outdoor watch is meant to
be worn while mountain climbing,

camping and practicing other outdoor
activities. It provides real-time monitor-
ing and records exercise times, hiking
altitudes and calorie consumption, as
well as heart rate and other informa-
tion. The outdoor watch is available in
black, red, iron grey and blue.

1STFLOOR

0930
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Shining bright
All-Stars awards for brightest Taiwan firms

excellence awards, the others wentto of badminton footwear with the

Sixteen companies yesterday received an All-Stars Excellence award,
which distinguishes firms with particularly innovative products
made in Taiwan. The competition is organized by the Department of
Industrial Technology (DOIT) and the Ministry of Economic Affairs
(MOEA), and the awards were handed out just after the opening of

TaiSPO yesterday morning.

Products with recreational
benefits were apparently favored by
the jury. One of the winners with
high entertainment value was the
Game-Bike introduced by Chen-Chan
Health Technology, a stationary bike
that may be connected to different
game consoles such as Wii, PS3 and
Xbox. While car-racing or go-karting
virtually, the users may also keep
track of the calories they are burning.

Another quality favored by the
jury this year was the “green” aspect
of sports equipment. The award
winners thus included Sports Art and
its Green System, an inverter that
captures energy generated by the
users of fitness equipment and feeds
it back into the power grid as directly
useable energy. Sports Art’s smart
innovation hit the market this year,
to be sold in pods of up to 20 green

system cardio machines per inverter.
i-Sport’s investment in green
and energy-saving equipment was
equally appreciated. The company
has come up with a movable Ergo
Fitness set, which is entirely self-
powered and even generates power
that may be stored in a battery - to
be used very easily to load electronic
devices like mobile phones.

Stillin the fitness equipment
category, Dyaco’s Spin Bike Trainer
seduced the jury of the All-Stars
awards as well. The company
describes it as a bike that gives the
feeling of a speeding spin bike and
real road cycling training at the
same time. The Spin Bike Trainer is
fitted with a flywheel that has the
same type of inertia as a high-speed
bicycle, and offers the same fun as
riding outdoors.

The Tonic Fitness bike is particu-
larly useful to increase the develop-
ment on both sides of the body and
reduce the risk of injury. It has a
sensor detection module to detect the
user’s strength and the angle of the
pedal. This will help the user to find
out the best and most efficient way
to pedal.

Entirely different is Community
Lifestyle, which makes Timix
Outdoor equipment. Featuring a
three-way waist trainer, an elliptical
trainer and a rambler, among others,
the series is designed to train major
body parts while improving cardio-
pulmonary functions. Timix Outdoor
is designed particularly for outdoor
gyms, for those who need training in
free-of-charge open space.

While fitness equipment manu-
facturers won ten of the sixteen

companies specialized in equipment
for other sports. Ever-Quick won an
award with its Fwatch aqua-floating
aid: it consists of an airbag that

is fitted into a watch, and may be
inflated by the wearer in case of
emergency in the water. The floating
aid may also be used in swimming
classes, and it functions as a cool
watch when not used for
water activities.

Victor Rackets was
the only company to
win an excellence
award in the racquet
sports category. Apart
from its equipment,
the company came
forward with a range

innovative Trinetic system —the
triple-effect energy conversion
system. It provides shock absorption,
bounce and stability. Lab tests shows
that Victor’s Ace footwear recovers
from deformation in almost 50% of
the time needed for other badminton

shoes.
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TaiSPO 2012 ALL STARS

— Innovation's Stage of Excellence

Excellence Award Product Category Company Name

HI-STAR CO., LTD.

CHEN GIANT TECHNIC CO., LTD.
TONIC FITNESS TECHNOLOGY INC.
SPORSTART INDUSTRIAL CO., LTD.
I-SPORT INTERNATIONAL CO., LTD.
CHEN-CHAN HEALTH TECHNOLOGY
MARKETING CO., LTD

JOHNSON HEALTH TECH. CO., LTD.
FITCREW

FITCREW

PROTEUS SPORTS INC.

DYACO INTERNATIONAL INC.
COMMUNITY LIFESTYLE CO., LTD.

KING ROOF INDUSTRIAL CO., LTD.

Golf Universal Slope 11¢c
@Didi A6 Putter Coach
Watt Of User DX-96wu

Golf Equipment & Accessories
Golf Equipment & Accessories
Fitness Equipment & Accessories
Green System For Fitness Equipment Fitness Equipment & Accessories
My Movable Ergo Fitness Set Fitness Equipment & Accessories
Game-Bike + Fitness Fitness Equipment & Accessories
Matrix T7xe Virtual Active Treadmill Fitness Equipment & Accessories
Live Light Mach's Exercise Trainer
Live Light T1.7 Treadmill

Promaster Series

Fitness Equipment & Accessories
Fitness Equipment & Accessories
Fitness Equipment & Accessories
Spin Bike Trainer Fitness Equipment & Accessories
TIMIX Outdoor Fitness Equipment

BC-3816-2 Explorer Ball

Fitness Equipment & Accessories

Sports Wear & Outdoor Sports

SH9000ACE Sports Wear & Outdoor Sports VICTOR RACKETS IND. CORP.
FWATCH Water Sports Equipments EVER-QUICK CO., LTD.

MB100 Indoor Sports & Accessories ALATECH TECHNOLOGY LIMITED
Merit Award Product Category Company Name

Web-Racing with 2.4G Module

Green Laser Binoculars

UCHEER HEALTH TECH CO., LTD.
ACMOS TECHNOLOGY CO., LTD.
HI-STAR CO,, LTD.

UCHEER HEALTH TECH CO.,, LTD.
KUO NAO CO., LTD.

Fitness Equipment & Accessories
Sports Wear & Outdoor Sports

Dream Shooter 3D Green Phantom 11c  Indoor Sports & Accessories
Kinetic Energy Dumbbell Indoor Sports & Accessories

Adjustable Seat Cushion Indoor Sports & Accessories

Wednesday, March 7, 2012



TAIPEI OCe

New Products

“ATHFLOOR
Look 920 L0719A

Made of carbon fiber, Look’s new fully suspended mountain bike is light and
offers piloting precision with the integration of its new A-Stem. The 920 is
suitable for a wide range of riding, and offers performance whether the rider
is climbing or

descending.

The kinematics

will please

both touring

cyclists as well

as racers, from

cross-country to

marathoners.

Discover one of the fastest
growing AFTER SALES and OEM
component supplier worldwide!

JRcusfavenz gt ENORMOUS CHOICE - XLC ONE-STOP SHOP
The athletic appearance . P : 9 ! ;
of the Raven 2gr is not just RAVEN 29r 10 . & Full range containing we_r 2000 products including
an expression of Focus’ e, : »y nearly all product categories from Spare parts,
:f;e;ﬁ:;zzf fﬁlof:é)ge}iut sk accessories, components to clothing!

ments of top-level riders. N

High ridigity of the steeri . 7 |- \

hesd and portom bracket | EFERRSRTE I S S EXTENSIVE SALES SUPPORT

help make the Raven 29er1.0 [ 4\ Y B\ | N s .

a comfortable ride. T car 44 S SR, 1 Use our successful XLC packaging concept in

combination with our extensive product carrier
system - for a stylish, well organized and consitent
shop appearance.

FAST & RELIABLE DELIVERY WITH INTERESTING
CONDITIONS!

Profit by our refined logistic chain and our short
term ability to supply, as well our special direct

“ATHFLOOR
Cateye HL-EL620RC Nano Shot N1201 3\
\ '”1 delivery to Asia delivery concept with extremely

This USB rechargeable headlight is nano-sized but emits a massive output of .' Interesting conditions.
light. Compact and very light, the Nano Shot uses what Cateye calls OptiCube
technology to produce a powerful wide beam (250lm/2000cd). Modes include
high, low and il :
flashing The Visit us on the Taipeh Show, NanGang

Nano Shot runs e ' Exhibition Hall M1219 or www.xI -parts.com
up to 12 hours on - —

acharge. AUSB
cable is included.

Components  Accessonies  Clothing

KLC International GmbH Max-Planck-5trafie 6-8

87526 Sennfeld - Germany
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New Products 2012

Spank Spike Race28 Wheelset 0019

The first in Spank Industries’ line of complete wheelsets, the 1,960g Race28
gives gravity race and AM/enduro riders weight-optimized competition
rims at an affordable price. The Race28 EVO wheels come in a range of con-
figurations, including 135 and
1somm (adaptable to 142 and
157mm), rear hub O.L.D., and
12mm thru and standard QR
rear interfaces (lomm thru axle
adapter kits are also available).
Front wheels are equipped for
2omm thru axles, with adapter
kits available for standard QR
and 15mm thru axle.

3T Aduro Aerobar M1326
3T’s Aduro aerobar debuted on Cervélo’s new Ps bicycle. Now 3T is offering
a slightly modified version for the aftermarket. 3T says the Aduro has the
lowest drag co-efficient of any aerobar on the market, while meeting UCI
regulations. Extensive wind-tunnel testing led to the design: a one-piece
stem/basebar, and either a
low-mount or high-mount
elbow-rest/extension clamp
attached to its top surface.

The low-mount rest/clamp puts
the elbows at the level of the
aerofoil’s top surface, while the
highmount rest/clamp sits atop
a scm tall “flying-V” support.

SKS Injex T-Zoom M0509
The T-Zoom compact pump with a universal multi-valve connector leads
SKS’s new Injex series. With a large volume per stroke, the T-Zoom is made
for trekking and mountain bikes and achieves a maximum pressure of 10
bar (144 psi). The collapsible T-Grip, telescoping function and valve clamp
lever made the T-Zoom compact and comfortable. The T-Zoom is 256 mm
long (10 inches) and weighs 166g.

XLC Cellphone Bag M1219
Because cyclists increasingly use their smartphones for navigation,

XLC —-the parts and accessories brand of Winora - is launching a new
bag for cellphones and MP3 players. The main compartment is padded
for protection, while a
transparent panel makes
the display easy toread. A
carrying strap is included.

“ATHFLOOR
Pro-Lite Aneto XC MTB Wheel L0816

Pro-Lite new MTB wheel line spans the range from opening price point to
premium products. The Aneto XC is an alloy XC wheelset with a hybrid
carbon fiber front hub. It uses a flash welded rim with I-Beam internal
structure. The wheelset
marries anorexic weight
with durability and
versatility. Its 2-in-1 front
hub is compatible with
QR and 15 mm thru-axles,
and the 3-in-1rear hub

is compatible with X12,
12mm and QR. Weight:
Front 632g; rear 979g.

0-Synce Navi2move x 11112
O-Synce’s streamlined Naviamove x training partner connects with a
range of ANT+ sensors to track such vitals as heart rate, cadence, power
and weight management. The
Navi2move x offers three key
features: training, navigation
and geo-caching. Users can
upload training schedules for
several days. The navigation
feature accommodates

routes uploaded in the GPX
file format. Its rechargeable
battery can be easily replaced.

I
1STFLOOR

J0233A

720armour Dart CRX

Dart CRX is the prescription version of 720armour’s sleek Dart. Prescription
lenses fit securely, flush against the comfortable wrap-fit frame without
inner holders or outer gaskets. The patented Compressed Venting System

maximizes airflow
“ :

to keep the user cool
and prevent fogging.
The CRX accom-

modates a selection

of Polarized, polycar-

bonate smoke, and

photochromic lenses.

The CRX comes with

a kit for opticians.

Dahon Mu N360 S0614
The Mu N360 is a marriage between Dahon’s popular 20-inch Mu folding
bike and the NuVinci N360 continuously variable transmission hub. The
N360 offers an unlimited number

of gears and is as easy to adjust

as the volume on the radio. The

fully enclosed gear system is
weatherproof and intuitive. The
Dahon Doublestand allows the
user to fold and unfold the bike in
about 15 seconds without lifting it
off the ground. Yet the Mu N360 is
lighter than its predecessors, and
lighter than most 20-inch folders.
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World's Top 2 Cycle Shows - 7 Advertising Package

Eurobike and the Taipei International Cycle Show are the world’s #1 & #2
Bicycle Trade Shows. Use the official Show Dailies to project your marketing
message and make the most of your valuable show investment...
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