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PROGRESS 2013
DYNAMIC FLEXIBILITY

TRENDSETTING
DESIGN

T-STRUCTURE
TECHNOLOGY

Unique T-base molded construction
of ultra-light and strong carbon fibers
redistributes the saddle’s carry load,
significantly reducing conventicnal
components in the base while increasing
overall support, flexibility and comfort.
Available with carbon, titanium or Cr-Mo rails.

Velo offers dynamic solutions for every bike, everywhere. Fore riders in
bicycle technology for the industry, our products are state-of-the-art in

technic, design, style and utility. At prices that convince and variety that
astounds. If you don't see it, ask for it!

R
Visit us at Taipei Cycle Show, Nan Gang Exhibition Hall, Booth JO 7171.

$YVELO

" feels right

www.velosaddles.com

SADDLES GRIPS
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Schedule of Events

General Show Information

09:00-06:00

Events
09:00-17:00

09:30-17:30

10:00-16:00

11:00-11:30

11:30-11:50

13:10-16:30

14:00-14:30

14:30-14:50

18:30-21:30

Taipei Cycle Show, Nangang Exhibition Hall; and
Taipei International Textile and Accessory Expo
(SPOMODE), TWTC Hall 1, Area H

LEV test & drive. 4th Floor Cargo Ramp, Nangang
Exhibition Hall

2012 Taipei Power Forum: Electric Two-Wheeler
Symposium. Nangang Exhibition Hall, 4th Floor,
Conference Room 401.

TES e-scooter test ride. 1st Floor Nangang Exhibition
Hall South Side

Cycling Extreme Performance with Allan Cooke and
Ines Brunn (Nangang North Side)

Cycling Extreme Performance with Allan Cooke and
Ines Brunn (Nangang South Side)

ExtraEnergy pedelec seminar. Nangang Exhibition
Hall, 4th Floor, Conference Room 402.

Cycling Extreme Performance with Allan Cooke and
Ines Brunn (Nangang North Side)

Cycling Extreme Performance with Allan Cooke and
Ines Brunn (Nangang South Side)

Light Electric Vehicle Association annual LEV
networking dinner at the Fullon Hotel in Taipei’s
Flower Market district. For reservations, email Sidney
Kuropchak at kuropchak@gmail.com.

Nangang Exhibition Hall, 4th Floor, Conference Room 404

Time Company Topic

11:00-11:30 Kim'’s Travel Service Co., Ltd.: Flexsacle-AD5 angle-
adjusting device for bicycle
saddles

11:40-12:20 Greentrans Corp.: Torque sensor and power kit
for e-bike

14:00-14:30 First Bicycle Components Co., Ltd.: First’s new product
presentation for 2012

14:40-15:10 Qbicle, Inc.: Tangent fender

15:20-15:50 KMC Chain Ind. Co., Ltd. New Generation: X2.0
concept (by invitation only)

16:00-16:30 Jie Su Kang Industrial Co., Ltd. JSK Folding bikes and

solution system.

Attention Exhibitors: Have a special event, autograph signing, new product introduction,
or something else scheduled during the Taipei Cycle Show? Let us know so we can include it in our
calendar. Email details to TaipeiShowDaily@gmail.com.
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Exhibitors: 6000 visitors are reading this issue of the Show Daily
It's the cost-effective way to reach buyers!

We'll come to your stand to show you how the Dailies can boost your business at
Eurobike and the Taipei Show

Aussteller aufgepasst: 6.000 Fachbesucher lesen diese Show Daily
Die Tagesausgaben sind der effektivste Weg, lhre Kunden zu erreichen.

Rufen Sie an (Tel. +886 981014553) ; wir kommen an Ihren Stand und praesentieren
Ihnen unsere Taipei Cycle Show und Eurobike Tagesausgaben, mit denen Sie [hr
Geschaeft sowohl auf der Eurobike als auch auf der Taipei Cycle Show spuerbar
expandieren koennen.

Exposants: 6,000 visiteurs vont lire cette édition du Show Daily
C'est un moyen efficace et peu couteux d'atteindre les acheteurs.

Appelez-nous dés maintenant au 886 981014553. Nous viendrons a votre stand et
vous montrerons comment le Show Daily peut contribuer a votre succes a Eurobike
et au Taipei Show.
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oday's Weather

Today L=
High: 20°C (68°F) .

Mostly cloudy. Fog early. ;RTJ

Chance of rain 50%

Tonight
Low: 15°C (59°F) f b

Overcast with a chance of rain. Fog overnight. N

. T N —
Chance of rain 20%
Tomorrow ol
High: 15°C (67°F) Low: 10°C (50°F) (ST
Overcast with a chance of rain. A .,
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1a) PARKING LOTS

El ..... TWTC Nangang Underground Parking (620 spc.)
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VOX POP

What are your memories of the Taipei show over

the years?

Jason Sung
Performance Cycles, Singapore

I've been to Taipei for the last seven
years. My first memory is that I was
only coming to look for Taiwanese
products. Now I see the European
people here, so I don’t have to go

to Eurobike. Meetings with them
are the main reason I come. But

the first time, I was only looking
for Taiwanese products. Taiwanese
companies have ideas, something
different. They innovate. Even
today I look at Taiwanese products
and find new ideas. Taipei is like a
second home. Some years I bring my
children here.

Martin Grigio
Grigio Bikes
United States

This is my third show. It’s the best
show in the world. The people are
friendly, the show is spectacular,
and the technology is the best in
the world. I manufacture triathlon
and road bikes, and I remember

the first time coming to look for
manufacturers and finding that the
best companies and best factories
are here in Taiwan.

Dannie Nall
LeMond Fitness, United States

I've been in the bike business for 40
years, and coming to this show as

long asit’s been going, for different
brands. The first time I came I was
working for Specialized as an OEM
salesman, back when Specialized
sold parts to other manufacturers
and custom builders. It was ‘87,
when the Hyatt was brand new. It
was exciting, my first time coming
to Asia, I went to bike factories, tire
factories—I loved it. The business
is much more sophisticated now.
Back then we had index shifting,
suspension was just starting, and
carbon didn't exist. Every few years
you see some big “wow” product. I
hope to see one this year.

Cedric Consigny
Cycleurope, France

We mainly produce bikes for the
European market, from perfor-
mance bikes to children’s bikes to
e-bikes. My goal for the show is to
find new products, new ways of
integrating parts. I first came three
years ago, to find new ideas and
have meetings with our suppliers. It
was my first bicycle exposition, and
I'was impressed by the number of
participants. Now you can find an
e-bike at every booth. Three years
ago it wasn't like this at all.

Brian Gillin
Sheppard Cycles, Australia

We're the largest distributor of
bicycles in Australia, covering
entry-level kids’ bikes to high-end
race bikes. Five years ago was my
first time, and the size of it was
incredible. Five years later it’s even
bigger. There are more exhibitors
here each time, the stands are
bigger, and the exhibitors are more
professional. We're excited for the
new Shimano 9000 series, the Di2
ranges, and we also want to catch
up with our suppliers. It’s about
relationship-building, too. ll ML

Cyclist-in-chief for
Taiwan opens show

Taiwan’s No. 1 cyclist, President Ma Ying-jeou, opened the 25th anniversary
edition of Taipei International Cycle Show yesterday and presided over the

ceremonial ribbon cutting.

Ma, an avid cyclist, underlined the
government'’s efforts to boost Taiwan’s
bicycle industry and make the island
nation a hub for bicycle production as
well as a center for bicycle riding.

“We work on a complete around-the-
island bike path along the coast line
and will seek to expand bike paths into
the mountains,” Ma announced.

Since Ma was first elected in 2008,
Taiwan has built 600 kilometers (373
miles) of bike lanes. He said Taiwan
plans to build another 1,000 kilometers
of bike lanes (621 miles).

He noted that cyclists can now ride
on dedicated bicycle paths between
Taipei and Hsinchu, a city about 7o0km
(43 miles) south of Taiwan'’s capital.

With an eye on the upcoming Tour
de Taiwan, which begins Saturday
morning in Taipei, Ma said he hoped it
would some day have the same status
as the Tour de France. But he also
applauded the growth of recreational
cycling among children and students.

“Participation in organized rides
has doubled over the last years,” Ma
said. That’s a good development, he
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Taiwan President Ma Ying-jeou (center) with TAITRA
President Wang Chih-Kang (left) and Econonomic
Affairs Minister Shih Yen-Shiang.

said, “because cycling makes people
happier and healthier.”

During a tour of the show floor,
Ma was speechless when Merida CEO
Michael Tseng introduced him to the
company'’s flagship road bike—which
comes with a price tag of NT$280,000
($9,485). The president later said that
he owns three bikes, including a
Merida “Wolf 3” touring bike.

As other VIPs pointed out, this year’s
Taipei Cycle Show is the biggest ever.
It features more than 1,000 exhibi-
tors—285 from overseas. Another 100
are on the waiting list. l JB and AZ

BRIANLOP

A WORED CHAMPION
X WORLD CUP CHAMPION
9% U.S. NATIONALGHAMPION

WWW.KSSUSPENSION.COM
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Eat like a local in Taipei: Part 2

Al Dente

Cucina Italian

Step off the well-worn Taipei tourist path and explore these little-known local
restaurant gems. Discover great food at reasonable prices—and don’t worry if you
don’t speak Chinese. Show the address to your taxi driver, and use our vocabulary list
to point to the phrase you need. Today'’s stop: Al Dente Cucina Italian.

Asalami pizza at Al Dente Cucina Italian.

Run by a young couple, Al Dente Cucina is
a cozy place that serves European-style pizza,
pasta and risotto at low prices (NT$130-200).
Try the Caesar salad and the chicken and
mushroom pesto pasta, or choose from a range

of thin crust pizzas. Wash it all down with beer,

tea, coffee, or a smoothie. For dessert there is
homemade tiramisu, waffles and ice cream.

Recommended Dishes

Caesar Salad, NT$160

Chicken and Mushroom Pesto Pasta, NT$160
Salami Pizza (7-inch), NT$160

Dining Tip

Tipping is not practiced in Taiwan restaurants,
but many upscale establishments add a service
charge.

i\

Al Dente’s Caesar salad.

Al Dente Cucina ltalian TifEZEf

Address: 34, Lane 559, Zhongxiao East Road,
Xinyi, Taipei

BT R ST B 550 Hi34 7t

Telephone: 2763 1716

Opening Hours: 11:30 a.m.—2 p.m., 5-9:30 p.m.
Closed Mondays.

English Menu? Yes

English Speaking? Yes

Credit cards? No

—Stephen Jack

For more restaurants and a map,

visit: www.eatingchina.com/articles/restau-
rants.htm

Handy Vocabulary Guide

English menu XX ZEE  Soup 5 Soup spoon 5 gt
Rice it Beer % MSG IR #5

Noodles %f Whisky B+ = Vegetarian Z8&
Pork 37 Juice Fit Toilet EIFT

Beef 4H Tea 5% How much? £ %
Chicken Z R Water HE7K Thank you 5z
Fish & Chopsticks T+ Taxi 5T#2E
Seafood ;% Knife J1F

Vegetables &3 Fork ¥F

‘ﬁo armour

Prescription, or no Prescription,
you make the call
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Taiwan designer wins
top NT$500,000 prize

While Taiwan President Ma Ying-jeou was on hand to
personally present the top five awards for Taipei Cycle’s new
design award, a young Taiwan designer walked away with
another coveted prize yesterday: NT$500,000 ($16,900) for his
winning e-bike design.

Designer Larry Chen
won the top prize for his
futuristic urban e-bike
called Velocity. Chen’s
concept incorporates the
battery motor and control
system—what he calls
the bike’s “power core,”
into the frame.

Chen was one of
839 designers, from 51
nations, who participated
in the 16th annual
International Bicycle
Design Competition.

Other top winners
were Cheng-Shuo Lee,
also from Taiwan, who
won NT$200,000 ($6,775)
as the silver winner
for his eco-friendly
Woody bike, made from
plywood; and New
Zealand designer Paulus
Maringka, who took
the bronze medal, and
NT$100,000 ($3,385), for
his G2 tricycle. Designed
for the developing
world, the G2 incorporates an attachment that can be used as a
wheelbarrow or cargo hauler.

Ma’s presentation was for the inaugural Taipei Cycle d&i awards,
conceived and organized by iF International Forum Design.

At yesterday’s presentation, iF managing director Ralph Wiegmann
said the two contests would be combined in future years.

“The IBDC competition is already on a high level. Together we will
even push this further. We have to create and support young talents and
give them a platform. That’s what it’s all about,” Wiegmann said during

a signing ceremony at yesterday’s event. B JB

I IVMA &1 A

Taiwan designer Larry Chen shows a
prototype of his prize-winning Velocity
e-bike.©JB

Taiwan President Ma Ying-jeou presents the top five Gold Awards for
the inaugural Taipei Cycle d&i awards. (Photo by Lester Chu)

2012 Taipei Cycle Show

Time: 7th to 10th, Mar, 2012
Venue: TWTC Nangang Exhibition Hall

Booth No.: J0233a

armour.com -« 11 mour.com



EXPERIENCE THE BENEFITS OF ELECTRONIC
SHIFTING ON ULTEGRA Di2

For the past four years, praofessional riders have been riding Shimano Dura-Ace companents
with Di2 electronic shifting technology over the highest mountains, the worst cobbles and
through the most extreme weather conditions imaginable. As of this year, Shimano Ultegra
will also be fitted out with this groundbreaking technology. Changing gears becomes easier,
effortless and faster by simply touching the shift buttons. Control at your fingertips.

SHIMANO

L T7TEGTA

www.shimano.com
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Shots from
the Show

3T’s Rene Wiertz shows off the
Ergonova Team London Edition handlebar.

More BMX excitement in front of Nangang hall.
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Dahon marks
its 30th with
limited edition

“6THFLOOR"
50614
Hon discovered in 1982

when he left his California job as an
aerospace laser specialist to found
Dahon (short for “David Hon”). Dahon
was created to design and sell folding
bikes.

Building a bike brand
from scratch is not

Sharing a laugh at Dahon: (from left) sales
and marketing director Eddie Eccleston;
Dahon founder and CEO David Hon; and
Henry Hon, Dahon'’s vice president.

Five million folding bikes later,
Hon is celebrating the 3oth anniver-
sary of the company he founded with
his brother, Henry Hon.

The company originally raised
$3 million in seed funding from 12
investors, including pop stars Richard
and Karen Carpenter. (When Karen
Carpenter died in 1983, her Dahon
shareholdings were left to her estate.)

With the investment, Hon built a
factory in Taiwan; the first folding
bikes started rolling off the produc-
tion line in 1983. Henry Hon ran the
marketing and distribution side of
the business from California. He later
left the company but remained a
shareholder. Last year he rejoined the
company as vice president.

Dahon has always been known for
its innovative technologies, including
hinges specific to folding bikes. The
company now owns 220 patents.

To celebrate its 3o0th anniversary,
Dahon has produced 30 limited
edition Vector models, which will be
supplied to the company’s interna-
tional distributors as promotional
bikes for display at consumer shows
and for use as high-end competition
prizes. 300 replicas of this anniver-
sary bike will be available for sale.

To promote the anniversary, Dahon
islaunching an advertising campaign
with the message, “30 Years Strong.”

At Taipei Cycle, Dahon is launching
five new models for 2013 including
the EEZZ, which won a d&i award at
the start of Taipei Cycle. This bike
features a folding hinge contained
within the frame. B CR

One of Dahon’s original bikes from 1982.

TAIPEI é%:/e 9
Jetset’s speciality is alloy rims

as the big-wheeled bikes boom in
popularity.

“We anticipate trends and make
sure we can supply the right product,”
Jetset’s Mark Hsu said. ll ML

For more than 20
years, Taiwanese
company Jetset has
been making rims. This
year, its message to the market is: if
it's an alloy rim you want, we can
supply what you need.

The Jetset stand is a riot of color,
anodizing, cut-outs and rim patterns.
Its products manage to satisfy
customers as diverse as Crupi BMX
and Velo Orange, the retro road
brand. For the Japanese market, the
company provides high-polished
rims. It also does finely finished

polished anodized rims, which come
at a premium, but it is keen to stress
it can provide OE and aftermarket
rims at a range of price points.
Moreover, Jetset is keen to collaborate
with other brands and design new
and proprietary molds.

Across the booth there are many
different rim depths, profiles and
styles, to suit different types of
riding, from lightweight road rims to
trials and even snow bike rims.

This year, Jetset has been focusing
on BMX and mountain bike rims. It
is also promoting rims for 29er bikes,

“1STFLOOR
10923A

Dual Jet TS
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Velo/Wellgo Party

For many longtime visitors, Taipei Cycle really begins with the Velo/Wellgo party, which
traditionally takes place the night before the official opening of the trade show. This

year about 500 of the companies’ business partners and friends attended the party at the
Grand Hyatt Hotel. As always, hosts Stella Yu and John Chen mixed product presentations
with performances—this year from four unique groups, ranging from rock and roll

singers to flamenco dancers.

The rock band Hot Shock closed the party on a high note.

Thursday, March 8, 2012

Velo’s Stella Yu and Wellgo’s John Chen toast the crowd.

Four industry leaders give their forecasts for cycling’s future

Though he’s usually a focal point of such events, Tony Lo, the CEO of Giant and the chairman of the TBEA,

served as a host for yesterday’s International Bicycle Trend Forum at Taipei Cycle.

Speakers representing four sector suffered from “poor business
distinct sectors of the bicycle practices” and underinvested in staff
industry gave their views of the training, Sani said, “today’s retailers
industry’s past and their expecta- are more focused than they have ever
tions for the future. been.” He said he was “bullish about

Addressing the packed conference the future of cycling.”
room were Yozo Shimano, president Yozo Shimano said “mechatronic”

of Shimano; René Takens, CEO of the = technologies, which combine

Accell Group; Shi-Guang Yu, director ~ mechanical systems with electronics,
of the China National Information have been a core focus for Shimano
Center for Bicycle Industry; and Marc  since the launch of the Dura Ace Di2
Sani, publisher of Bicycle Retailer &  system in 2008. But he also added

Industry News. his belief that not all bikes would be
Sani reflected on the past two electronic in the future.

decades of the U.S. bicycle industry. Shimano also proposed that the

He noted that the number of bicycle  industry stop thinking of bikes by

retailer storefronts has declined different categories.

sharply in 20 years, falling from 7,500 “Rather than categorizing

to 4,500 since 1992. [bicycles] into ‘utility’ or ‘sport’, we

Though the specialty bicycle retail should regard them all as ‘lifestyle

bicycles’ that support
different lifestyles,” he
said.

Speaking to the
structural changes
occurring in the bicycle
industry, Takens
predicted that “more
international brands
[will be] taking over

their distributors in Shimano President Yozo Shimano addressed

export countries.”
He said IBDs need
to focus on creating

efficiencies through better supply-

side integration, particularly with
better automation of B2B ordering
systems and through shared sales
analysis and benchmarking.

Yu presented a snapshot of the

the International Bicycle Trend Forum.

rapid changes in the Chinese market.
He said Chinese consumers are
embracing leisure cycling—a trend
that has been accompanied by a
growing “active transport” culture
in such major cities as Beijing,
Hangzhou and Guangzhou. B CW




Thursday, March 8, 2012

Magura launches line of
light TT, tri disc brakes

Magura, the German pioneer of hydraulic brakes, is launching a new brake

“4THFLOOR
N1207

line for triathlon and TT bikes at Taipei Cycle.

is “aerodynamics by
Cervélo, hydraulics
by Magura,” said
Goetz Braun,
Magura’s marketing manager.
The entire RT8 TT system
weighs only 495 grams and is
completely maintenance-free.
For 2012, the RT8 TT will
appear exclusively on Cervélo’s
Ps high-end time trial bike. The
brake, which is UCI-approved,

Magura RT8 TT brake

The “RT8 TT” line follows last
year’s launch of Magura’s “MT” line
for disc brakes for mountain bikes.
Like the MT line, the RT8 TT line
makes use of carbon fiber brake
levers.

Magura calls its new system
the “world’s lightest and fastest
hydraulic rim brake for the road.”

in Australia.

Magura is a sponsor of the
Garmin-Barracuda team, and the
new brake is also expected to make
an appearance at the time trial for
this summer’s Tour de France.

Following the RT8 TT, Magura
expects toroll out a full line of RT

makes its competitive debut later
this month at the Ironman triathlon

TAIPEI OVCe

Tern plasters folding bike
ads on Taipei metro lines

Tern, the Taiwanese folding bike company, has placed ads on the
MRT light rail system in Taipei. Every single train and car across all

four main lines now sports a Tern poster.
“4THFLOOR
M1019A

Josh Hon said

The advertisement features such
bikes as the Verge X10, which won a
Design & Innovation Award at the
opening of Taipei

bike company—one
still being litigated in a
federal U.S. court.

Cycle. the company was
Many show on target to deliver

attendees use the 100,000 bikes by the

MRT rail system end of calendar 2012.

to beat Taipei’s
infamous traffic

The company has
delivered product —

jams. including BioLogic
A QR code on accessories - to 34
the posters links countries. A three-day
through to Tern’s international
Taiwan Facebook distributors’ meeting

page, which includes will take place in

detail of a show Taiwan following the
giveaway. Taipei show.

The Tern brand, “It's been a
launched a year whirlwind of a year,”
ago, is owned by Hon said.

Mobility Holdings of Taiwan, whose
shareholders include Josh Hon

Tern offers five bike platforms
with a total of 22 models in multiple

It was developed in cooperation
with Cervélo, the premium road
bike manufacturer from Canada.
Therefore the slogan for the new line

brakes, which will include conversion
kits for road bikes. The line will
include a less expensive version, the

and his mother, Florence. They are
former executives and part owners
of Dahon, and recently underwent
a messy split from the other folding

wheel sizes. The company also
produces a line of custom accessories
for its bikes, including racks, bicycle

travel cases, and bags. ll CR

RT6TT.W JB

Iconic Dutch bike brand Gazelle debusm Taipei

Traditional bikemaker Koninklijke Gazelle NV—better known simply as
Gazelle—is making its Taipei Cycle debut.

Gazelle is sharing a booth in
the European village (sponsored
by Colibi) with Bobike, a maker of
children’s safety seats.

“Both companies have worked
close together for 40 years and
are about 50 km away from each
other. Therefore for us it makes
sense to exhibit our latest Bobike
and Gazelle urban bike products

together at a joint booth,” said Gijs

Spil, Gazelle’s export manager.
Gazelle's debut is part of
the brand’s ambition “to orient
ourselves what'’s going on at the
Asian market, especially with an
eye to e-bikes.”
Currently the Asian market is
heading towards a more sports-
oriented direction, while Gazelle

—

FIRST COME,

FIRST SERVE!

FIRST 20 VISITORS

(DISTRIBUTORS ONLY)

WIN A FREE CRATONI

CYCLE HELMET AND A

BERGAMONT T-SHIRT!
CRATONT

100 HEAD BROTECTION

wants to head
toward comfort
bikes, Spil said. L0421

“Our e-bikes are a
good way to enter the market,” he
added.

The Dutch brand, owned by Pon
Holdings (which is also the parent
company of BMC Group and Derby
Cycle) is already active in some
Asian countries. “But we wanted to
see this all with our own eyes,” he
said. W JB

Sl e
Gazelle export managers Cor de Jong
(left) and Gijs Spil. © JB

INTERNATIONAL
DISTRIBUTORS
WANTED!

BERGAMONT is a famous German bike brand offering a wide range of bicycles.
The headqguarter is located in Hamburg. We supply more than 400 dealers in
Germany and many other countries. To expand our international activities, we
are looking for strong international partners who would like to distribute our
products — especially in the Asia Pacific region and in countries in which we are
not represented yet.

To make an appointment for the Taipei Cycle Show or if you have any questions,
please contact us or visit our booth N1124,

VISIT US AT THE TAPEI INTERNATIONAL CYCLE SHOW,
7-10 MARCH 2012, TWTC NANGANG EXHIBITION HALL
4TH FLOOR, BOOTH N1124

Maik.Geletneky@
phone: +49 (0)

Oliver.Si gamont.de
phone: +49 (0) 40 43 28 43 - 11

ergamont.de
3 28 43 - 66, mobile: +49 (0) 170 33 132 05

&

bergamont
Bikes for Diffevent Stories

Joerg.Tieman

bergamont.de
phone: +49 (0) 40 43 28 43 - 82

www.bergamont.de
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London calling

Will Olympics goose bike sales?

Britian’s Observer newspaper recently declared 2012 the “year of
the bike.” It cited a resurgent British bicycle culture and the belief
that Team GB would reap many medals in the cycling events at this
summer’s London Olympics.

An investment analyst agrees. be,” he said. “There is no downside
Christodoulos Chaviaras, Barclays to having the Olympics in London
Capital’s retail analyst, said, “We for cycling in the UK and across
expect the cycle market to grow by Europe.”
5 percent in 2012, with the [Olympic] Across the pond, the CEO of _ /
Games the main driver of growth.” USA Cycling expects the Olympics Shanaze Reade
Will the Summer Olympics give to have the biggest impact in the ! ; [ _expects to compete
a boost to cycling? Russell Merry, visibility of track and BMX events. B 2 fenliam OB,
managing director of CSG UK, the “For BMX, probably most of :
UK distributor of Cannondale and all, it stands as an opportunity
Mongoose, says the Olympics can’t to showcase a really extreme
come soon enough. sport that doesn't get a lot of TV

“The media coverage of the London  exposure but has a broad base of
Olympics is likely to feature cycling participation on the youth side,” M - h I I d
because of the success of the British said Steve Johnson. USA Cycling eSSI ngsc ager p a ns g ra n
Cycling team in recent years,” Merry ~ oversees competitive cycling in

id. “All sports are i titionfor the U.S. M f I icks
::;reatiorfgf;rfda::r::t:ll;ng):r’:iéci);ar?trs eThe U.S. network broadcasting openlng or ogIStlcs center

and cycling will benefit from the the Olympics plans to show
raised profile. Having the Olympicsin =~ BMX events close to prime time, Messingschlager, one of Europe’s in 2011 and great preorders 1T FLOOR
the European time zone will increase ~ boosting viewership, Johnson said. ~ leading importers of Asian bicycles and for 2012. In order to enable J0512
its impact as the viewing will be For Pro-Lite’s Steve Fenton, an components, is seeking new partners at faster processing, we've
prime time.” Englishman based in Taiwan, the ~ the Taipei Cycle show. ) already increased our

Merry is particularly anticipatin Olympics is a spectacle that should i ce are some ORSITHoles Ry staft in the warch e

yisp y P g ymp P Asian network we would like to fill,” CEO ercent.”
. . L ; p
the“BMX eve.nts.. L. 1nc:’ease cycling participation. Benno Messingschlager said. An automatic pallet stacking system,
BMX racing is beginning to make If Team GB do pull off some In April, Messingschlager will open which soars more than 18 meters (60
a comeback after years in the shadow  medals, then surely people are its logistics center at its headquarters feet) high, is already in use. More than
of freestyle. The Olympic track makes  going to want to get on their bikes  in Baunach, Germany. A grand opening 1,000 pallets have been stored, and the
for really exciting racing and the and give it a go,” Fenton said. ceremony is planned for May. system has room for more than 4,000.
general population will not have seen “Ibet Chris Boardman is “It’s time for us to expand our storage The company also doubled the number
it as a televised sport ever before, soit  praying this happens because space from our current 8,000 square of cargo bays for trucks, to help speed
will come as a shock to many justhow the average guy in the street meters [86,111 square feet] to 10,000 incoming and outgoing shipments. And
square meters [107,639 square feet],” the headquarters boasts a new ERP and

fast and spectacular BMX racingcan ~ will always tell you one thing
that is synonymous
with cycling and
the Olympics: ‘that
Boardman fella,™
Fenton added. "When
they see he has his
own brand I bet many
people will snap up
one of his bikes.”
. ChrisBoardman
won Olympic Gold ‘B ~
on the track at the F RN
Barcelona Olympics in l i 1\\ S

i 1992. M CR ) . - ——
Ch”;t':;z ;’: : ;g:ﬁnggog;: ;l;:is 99 Messingschlager’s new automatic pallet stacking system.

Messingschlager said. “We had good sales  logistics program. ll JB

CUSTOMIZE
YOUR BIKE!
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== WWW.Crops-sporis.com ==-

i crops. .,

DIMPLE BLADE
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freedom unfolds

EASY GOING
WINNER

FIVE SECONDS
TO START

TWO
TO FINISH

Inum frame and ingeniously concealed vertical folding

) 1o bestow the first D& Taipei Cycle Award on Dahon's

e and convenience through the patent-applied-for twin pulk
i \C F@ﬁnd contracting the seat to ideal rider height automatically, cinched it,
If it's EEZZ-y, it's Dahon.
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Look, Polar peddle

power meter pedal

A new wave in cycling power measurement is about to reach the market.
Kéo Power, a pedal-based power meter, was unveiled last fall at
Eurobike. Tested under extreme conditions by the Cofidis cycling team,
the Kéo is the fruit of a three-year collaboration between bike and pedal

maker Look and heart rate monitor brand Polar.

Pedal-based power measurement offers
ambitious cyclists a number of advantages
over hub- and crankset-based systems. It
is independent of bottom brackets or axle
“standards,” unlike crank-based systems.

Wheel choice is not limited, as with
a PowerTab hub. And a cyclist can swap
power meters between bikes simply by
changing out the pedals, an easier process
than swapping crank-based systems such
as the SRM PowerMeter and Quarg.

Battery replacement is easy using
readily available “coin” cells.

The Kéo Power installs quickly. It auto-
matically calibrates itself at the beginning
of every ride. And it adds only about 150g
of weight to a pair of Kéo Blades.

By measuring the output of each leg
independently, the Kéo Power helps riders
improve their right/left power balance. By
separating the forces applied to the pedals,
the Kéo Power can determine a rider’s
“Cycling Efficiency Index.”

According to Freiburg University’s
Radlabor laboratory, the Kéo Power
is accurate to within plus or minus
2 percent—on par with the SRM and
PowerTap devices that have set the
industry standard.

Instead of the common ANT+
wireless transmission protocol,
the Kéo Power uses the proprietary
WIND protocol and is working with
a consortium of sports electronics
companies on Bluetooth Smart,

a wireless, low-energy system.
Bluetooth Smart is compatible with
many smartphones including the
iPhone 4s, enabling Kéo Power

Out of Israel

pedals to communicate ———
with compatible head units I—

from other computer and |.071 9A
HRM manufacturers.

The basic Kéo Power system comprises
a pair of pedals with the same pedal stack
height as Look’s standard Kéo Blades, and
two Polar P5 power transmitters that fit
inside each pedal axle.

The system is compatible with Polar
CS600, CS600X and CS500 cycling
computers, both of which will work
with Polar’s Windows-only ProTrainer 5
software, and with the Mac and Windows-
compatible polarpersonaltrainer.com.

The CSso0 displays power output
and cadence, while the CS600X also
shows left/right balance and the rider’s
Cycling Efficiency Index. The CS600X also
provides route tracking capability.

The Kéo Power system is sold as a
package with tools, a CS600X computer
and the two Gg GPS sensors; or without
the computer for those who already have
a compatible unit. Suggested retail prices
are €1,999.90 (about $2,600) and €1,699.90
($2,200), respectively. Ml RE

FLR cycling shoes offer
funkier performance

FLR is a new cycling shoe company from an unlikely place: Israel. After
debuting at Eurobike and Interbike last fall, FLR is making its first
appearance at Taipei Cycle. It is exhibiting at the booth of Funkier

Performance Cycling Wear, a co-owner.

“We began by researching shoe design
and foot anatomy. We then worked in
close cooperation with top professional
riders, who influenced the development
of the technologies and materials to
deliver maximum performance and
comfort for riders’ feet,” FLR founder
Liron Yossef said.

Yossef is an avid cyclist who for more
than five years was international sales
and marketing director for Funkier
Performance. He partnered with Funkier
Performance to found FLR.

It took nearly two years to design the
first collection, a shoe range for 2012. The
shoes use such technology as full carbon,
moldable arch supports; Atop lacing and
buckle systems; and Vibram soles.

women’s apparel in
Israel. M JB

FORMANCE CYCLI

6TH FLOOR
50034

FER

f ETEE

NEW COLORFLIL SEASON!
SILVER/COLOR DERAILLELIR CHAIN

Funkier Performance Cycling Wear is
an offshoot of the Funkier fashion chain,
which since 1990 has been selling trendy

Liron Yossef, co-founder and general
manager of new cycling shoe brand FLR.
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Q&A with Rotor CEO

From cranks to
bike electronics

Rotor was founded in 1996 by two bike enthusiasts. Pablo Carrasco,
an aeronautical engineer, convinced Ignacio Estellés, a lawyer, of a
concept he believed would revolutionize cycling.

Why, Carrasco asked, are cyclists
forced to use pedals that are fixed
at a biomechanically inefficient
180 degrees? Instead, he developed
an elliptical chainring that he said
minimizes the “dead spot” in the
pedal stroke.

Since that first product, the Rotor
Box, Rotor has acquired more than
a dozen patents, including one for
the 3D Power Potentiometer—a
power meter incorporated into Rotor
cranks—coming to market next fall.

Rotor today operates in 34
countries. Its flagship product is the
0-Rings, of which Rotor made more
than 120,000 units in 2011.

Its headquarters in Ajalvir,
outside of Madrid, employs 29 in
the offices and another 30 in its
manufacturing plant. The Spanish
factory is responsible for all CNC
machining, while factories in Asia
produce cold-forged products.

Rotor’s main markets are France,
the United States, Germany, Britain
and Italy. The company this year
opened an Asian subsidiary.

Although 75 percent of sales are
for the aftermarket, Rotor has an
OEM presence, mainly through its
0-Rings, with brands including
Cervelo, Fuji, Time, Ridley, Berria and
Eddy Merckx.

With revenues more than
doubling between 2010 and 2011,
Rotor officials are optimistic about
the future. CEO Estellés discussed
Rotor’s future in an interview:

Q. How did Rotor become an interna-
tional brand?

A.The timing of our commercial
launch and media coverage came
with the victory of Carlos Sastre

Rotor CEO Ignacio Estellés (right) and co-founder Pablo Carrasco (left) flank José Antonio
Hermida, the 2010 XC World Champion. (Photo by Julio Vicioso)

inthe 2908 Tour on e ——
our Q-Rings. It led to L1112
worldwide recognition

of a great product that

works. He was not just any fan, but
at the highest level of international
competition.

Our great competition successes
[Thor Hushovd in the 2010 World
Championships, the 2011 Vuelta with
Juan José Cobo, and many more]
supported our innovative technolo-
gies and convinced users to try them.

Q. Is Rotor the only Spanish company
developing cycling technology?

A. We are the only Spanish company
that develops industry-leading
technology components.

Others make bikes, clothing
and helmets. But our case is more
striking because we have to fight
harder against giants like Shimano
and SRAM. That is only achieved by
offering creative solutions for the
needs of cyclists.

Q. What is Rotor's next challenge?

A.We are very excited about the 3D
Power potentiometer coming later
this year. It provides clear advan-
tages with the ability to measure the
power of each leg separately.

The data is transmitted wirelessly
to the monitor. The ANT+ protocol
makes it compatible with existing
displays on the market—including,
of course, Garmin, our partner on
the [Garmin-Barracuda] team.

For us it is very important because
it is our first step into the electronics
of the bike, which we believe will
be key to the development of future
components. Bl JV

Sapim, Ryde keep separate
sales staffs after merging

Sapim, the Belgian spoke and nipple manufacturer, says its recent acquisition of
Ryde International will help both companies increase their geographicreach.

Amaury de Cordes

Famo, the holding company of
Sapim, acquired Ryde International
in November. Ryde makes aluminum
and steel rims under the Rigida and
Weinmann brand names.

Both have separate stands at
Taipei Cycle, an approach that reflects
Famo’s intention to keep the two sales
operations distinct.

TAIPEI CYCe

“Each company has
its own products and
culture,” said Amaury
de Cordes, Sapim’s new
managing director, who

4TH FLOOR

L0224

ATH FLOOR
has worked for Michelin L1310
and Reynaers Aluminum.

“All these products are very technical,
and the sales teams need to keep their
specific focus.”

De Cordes is focused on the two
firms sharing best practices in
accounting and ERP systems and
finding manufacturing efficiencies.

While Sapim is solely Europe-
based, Ryde also manufactures in
Malaysia and China.

“Should Sapim want to be more
present in Asia, or to start producing
there, we are now working with
people who are experienced in that
market,” De Cordes said.

He said the two companies have no
plans to produce wheels. B ML

\//) *DAB42EBX

www.CHOSEN-HUBS.com

Sapim CX Super Spoke

CHOSEN HUB FOR DOWNHILL ENTHUSIASTS
DA8427BXHP-135, DA8427BXHP-150 and DA8426BX

Lights all up, and clock starts ticking, you boost your energy fo the top speed, across
the roots and obstacles. The best route to win is clearly in your mind, but you are not
so sure if you can beat the time. You make a jJump and quickly back to the surface
trying to get more speed. While the wheels roll so smoothly, and the finish line come
to your face unexpectedly, now you know, today you are chosen to beat the clock!

o 131

» DAB427BXHP-135
= DAB427BXHP-150

+B86-4-7588-777 +886-4-7588-889 email: chosen.twn@msa.hinet.net
No. 151 Lane 325, Kung Ding Rd.,SharlLel Village, Sheng Sei Shung, Chung Hwa Hsien, Taiwan



s« TAIPEl SHOW DAILY

Wearing thin

Thursday, March 8, 2012

Outdoor apparel brands stick a
foot into the bikewear market

Cycling apparel is changing, but many of the changes are occurring
outside of the view of the cycling industry. Instead, they’re showing up
at outdoor trade shows and even fashion shows.

Companies like Gore Bike Wear,
Vaude and Loffler have always
supplied bikewear for cyclists engaged
in touring or cross-Alp rides.

But more and more “mountaineer-
ing” apparel companies are also
launching bikewear lines. At the
OutDoor show in Friedrichshafen,
Germany, brands better known for
their outdoor and wintersports lines,
including The North Face, Halti
and Norrgna, have joined Montane,
Columbia, Icebreaker and Smartwool
with new bikewear lines.

And they aren’t just targeting
crossover outdoor enthusiasts. Bicycle
commuters are another growing
target group, and they don’t always
want to squeeze into body-hugging
Lycra jerseys or look like mountain-
scaling Alpinists.

Ziener's Aquashield uses the
new Sympatex membrane.

Icebreaker, for example, has a
commuter cycling line that looks like
everyday wear but adds subtle touches
for cyclists, such as a slight drop tail
for extra riding coverage, grippier
elastic hems to prevent slipping, and
reflective piping and trim for better
visibility.

Branier Membranes

Waterproof apparel has played
only a small role in cycling apparel,
but cycling’s new consumers are
demanding more. Companies are
responding with new waterproof and
breathable jackets that have been
made possible by new membranes.

Gore-Tex, for example, launched
its new ActiveShell, which it calls the
“best breathable membrane in Gore’s
history,” for cycling and outdoor
apparel. Scott, Sportful and Loffler are
using it in their new lines.

From Sympatex comes a new,
extremely thin, 3-layer membrane
that has been adopted by Vaude,
Maloja and Triple2, a new commuter
cycling apparel brand.

Pactimo’s “Ultra Lite Rain” Jacket
and Ziener’s “Aquashield,” are other
lightweight waterproof jackets. These
two, like Sympatex, also market their
membranes as environmentally
friendly because they are PFC-free.

Membranes aren’t the only feature
on the minds of apparel designers.
It's becoming difficult to market a

jersey that doesn’t
feature some sort of
add-on, such as anti-
microbial materials,
silver threads or
fabrics that protect
against UV rays.
The German bike
brand Gonso is using
Agion Active, an
odor blocker, in its
summer 2012 line.
Columbia is
marketing Omni
Freeze, a cooling
finish for summer
activities like
cycling. Omni Freeze has a silky
and comfortable grip, but as the
user sweats it enhances cooling
through evaporation and reduces skin
temperature by 5 degrees Celsius (9
degrees Fahrenheit).

Recycled for Cycling

Meanwhile, several Taiwanese
apparel manufacturers are making
more environmentally friendly fibers
and fabrics for cycling apparel and
other performance sportswear.

The concurrent TaiSPO show is a
good place to see these “eco-textiles.”
Manufacturers including Atics,
Formosa Taffeta, Ecomax Textile, Far

Eastern New Century Corp., Lee Van
Ind. and Tung Ho Textile offer taffetas
and fabrics for shirts or jerseys made
from recycled PET bottles.

The goods news is that a large
amount of PET raw material is
available. Some 90,000 tons of PET

& >

Gonso uses the odor-blocker Agion Active in its summer 2012 line.

bottles are reclaimed every year in
Taiwan, providing an ample source of
raw material for these fabrics.

The Taiwan Textile Federation also
encourages manufacturers to take
part in the more difficult process of
recycling polyamide or ecological
polypropylene.

Honmyue Enterprise, New Wide
Enterprise and Toung Loong Textile
make recycled nylon from industrial
waste, while Danken Enterprise, Far
Eastern, Fabric King Textile, Honmyue
Enterprise and Footloose Co. have
tackled recycled polypropylenes.

Most of these recycled fabrics
come with added functions such as
moisture management, UPF protec-
tion, and antifungal or charcoal
technologies to fight odor.

Taffetas, which are commonly used
in cycling apparel because they are
windproof and offer high water repel-
lence, are also commonly made from
recycled fibers and fabrics. ll RSB

A top from Gore Bike Wear
using Gore’s new ActiveShell membrane.
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Selle San Marco saddles fly
pro teams’ national colors

Italians are known for good food, wine and bicycles. To that list could be added bicycle saddles.
A longtime leader among quality Italian saddle makers is Selle San Marco.

Thursday, March 8, 2012

Saint-Gobain
gets its bearings

Saint-Gobain is showing
just how many places its
Norglide bearings and
Norslide cable liners can be
used on a single bike.

Using a Norco Phaser 1 mountain bike,
Saint-Gobain is showing OEMs how its
materials can be used to
improve performance of their
own bikes, while cutting
friction and weight.

Saint-Gobain makes
high-performance industrial
materials, including bearings.

The sample bike will make
use of its Norglide composite
bearings, which feature a
self-lubricating layer of PTFE
(polytetrafluoroethylene).

4TH FLOOR
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Since its inception
in 1935, Selle San Marco
has kept its focus on
saddles. Cycling legends,
including Fausto Coppi, crossed many a
finish line atop a San Marco saddle.

In 1970, Selle San Marco created the
“racing” saddle, something unheard
of at the time, and led what became a
significant shift in cycling. In 1978, Selle
San Marco launched the Concor, a saddle
that has become legendary.

colors of the team’s respective nations:
the Netherlands for Vacansoleil-DCM;
Belgium for Lotto-Belisol; France for
AG2R-La Mondiale; and, naturally, Italy

for Lampre-ISD.

The Racing Team World Tour Edition
will be available for the 190g Concor as
well as the wider 228g Regale. Ml BW

A
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The result is a bearing that
resists corrosion while being
light, low-friction and mainte-
nanc'e-free. The COMPANY. ap jijystration of a front
says its bearings can be
used in front and rear
suspension systems and
derailleur and brake pivots.

Its Norslide cable liner also uses PTFE
to reduce stick-slip while improving
performance and reducing the need for
maintenance.

With nearly 190,000 employees in more
than 64 countries, Saint-Gobain is among
the world’s top 100 employers.

fork using Saint-Gobain
bearings.

This history is relevant, because many
of San Marco’s classic saddles, including
the Concor, Rolls and Regal, remain part

Selle San Marco’s Concor
saddle in Italian colors.

of the company’s Vintage line.
Today, Selle San Marco is pushing
the boundaries of new saddle designs

through its association with professional

cycling teams.

As part of its 2012 collection, Selle
San Marco is offering saddles it has
customized for four teams of different
nationalities in its Racing Team World
Tour Edition. Each saddle displays the

ssnms/“cc:z,,,,,

3T’s 2012 sponsorships run gamut from Olympics to ultra-endurance

3T, whose new owner
has revived the brand’s
heritage of well-designed,
high-performance compo-
nents, is sponsoring a slew of teams for
2012 that shows the wide range of its new
component lines.

3T expects to have a significant
presence at the Summer Olympics in
London. And it’s back as a sponsor of Team
Garmin-Barracuda in the Tour de France.

"4THFLOOR
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On the track, 3T sponsors Project
London, a U.S. men’s track cycling team,
which competes in the UCI World Cup,
World Championships, and the Olympics.

The company is looking beyond the
Olympics to July’s Paralympics, which will
also take place in London. 3T is sponsoring
Colin Lynch, the Paracycling TT World
Champion, who will compete in road and
track for Ireland at the Paralympics.

In triathlon, 3T continues to partner

with teamTBB, the Singapore-based global
pro team with squads in Asia, the United
States and Germany.

It will also support individual
triathletes Emma Snowsill, the Olympic
Gold-winning Australian short-distance
specialist; and three men planning to
contend at Ironman Kona 2012: Mike Aigroz
of Switzerland; Luke McKenzie of Australia;
and Daniel Fontana of Italy and Argentina.

In cyclocross, 3T supports Baboco

Cycling Team of Belgium, which competes
in the Belgian Superprestige Series and
other European international events. ll BW

3T Stealth ARX Team stem.

wellgo

www.wellgo.com.iw

With its high density aluminum forged body, the
new platform design makes the pedal B181
lighter, thinner and stronger compare to before.
The lighter and larger surface has better support
and increases theriding efficiency:

Taipei International Cycle Show  Booth: JO517




s TAIPEl SHOW DAILY

Thursday, March 8, 2012

New Products 2012

KMC e-Bike Sporty & Performance

Chains J0118

KMC’s new e-Bike Sporty & Performance chain lines are made for all
e-bikes compatible with the Bosch and other e-bike systems. They come
in 10-speed (X10€e) and 9-speed
(X9e) versions and offer the
benefits of KMC’s X series
chains. Those include extreme
pin power, high torsion resist-
ance and tensile strength to
withstand the higher torsions
and stresses created by the
e-bike motor. KMC also offers
X10eRB and X9eRB versions
that incorporate its “Rust
Buster” technology.

“ISTFLOOR
K0405

Chosen’s patented Smart Hub cuts internal friction to zero and mutes
the traditional “click-click” hub sound. Its Close Drive System uses steel
balls to support pawls in the hub
instead of steel plates. When

the hub is not under force from
pedaling, the balls fall back and
there is no engagement between
the pawls and the ratchet

teeth. This reduces friction and
lengthens the life of the hub.
And because it is silent, racers
can launch stealth attacks from
behind.

Chosen Smart Hub

Xpedo Thrust NXL

The Xpedo Thrust NXL uses the
latest NEP injection molding
technology to form a stylish,
lightweight pedal body. The
stainless steel contact plate
increases durability. The Thrust
NXL weighs 245g per pair.

"4THFLOOR

Airace Dual Jet TS L1002

This sleek mini-pump inflates
tires, while its extractable hose
inflates shocks. The rubber-
sealed head ensures the shock
won't be scratched. Reversible
connections include Schrader,
Presta and Dunlop. The Dual Jet
TS attains a maximum pressure
of 300psi (21 bar) for shocks and
8opsi (5.5 bar) for tires.

“4THFLOOR.
M1019A

The waterproof BioLogic Dry Bag for Smartphone is well suited for
cycling, sailing, hiking or taking a stroll. The Dry Bag hangs easily
around the neck with its lanyard. Despite its protective case, the Dry Bag
allows the use of headphones
with a built-in, waterproof
audio connector. A thin-film
window allows full access to
a phone’s touchscreen, while
a window on the back allows
use of the phone’s camera. It
protects from dust and sand
and is waterproof to 1 meter (3
feet).

BiolLogic Dry Bag for Smartphone

Taya 30-meter Roll Chain

“ISTFLOOR
K0610

Taya has redesigned its 30-meter roll chain. It’s a cost-effective choice for
bike shops because the small packaging allows for easy storage—either
flat or hung on a wall. Different packaging colors let mechanics quickly
choose the appropriate chain model. Each box weighs less than 10kg (22
pounds).

“ISTFLOOR
J0717

Velo has reduced the weight of its competition saddles while boosting
their flexibility and support through what it calls its T-technique,
where lightweight carbon fiber is injected in a “T” format. The strategic
introduction of carbon fiber allows the removal of other material. The
competition S
saddles, including

theiso5and 1489 o \\
models, come with ‘ '
carbon, titanium or
Cr-Mo rails.

Velo 1489 Saddle

XLC Unistage VS-FO1
Bicycle Display

Shops can use this display to show off
new bikes, or as a repair or drop-off rack.
Black and chic, the display is versatile
because it fits 26-, 28- and 29-inch bikes.
Its broad feet provide stability, while its

two-part steel construction allows for
easy storage.
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New Products 2012
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POWER SUPPORT TECHNOLOGY

REDEFINING
FHEEGsE

GROUNDBREAKING AUTOMATIC GEAR TRANSMISSION WITH COASTER BRAKE

New 7-speed AGT e-bike technology is a-werld first. The electronically controlled.gear shifter precisely
selects the correct gear at the right moment to.increase the cyclist's riding pleasure. Exact shifting contin-
ually assures optimal power supporttoimprove energy efficiency andrriding agility. Easy-to-use automatic
and semi-automatic modes and coaster brake adaptability make AGT perfect for all riders.

Experience the TranzX PST versatility and the AGT technology at the Taipei Cycle Show 2012 by visiting us
at the TranzX booth J-408.

Winner of the
Eurobike Gold
Award 2011

www.tranzxpst.com /

Electric Mobility. Evolved.
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www.stevensbikes.com

WATCH OUT
FOR GERMAN
ENGINEERING!
4th Floor // Booth N0627
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Visit us at the Taipei Cycle Show in Booth #M1019a / Test Ride Area #12030.

a e O

Training.
Tracking.
Tweeting.

Charging.
On your bike.

BioLogic® ReeCharge™ Case for iPhone®
Made for iPhone 4S, iPhone 4, iPhone 3GS, and iPhone 3G

The BioLogic ReeCharge Case for iPhone lets you use all your Apps,
protects your iPhone AND charges it while on your bike.*

Made for

iPhone

*Requires the ReeCharge Case Bracket to attach to a bike.
The ReeCharge Case Bracket is sold separately.

BlOLOGIC

www.thinkbiologic.com
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WWW.FOCUS-BIKES.COM
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Come to booth #M1019a or Test Ride Area #12030, donate NT$900 and get a
Bike Mount for iPhone 4 (MSRP: NT$1,800). All proceeds will be donated to charity.

Training.
Tracking.
Tweeting.

On your bike.

Now compatible with iPhone 4S

BioLogic® Bike Mount™ for iPhone 4

Shock-resistant | Weatherproof

The BioLogic Bike Mount for iPhone 4 lets you
use all your Apps while on your bike.

Map directions, track training data, or share
what just happened during your ride.

BlOLOGIC

www.thinkbiologic.com
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Compatible
-BIKE i
BOSCH e-Bike System

X10e / X%e

Relhforced Riveting Technology: Highest Pin Power

HIgh Torsion Resistance: Tolerate chain torsion from e-bike motors
High Tensile Strength: Endures constant chain stress of e-bike motors
Compatibility: BOSCH e-Bike system and other e-Bike systems

KMC CHAIN INDUSTRIAL CO.LTD www.kmecchaincomtw “§ KMC Chain
8F -1, N0.425, Zhonghua Rd., Yongkang Dist., Tainan City 71079, Taiwan (R.0.C.)
TEL:886-6-201 9103 | FAX:886-6-201 9107
www.kmechain.com | E-mailkmewebsite@kmechain.com
KMC Chain Europe B.V. Continental Chain Company
www.kmechain.eu www.kmcchain.us
"F KMC Chain Europe B.V. “F KMC Bicycle Chain

W http:/Awitter.comikmechain
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Concurrent trade shows
helping to boost quality

TAITRA’s “4-in-1 Mega Expo” concept is paying off, with quality standards rising across the four
shows that are running concurrently this year — TaiSPO, Taipei Cycle, DiWaS and SPOMODE, said
Jeremy M.C. Horng, executive director of the Exhibition Department at TAITRA.

“It's very noticeable how companies have spent
more time and effort on their booths,” Horng said.
“Their marketing strategies are becoming ever more

integrated.”

Horng said integration is occurring within the
industries as well. As reported in Tuesday’s Show
Daily, 14 leading Taiwanese fitness equipment
companies have joined forces to form the S-Team,
along the same lines as the bicycle industry’s estab-

lished A-Team. More are expected to join. S-Team

Swim products keep
Kingasia above water

While Kingasia International Corporation is mostly known for its diving
equipment, its swimming range has steadied sales in recent years.

Launched eight years ago,
Kingasia’s range of swimming
products already makes up about 40%
of its sales, compared with 60% for
diving equipment.

Growth in the swimming division
continues to outpace the diving unit,
officials said.

“Swimming is growing faster
because the market base is broader,”
said Jenny Pan, Kingasia’s assistant
general manager. “Swimmingisa
year-round market while dive has
just two seasons. There is more sales
potential in a sport that isn't so
seasonal.”

Jinny Pan (left) and Michael Pan of Kingasia.

Kingasia started life =)
as an injection molding IS
specialist in the boating D0002
business, but has made
diving equipment for more than
twenty years.

Kingasia’s own brand, EZ-Life,
accounts for 30% of sales. This is
Kingasia’s 20th year as a TaiSPO
exhibitor.

The swimming range consists
chiefly of goggles, caps and a few
other accessories. When it comes to
diving, Kingasia's most popular items
are the combo blister packs: mask,
snorkel and fins, in children and adult
sizes.

While the U.S. diving
market has been tight
in recent years, Kingasia
is now seeing a notable
expansion in the country,
which should make up for
the sluggishness of some
other markets.

“Sales in the U.S. have
been down since 2008,
but a noticeable recovery
started last year and we
expect things will be even
better this year,” Pan said.

Indonesia is another
strong market, and
Kingasia has increased
sales in Brazil for ten
consecutive years.

Sales in Europe, in
contrast, have suffered
because of the continent’s
economic malaise. B CR

members will cooperate on quality standards and
supply chain efficiencies.

“TaiSPO is celebrating its 3g9th anniversary this
year and it is pleasing to see how the show has
driven continuous improvement in the Taiwanese
sports industry over the years,” Horng said. He
added that the increase in visitors from emerging
markets, such as Russia and China, should boost the
joint event in coming years. Bl CR

Jeremy Horng, executive director of TAITRA’s
Exhibition Department.

Taiwan’s Sportsman Corp.
pitches big tent at TaiSPO

Sportsman Corporation, one of Taiwan'’s few suppliers of tents and other
outdoor products, brought a touch of adventure to TaiSPO this year with its
patented, easy-to-install Turbo Tent frame system.

Peter Chen, the company’s sales
manager, said the system is based on
a frame design “consisting of a central
hub with four arms radiating out to
form the roof and wall supports.”

The arms have pin-locking elbow
joints. “Those allow the tent to fold
down in a reasonable sized carry-bag
to fit the luggage space of almost any
vehicle,” Chen said.

Sportsman, which employs about
100, turns out about 30,000 tents
per year, from dome tents to larger
stand-up family frame tents, race tents
and other special purpose tents. All
are made in Taiwan.

With FOB prices starting at $150, the
family-run company concentrates on

" HALL1
1STFLOOR

A0428

top-line products.

“We cannot compete
with the Chinese
manufacturers and
therefore count on our patented
technologies and products,” said Jack
Chen, Sportsman’s general manager.

Although the outdoor market is
not a main focus of TaiSPO, the Chen
family attends and supports the show.

“It’s a national show supporting
Taiwanese producers,” Jack Chen said.
“We all want to let the show visitors
know about good Taiwan-made
products. All we can say is that there
are still good tents made here in
Taiwan.” B JB

Jack Chen demonstrates the pin-locking elbow joints of Sportsman’s Turbo Tent.
©JB
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Strength Master strides ahead

with online health program

While Strength Master has come up with many upgrades for its fitness
equipment, the company from Taichung is equally upbeat about the
prospects of an online health management program developed by

LifeSpan, its American subsidiary.

Launched three years ago, the Inter-
active Health Partner (IHP) advises
consumers on programs to exercise
regularly and properly, based on their
health and their requirements. With
the latest adjustments to Strength
Master’s equipment, information
garnered by the console of the fitness
machine may be uploaded directly
into the online health management
program, making it much more
convenient for both the users and
their medical advisers.

“We are the first and only ones
to combine hardware and software
in this way,” said Pauline Lin, sales
manager at Strength Master. “It fits

The program is
offered to organizations
such as insurance
firms, hospitals, the
army and large companies that have
an interest in the stable health of
their employees. They may acquire
a license for IHP and then encourage
their staff or policy-holders to use
it. Alternatively, LifeSpan itself may
directly manage the relationship
with these employees. They only get a
username and a password to log on to
the system.

Membership picked up slowly in
the first two years, but it increased
much more rapidly in 2011. “At the

1ST FLOOR
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Pauline Lin in the Strength Master showroom in Taichung.

Strength Master has won multiple awards with its treadmills.

perfectly with our concept: We don’t
just provide equipment, we want to
make it more convenient and more
useful for daily life, and to improve
the wellness of the users.”

The American College of Sports
Medicine (ACSM) supported the
program with an approval to
be prescribed last May. IHP was
developed in close partnership with
the organization, which had specific
demands. Among others, it should not
take more than 9o seconds for a doctor
to obtain an overview of the exercise
performed by his or her patient, and to
respond accordingly.

beginning it would take us several
months to add 1,000 members, but
now we get more extra members in
just a week,” said Lin. The program
has more than 20,000 registered
users in the United States. Strength
Master recently launched the program
in Germany, Australia and Turkey,
while Spanish, French and Chinese-
language versions should follow in
2012.

Strength Master acquired LifeSpan,
from Salt Lake City, Utah, in 2007. The
Taiwanese company has adjusted
its own treadmills to fit with the
IHP program, but it may integrate

information from other sources as
well - such as Garmin devices used
while exercising outdoors. Strength
Master is also talking to companies
producing weighing scales, blood
pressure measuring instruments and
pedometers, which may all register
information relevant to the IHP.
Strength Master is a company
with a turnover of about $8o million,
which sells its own brand and offers
OEM production as well, for such
partners as Décathlon, the French
sports retail giant, Kettler, Tunturi,
Nautilus, Schwinn and more. Its orders
increased rapidly after it invested

more than $13 million in recent
years in a 200,000-square-meter
(2.15 million square-foot) factory in
Xiamen, China. The plant started
production in 2007 and employs 350.
Another 150 work at the company’s
office near Taichung.

Still majority owned by Dennis and
Michelle Wu, who launched Strength
Master in 1994, the company is
preparing for an initial public offering
on the Taiwanese stock exchange in
the first quarter of 2013. B BS

Working out — at work

Growing numbers of employees
do not like to sit down at work. They
prefer to stand at their desks—and,
while they’re at it, they might as well
do a little exercise at the same time.
That's the idea behind the Desktop,
which combines a treadmill with
a desk that's the right height for
writing or typing while standing.

Displayed at TaiSPO, the Desktop is
part of the multiple award-winning
TR series. It contains several “intel-
ligent” features: a step counter,
which is particularly useful for a
set program of steps (the standard
recommendation is at least 10,000
steps per day); a key that will shut off
power automatically if the treadmill
is not used for more than 10 seconds;
and a USB port to download informa-
tion on the exercise performed by the
user.

Among the novelties displayed
by Strength Master at TaiSPO is a
system directly linking the machine’s
console to a tablet or a smart phone.
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How are you dealing with the challenging economic conditions?

Rocky Ho
Aerotop, USA

Aerotop imports Taiwan-made and
Chinese mainland-made products
to Los Angeles, for distribution to
North America. We cater for all
kinds of fitness equipment, but I
believe that the market for products
for disabled people and seniors is
booming. The economic conditions
are an obstacle, but in the long

run improving people’s lives is a
growing trend, especially as the
population gets older, so I do believe
in this market.

S-Team

Onurkan Unal (left) and
Suleyman Unal
Esjim, Turkey

The Turkish market at the moment
is just fine — we can feel some of the
effects of the wider economic crisis
in Turkey, but apart from that, we're
going well. Next year we expect our
company, Esjim, to have atleast a
20% increase in business, as Turkey
is still growing. Professional fitness
equipment is the main driver, we're
Turkey’s exclusive distributor for
Impulse machines.

Sustainability * Technology * Progress

www.s-team.org.tw
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From left: Santiago Martinez,
Alvaro Allegro and Carlos
Cortes

IMVASA, Chile

IMVASA is a wholesaler of fitness
machines, ellipticals, spinning
bikes and treadmills for home use,
in Chile. We're looking to change
some of our current models for new
models, to introduce new items such
as vibration plate machines. Chile
is not suffering too much - at the
moment. This year our goal is to try
to grow a little bit, mostly with new
items. We're looking for innovation.

Arjun David (left) and
Amar Anis
Sting, Australia

We're looking for accessories such

as medicine balls, yoga mats and
protective equipment for our brand,
Sting. Australia’s been a bit immune
from the economic crisis, but it does
come down to price point. People
will spend to a certain point, but to
get the top end you have to hit the
market right. You have to be more
creative and on the ball - we have to
be smart, and focus on that.

S-Team’s Roadmap

Visions & Goals™ 3

@ Taiwan becomes the global high-end fitness manufacturing and R&D hub
@ Creating a higher value : Move towards commercial fitness

@ S-Team Logo : Evaluation and Certification

“Promoting the image of Taiwan S-Team Elite League at the intemational sporting goods fairs.
*Creating a brand image of the fitness made in Taiwan

* Establishing lean supplying chain * Steering high-quality fitness production

SoupFocus’
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A STNAR
GEOTUN s e
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* Decreasing waste and loss
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A touch of green for Body Sculpture

From the frames of its treadmills to the packaging of its small fitness
equipment, Body Sculpture has added a touch of green to its product
design. This comes after the Taiwanese fitness company invested in
a team of designers and accompanying equipment, to brush up the
presentation of its products and convey its green approach.

“We have opted for green because
ecological products are an important
part of our strategy, and it fits with
the demands of consumers,” said Lane
C.Yang, chairman of Hi Mark, the
group that owns Body Sculpture. “We
are constantly innovating with more
ecological products and wanted to
reflect that in our product presenta-
tion.”

Hi Mark has a team of sixteen
graphic designers and spent $3 million
last year on software that helped them
come up with appealing designs for
Body Sculpture’s products, particularly
its eco-wellness range. With their
white and olive green colors, Body
Sculpture's products stand out.

This strength in design and
brand-building has contributed to the
expansion of Body Sculpture, which
Yang has rebuilt in the last twenty
years.

Body Sculpture was a fitness
equipment company from Leeds in
the United Kingdom, which used
Yang’s business, Solex Industries, as
an exclusive purchasing agent in Asia.
But when Body Sculpture landed in
financial trouble, Yang snapped it up.

“This was at a time when few
Taiwanese companies had their own
brands. Some other suppliers thought
I'was crazy, and we didn't think that
we could become a large international
company,” Yang said. “But then we
steadily expanded, mostly by building
our relationships with retailers.”

Yang kept the brand’s infrastruc-
ture in Europe and leaned on its
existing distribution to get Body
Sculpture back into shape. Since then,
it has turned into a widely-recognized
fitness brand with sales in 85
countries.

Along the way, Body Sculpture
was integrated into Hi Mark, which
sells three other brands of sports
and leisure products: Solex for sports
games, like badminton sets and
fussbal tables; L.A. Sports, which
focuses on inline skates, scooters and
helmets; and L.A. Trekking, a brand
for tents, sleeping bags and other
camping accessories.

These brands make up nearly 9o0%
of the group’s turnover of about $120
million in 2011. The Body Sculpture
brand alone brought in sales of
roughly $70 million. It boasts such

JKexer, an established brand of Taiwanese fitness equipment, will
widely expand its price range this year to move beyond the middle-
market price category it has targeted for the last three decades.

Based in Taipei, JKexer has
distinguished itself since its
inception by pushing its own brand
in international markets. It refrained
from taking on any OEM assignments
and kept all of its production in
Taiwan. Its Taoyuan factory employs
about 70.

Much of this is changing this
year, however, as JKexer evolves to
cope with the weakness of the global
economy.

The company is investing heavily
in development to come up with a
range of high-end cardio equipment,
and is slashing manufacturing costs
so it can also offer a range of cheaper
products.

“When others might be holding
back on investments, we think this
is the time to upgrade our product
and to take market share,” said Loopy
Lin, JKexer’s general manager. “We
will invest three times more than
before in research and development.”
The company has also begun hiring
a slew of qualified sales people to
accompany the push.

JKexer expects that the moves
will enable it to at least double its
turnover in 2012. This comes after a
weak year, when the sluggishness
of the European market caused
a decrease of about 20% in the
company’s turnover.

The European Union makes up
about 20% of JKexer’s exports, and
the slump in Europe could not be
compensated by growing sales
in less mature markets like Latin
America.

The high-end products developed
by JKexer will include seven
new models of treadmills, and
a second series of other fitness
equipment, such as magnetic
bikes and recumbent bikes. “The
prices of these products will not
change radically compared with
the previous range, but products
will be upgraded with many new
functions,” Lin said. They will
chiefly target Europe and the North
American market, where JKexer has
yet to break through.

At the same time, JKexer is

sought-after customers as WalMart,
Aldi, Makro, Argos and Sainsbury’s,
all leading retailers in Europe and the
United States.

The distribution of Body Sculpture
relies on a partnership with L.A. Sports
GmbH, a German company in which
Hi Mark has a share of 25%, with the
remaining 75% in the hands of its
founder, Max Norden.

The remaining 10% of the Hi
Mark group’s sales comes from OEM
contracts, such as the production
of Head-branded inline skates and
scooters.

Hi Mark fully owns Liven Sports,

a manufacturing plant of 85,000
square meters (915,000 square feet) in
Xiamen, China.

Yang built the factory in 2003

and, three years ago,
renovated it to make it
more eco-friendly.

The Xiamen factory
employs about 1,000 workers, while
the Taiwanese group employs 150
in Taipei and twelve in the United
Kingdom, where Body Sculpture
maintains its warehouse for the
European market.

The group’s expansion in the last
years has been driven by its fitness
equipment.

Body Sculpture products are
delivered in three price ranges,
appealing to almost any retail
customer. The company can react
quickly to trends, such as the
explosion of the scooter market a
dozen years ago. @l BS
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Body Sculpture distinguishes itself
with its design and green appeal.

JKexer counters market slump with wider price offering

%n the same direction, P HALLT
investing in product 1ST FLOOR
development to B0302

reviewing its operations to cut costs
and to start offering OEM production.
For this purpose, the company has
asked for the support of its suppliers
and it is implementing more efficient
manufacturing practices.

Lin points to what has been
described as the M consumer trend,
where demand is increasingly
focusing either on the high or low
ends of the market, with a slump in
the middle. Several other Taiwanese
manufacturers have been moving

move away from that
increasingly unattractive middle
segment.

JKexer was among the earliest
fitness equipment makers in Taiwan,
and one of the few to stick with its
own brand. Along with the 8o people
at its factory, it employs about 50
engineers, sales people and other
office staff.

JKexer's updated ranges brought visitors to its stand yesterday.
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No ruffled feathers as badminton

firms embrace nylon shuttlecocks

Jow is confident that the new
nylon shuttlecocks are the key to
increasing business for Nan Yun and
other badminton companies.

“Owing to a pessimistic global

economy,” she said, “people would
rather get their sports fun from low
consumption and low cost items like
badminton rackets and shuttlecocks.”
H RMP

While some manufacturers of sporting goods requiring large
investments worry about weak consumption in many countries,
producers of smaller products are often more upbeat. And for
badminton companies, makers of some of the smallest and lightest
sports equipment available, the current trend toward higher-quality,
lower-cost nylon shuttlecocks is a blessing.

The best badminton shuttlecocks
are traditionally made of goose or
duck feathers surrounding a cork
core. However, rising cork and feather
prices are putting a damper on profits
for many companies.

Another concern is the fact that
the geese and ducks used to supply
these feathers are killed when they
are two months old. That's becoming
a concern for companies— and
consumers—who are concerned with
animal welfare issues.

In order to counteract such issues,
anumber of companies specializing
in badminton equipment are taking
a flyer on high-quality nylon shut-
tlecocks.

Taipei-based Nan Yun Sporting
Goods, the company behind the Jex

brand, is exhibiting its newest
high-end competition-grade nylon
shuttlecocks at TaiSPO.

“It’s not easy to control the foam
base currently used for many nylon
shuttlecocks in terms of density,
speed and feeling,” said Abby Jow,
the company’s export manager.
“We have developed a new
generation of nylon shuttlecock so
we can precisely control cost, speed,
performance and durability, all at a
favorable price.”

Like many badminton manu-
facturers, Nan Yun also produces
equipment for other sports.

In fact, the company is showcas-
ing a new starter pistol at its
TaiSPO booth along with gear for
badminton and baseball.

Irene Lin, business development manager, displays nylon shuttlecocks.

Sun Own Industrial’s manufacturing plant produces a dazzling mix of colors amid the farm lands of
Changhua, the smallest county on the western coast of Taiwan. On the outskirts of Pei-tou, the factory
has become a large-scale manufacturer of body boards, turning out bright yellow, red and blue foam
boards by the thousands.

foam-based products is targeted at the ~ brand in the

fitness industry, ranging from yoga outdoor and 1STFLOOR

mats to rollers and balance pads. cycling markets. G06012
“We make EVA products starting It has become

from plastic resin pellets, while our
competitors often buy semi-processed

particularly prominent
in the Taiwanese outdoor

materials, which makes it harder for
them to keep costs down,” explained
Dong-Hong Lu, production manager at
Sun Own. “Our integrated production
enables us to offer attractive prices, and
to adjust products for our customers.”
Sun Own also markets the Atunas
P . -
13

—

Dong-Hong Lu, Sun Own production
manager, with colorful body boards.

Sun Own was established in
1975 and previously focused on EVA
slippers, using distinctive foaming
techniques. Only a few years ago, the
company described itself as a leading
manufacturer of such products. But
recently, Sun Own has overhauled
itsproduction to make equipment that
targets the youthful and increasingly
popular water sports market.

While it continues to take advantage
of advances in foaming technology,
Sun Own'’s production has switched
to body boards and other water sports
products that it markets under the
Atunas brand. Another range of its

These are the pellets used as Stacks of EVA sheets waiting
dying material in the foaming procedure. outside the Sun Own factory.

market through its own stores
and significant marketing
investments, but the foam-
based equipment and body
boards are the only Atunas-
branded products still made in
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Booming Brazil leads TaiSPO
growth from newer markets

Visitors from emerging markets are a growing presence at TaiSPO,
reflecting the rise of a few fast-growing economies as full-fledged sports
markets — with particular impetus coming from the Brazilian fitness

business.

“It’s noticeable that we're getting
more and more visitors from
emerging markets,” said Jeremy
M.C. Horng, executive director of the
Exhibition Department at TAITRA. He
added that this trend had stimulated
the expanding offer of commercial
fitness equipment at TaiSPO this year.

Buoyant interest from Brazil
stems in part from its status as host
nation for two of the world’s biggest
sports events: the football World Cup
in 2014 and the summer Olympics
in Rio de Janeiro in 2016. Aided by a
fast-growing economy, the Brazilian
government is investing heavily in
sports infrastructure. A growing
middle class means more Brazilians
are participating in sports.

Second-largest market

The country’s fitness industry
is enjoying outstanding growth.
Jacqueline Antunes, senior manager
for Latin America at the International
Health and Racquet Sports Associa-
tion (IHRSA), estimates that Brazil has
more than 18,000 health and fitness
clubs, second only to the United
States. Including a few chains such
as Bodytech and Bio Ritmo, clubs
boasted about 5.5 million members in
2010. The Brazilian industry’s revenue
was estimated at nearly $2.2 billion.

Further boosting the market for
fitness equipment is the construction
of hotels and middle-class apartment
buildings, in which gyms are almost
arequirement.

Wholesale turnover in the
equipment market reached an

The Indian sports market is driven by thousands of small retailers.

estimated $1.2 billion Brazil reais
($682.6 million) last year, evenly
split between commercial and home
fitness equipment. The market has
been growing at close to 15% a year
for several years.

Heavy import duties and a raft
of other taxes act as a damper on
the market, making imported
equipment far more expensive than
in many other countries. Still, several
companies have recognized Brazil’s
potential and have opened subsidiar-
ies there, including Johnson Health
Tech and Life Fitness. Technogym
opened an office this year.

Import duties ensure that the
market remains strongly influenced
by Brazilian brands that manufac-
ture equipment in Brazil, including
Movement for commercial equipment
and Athletic for home equipment.

With a huge factory in the
duty-free economic zone of Manaus,
Athletic reported sales of about $150
million Brazil reais ($85.2 million) in
2011, and the numbers are expanding
fast. The company plans to boost sales
by 50% this year.

India has also been sending
growing contingents of visitors to
TaiSPO in recent years, but India’s
fitness industry remains small.
Obstacles to the country’s economic
growth have also affected its fitness
equipment market.

According to the IHRSA, India in
2010 counted about 1,175 gyms with
450,000 members, a huge increase
compared with the 765 gyms and
230,000 members reported two years

Athletic, a leading Brazilian fitness brand,

often sells its equipment in “kiosks” in upmarket shopping malls.

earlier. Led by Talwalkars, an Indian
group that is planning to reach 140
fitness clubs this year, Indian gyms
achieved estimated revenues of $500
million.

Market pressure

The Indian market for fitness
equipment, which is almost entirely
imported from Taiwan and other
Asian manufacturers, was estimated
at about €80 million ($105 million) in
2010. This came after several years of
10 to 15% annual growth.

Some 40 Indian companies
import fitness equipment. The most
established suppliers include Proline
Fitness, which holds distribution
rights in India for brands of the
Johnson Health Tech group, including
Horizon, Matrix and Vision.

Vishal Gupta, director at Soccer
International, has been attending
TaiSPO for six years.

His company is a leading supplier
and distributor of balls and other
sporting goods in India, including the
fast-growing Viva Fitness range of
fitness equipment. It is predominantly
made in Taiwan and has become one
of India’s most prominent fitness
brands.

“I've been attending TaiSPO ever
since we're in this business,” Gupta
said. “It’s the most important show for
this industry and it enables us to meet
all our most important suppliers and
check out the latest developments.”

However, Gupta said the Indian
home fitness market is going through
arough patch.

“The Indian market for commercial

fitness equipment is pretty stable

at the moment,” he said, “but the
situation is worse in the home
equipment business. It is down by
20 to 30% this year, and looking very
tight.”

Still, home fitness equipment
appeals to India’s fast-growing
population of affluent consumers.
Consider a recent order placed by an
Indian multi-billionaire for twelve
units of Milon equipment: The brand
is usually targeted at high-end gyms,
with sets of twelve units costing
some €200,000 ($262,000). But its
Indian partner, Stag Distribution,
suspected that wealthy Indians
might be a good market for Milon.
He was proved right when a private
customer ordered a customized
Milon set with Fendi seat covers and
gold-plated parts engraved with his
initials. B BS
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Sol-Effect races into downhill boards

From inline skating to skateboarding, urban youngsters have been tary products, like helmets and protec-  a few customers prefer
enjoying increasingly daring action sports in recent years, and Sol-Effect tion gear, because it has a networkof  the Reckon brand e OR
has been watching the trends for more than two decades. This year it has other companies in Taiwan and China owned by Sol-Effect. A0425
turned to downhill boards, which are used by intrepid youth to race on to support its customers. The company has
long downhill tracks and roads — often kitted out with heavy protective ~ Sol-Effect works with two factories  a second office in the United States,
gear, as they twist and swerve to race faster. in Taiwan and in Chm?. which is managed separately and

It serves customers in many has alarge warehouse to support

Sol-Effect specializes in making company is well-prepared to helpits ~ international markets, providing customers efficiently in nearby

skateboards, longboards and acces- customers if they need complemen- products with their own brands,but ~ markets. BAM

sories for skateboarding.

Concentrating on the action
and fun sports markets for the last
twenty-five years, it has adjusted
its product range to keep up with
changing trends.

About ten years ago, the company
sold mostly inline skates, said Patty
Chu, sales manager at Sol-Effect, but
lately its focus has shifted back to
skateboards, with the introduction
of several new categories.

Longboards are often used by
surfers to train in the winter, and
downbhill boards have been intro-
duced for thrill-seekers who enjoy
fast rides.

“We started with longboards very
early, so we have more experience
than our competitors,” Chu said.
“Another competitive advantage
is that we offer many different
products at lower prices than the
industry average.”

She added that the family-owned Don’t hang up your skateboard just yet: part of Sol-Effect’s latest range.

www.ezprobike.com/dbrevo
2012 1CS Booth#L1007

2012 EV Taiwan Booth#D0230
2012 Taispo Booth#D0317a
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Taiwanese suppliers help senior
citizens stay young by keeping fit

While energy-saving devices and electronic applications have kept

many engineers busy in the fitness

equipment industry in recent years,

another leading trend has been the development of equipment for senior
citizens. Studies show that an increasing number of fitness clubs offer
special programs for seniors, which often require specialized equipment.
Lifegear and Bodycharger are two suppliers that have responded to this
demand, albeit with very distinct approaches.

Body Charger expands senior range

As people in many countries age,
Body Charger has chosen to provide
arange of equipment for the fitness
and rehabilitation market — with
machines fitted particularly for older
people who want to stay young by
keeping fit.

Gee Hoo, a Linkou company
founded in 1979, launched the Body
Charger brand a few years ago. It
offers a range of cardio equipment for
gyms, from treadmills to ellipticals
and fitness bikes.

In the last two years, however, Body
Charger has introduced equipment for

personal use by seniors and by others
who require some level of physical
support.

“People are getting older but they
still want to keep fit,” said May Lin,

Gee Hoo’s vice-president. “Some of our

products are also used by hospitals

Life Gear takes
o

Life Gear has chosen a singular
market position. The Taiwanese
supplier is one of the few that focus
on home fitness equipment in lower
price categories, catering to demand
from supermarkets, big box stores
and other mass merchants.

Because its production is based
in Taiwan, Life Gear faces tough
competition with suppliers that
operate more cheaply in China.

and physiotherapists, for patients who
require adjusted fitness equipment.”

Lin said the company's mechanical
engineers have patented some of
their rehabilitiation products.

Among the products that Body
Charger is showing at TaiSPO,
the company is highlighting its
recumbent ellipticals, which are often
used for physiotherapy.

The range even includes a dual
action recumbent bike with a sliding
and removable seat, so that a user
may transfer directly between
a wheelchair and the seat of the
recumbent.

Another practical fitness product
is a treadmill with a body holder for
patients who are unable to stand
without support.

Gee Hoo's 2011 turnover was about
$1.2 million, with about 95% of sales

Nelson Huang wants you to get active
- and to stay active, at any age.

However, the Taiwanese company
has become well-established in its
category by offering a little extra in
design and marketing.

“We distinguish ourselves from
the competition in our price category
because we design our own products,
including the shape and the mecha-
nisms of the machines,” said Nelson
Huang, Life Gear’s vice-president.
“We also have close partnerships

from exports, particularly to Japan
and the United States.

The Body Charger brand itself
accounts for about 75% of the group’s
turnover. Gee Hoo also owns two
secondary brands, for small acces-
sories and for the Taiwanese health
club market.

Some equipment is made in
Taiwan, in two production units in
Linkou, and another in Taichung, but
most of the production is entrusted to
a Chinese subcontractor.

Gee Hoo also has some OEM

customers and is
striving to increase that
part of the business in C1000
the coming years.

One of the company’s trump cards
in this respect is its flexible produc-
tion.

“Companies no longer want to hold
any stock, so we had to reduce our lead
times,” said Lin.

“Our production plan is arranged in
such a way that we are able to deliver
standard Body Charger packages made
in Taiwan in fifteen days at all times.”

1STFLOOR

ay Lin in the Body Charger assembly plant and

M
warehouse that enables it to offer flexible deliveries.

with our customers, so that we know
what they want in terms of colors,
functions and price points.”

Life Gear is quick to react to market
trends, starting with electronic
applications.

The company is working with a
university in Taiwan to replace the
console computer on treadmills with
users' smartphones. Users will be
able to operate the equipment with
programs downloaded from the Life
Gear website.

Another new direction taken by
the company is to offer more products
for elderly users.

“We want to move further into
this market, with lighter equipment,”
Huang said. “As an example, we
are offering very light steppers
for sit-down use, which are great
exercise for elderly people to make
their ankles more flexible.” A second
innovation is a reclining cushion,
which will make it easier for weaker
users to get out of their seats.

Paul Hsiey founded Life Gear in
1990 as a New Jersey company that
imported fitness equipment from
Taiwan.

After a few years, Life Gear
established a full-fledged office in
Taiwan, which became its interna-
tional headquarters.

It has since expanded into several
other countries. About 60% of its

on Chinese producers with inexpensive fitness products

customers use the Life
Gear brand, while others 1STFLOOR
apply their own labels. D0028

Last year, the United
States accounted for 17% of the
company's turnover of about $30
million. Life Gear counts such
customers as Walmart and Costco.
Then again, the strength of Life Gear’s
distribution lies in Southeast Asia,
Latin America, the Middle East and
Eastern Europe.

“Our positioning is a good fit for
these markets,” Huang added. “We
would like to have at least one good
importer in each country to sell our
fitness equipment to discount stores
as well as smaller specialist stores.”

About 95% of Life Gear’s products,
chiefly treadmills, cross-trainers and
stationary bikes, are manufactured
in Taiwan. Life Gear also owns 45%
of a Chinese factory with a Chinese
partner, Kang Bao Fitness Machines,
which also serves as Life Gear's
distributor in China.

To remain competitive, Life Gear
sometimes sells directly to hypermar-
kets.

And to reduce the costs of service,
the company makes a range of no-
service products. It also squeezes costs
by making some smaller pieces of
equipment that require only minimal
assembly, or by using components of
plastic instead of metal.
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“cockroach spirit’; proclaiming that Taiwan strives harder and is not to
be stamped upon.
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Robbert De Kock, secretary general of the WFSGI, can handle a
Py billiard cue as well as a microphone.
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g A TaiSPO visitor improves his lift and slice with Smartpong.
Buyers get wrapped in Tokuyo’s massaging “Magic Chairs". =~
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Sports industry backs calls
for public health initiatives

The sports industry is getting increasingly involved in the issue of
health, putting itself forward as an active participant in the fight to
promote physical activity. The moves are part of the industry’s efforts
toraise its profile among policy-makers, and to create more favorable
conditions for the expansion of the sports markets.

The sports industry’s intensified
participation in the discussions
around health come as the World
Health Organization (WHO) is raising
the alarm about the spread of non-
communicable diseases (NCDs), which
is exacerbated by poor lifestyle habits
and insufficient physical activity.

The industry’s involvement
temporarily culminated with its
representation at a high-level meeting
on the prevention and control of NCDs
at a United Nations general assembly
in New York in September 2011.

Member states then issued a
political declaration recognizing
NCDs as a threat to society. It was also
agreed to accelerate the implementa-
tion of a global strategy on diet,
physical activity and health.

A few months later, the annual
symposium of the World Federation of
the Sporting Goods Industry (WFSGI),
held in Munich at the end of January,
focused on the same topic.

It invited Timothy Armstrong,
coordinator of surveillance and
population-based prevention in the
department of chronic disease and
health promotion at the WHO, and
several other speakers — including,
controversially, Rhona Applebaum,
chief regulatory officer at Coca-Cola.

Threat to society

The audience at the WFGSI
symposium was bombarded with
scary statistics about the impact of
insufficient physical activity.

“Physical inactivity is the fourth
leading risk factor for deaths around
the world,” Armstrong said. “About 3.2
million deaths per year are attribut-
able to people not doing sufficient
physical activity.”

Arecent WHO survey showed that
36 million people die every year from
such NCDs as heart disease, stroke,
diabetes, cancer and chronic lung
disease.

This is equivalent to 63% of global
deaths — and there is abundant
evidence that physical inactivity is
sometimes a factor in these diseases.

Unfortunately, in 2008, about 31%
of people aged at least fifteen years
were physically inactive.

The rate in high-income countries
was about double that in the low-
income countries, probably due to
the fact that more people practice
physical activities as part of their
work or transport in low-income
countries.

Armstrong said that the cost of

inaction against NCDs in low and
middle-income countries could be
estimated at about $7 trillion between
2011 and 2025. On the other hand, the
cost of action in these countries would
reach about $11.4 billion per year —a
fraction of the cost of inaction in
terms of spending per inhabitant.

The issue of NCDs is largely
related to that of overweight and
obesity, which has been described as
an epidemic.

In the last three years, the number
of obese people has surpassed the
number of those who are malnour-
ished. In spite of a slight improvement
last year, for example, more than 35%
of U.S. adults are obese. Another 34%
are considered overweight.

Spreading issue

Maria Stefan, senior global advisor
at the American College of Sports
Medicine, clearly pointed to the
causes.

“Sedentary living is the No. 1 public
health issue,” she said. Among many
other examples she said that, in the
1970s, some 70% of U.S. children
walked or biked to school, but this
rate has decreased to about 15%.

Most worryingly, the issue is
spreading rapidly in fast-developing
economies like Brazil and China.
Apart from premature deaths, the
economic bill is huge.

The cost of type 2 diabetes, which
is brought on largely by an unhealthy
lifestyle, could reach $500 billion a

Maria Stefan calls for the sports industry to
help spread the message about physical activity and health.

year by 2030.

Applebaum from Coca-Cola said
her company supports the message
on health and physical activity. Apart
from its sponsorship of global sports
events, the soft drinks behemoth
invests in programs to support sports
participation, particularly among
youth.

The chief regulatory officer called
for many parts of society to get
involved, from the government to
business and civil society. However,
some attendees questioned the
company's legitimacy in the debate
on health, given its interests in selling
sugary drinks.

The interests of the industry in
pushing the health debate are self-
explanatory in terms of sales. Stefan
estimated that a physically active
American spends more than €300 per
year ($395) on his or her favorite sport.
Public investment in health further
stimulates consumption of sporting
goods.

In another example, Stefan pointed
out that the Brazilian government has
spent the equivalent of $2.5 billion to
stimulate sports in the last ten years,

including the opening of 4,000 city
gyms. The impact was convincing:
In five years, the level of physical
activity in areas where gyms opened
had roughly doubled.

Another potential interest for
sports manufacturers is that its
efforts to promote physical activity
and thereby tackle a huge publicissue
could encourage policy-makers to
lend a friendlier ear to their pleas.

Health is one of the arguments
put forward in discussions with the
Brazilian government, for example,
with regard to prohibitive import
tariffs (and an extra anti-dumping
duty of $13.85 per pair on almost any
footwear imported from China).

The industry is also eager to
encourage governments to use fiscal
policies to support physical activity.

“We know that subsidies and fiscal
incentives work. This is something
that has to come from the States
and some of them are interested
in using such policies,” the WHO’s
Armstrong said. “It could be anything
from a reduction in excise duties to
tax breaks for people who have gym
memberships.” ll BS

Rates of insufficient physical activity (people aged 15 years and above, 2008 estimates)
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Tonic Fitness Technology releases the TurboSpin, an Eddy
current brake system spinner. Its resistance performance is
close to that of an outdoor bike, making it efficient for training.
It features a new detector module console that displays
information on power and on pedal balance, making riding

- 1

more efficient and helping both legs
develop equally.

HALL1
1ST FLOOR

B0209A

The biggest attraction of the 3603
Easy Bike is that you can exercise
either sitting or standing, and you
can go forward or backward. This
makes it a perfect gift for users of
all ages, and it also targets different
muscle groups. The Easy Bike is easy
to store and carry. It has adjustable
resistance levels, strong oversized
pedals, and a sturdy steel frame.

“THALCT
1ST FLOOR
0625

The Safe Walker by Alexandave Indus-
tries features a suspension system 4
that prevents falls, an emergency '
stop design and super-low running
speed from 0.2 km per hour. The large
monitor is also easy to read and the
air cylinder device may lift the user’s
weight up from g5 kg to 35 kg.

HALL 3
1STFLOOR

B0829 ¥,

Mr. Tall by Chow Long Merchandise is meant to stretch
the body, reduce fatigue and relieve muscles. Its
ergonomic and comfortable design gives quick relief to
users. Mr. Tall is also effective in shaping bodies, strength-
ening the spine and flattening the tummy.

HALL1
1STFLOOR

€0625

This multi-trainer by Seeds Innovative Design is
intended for suspension training, enabling leveraged
bodyweight exercise. The equipment sets up in
seconds so that the users can get fit at home, at the
gym or on the road. People of all fitness levels can
use the multi-trainer, from professional athletes who
need peak performance to people who just want to
feel and look their best. This machine enables you

to avoid injuries and to safely perform hundreds

of exercises that build power, strength, flexibility,
balance and mobility, all at the intensity of your
choice.

HALL3
1STFLOOR

G0764

The GL-9oo0 spinning bike by Giant (€ LiEi) 2
Lion features a flywheel of 14 kg, 6565FL10§RA
a chrome-plated, quick-release,

adjustable handlebar and seat
post, an aluminum emergency
brake knob and magnet resistance
control system (with console) and
belt transmission. The bike is
intended for commercial use, with
a maximum user weight of 180 kg.

The GL-800 spinning bike by Giant Lion boasts
a flywheel of 22 kg, a chrome-plated handlebar
and seat post, an aluminum

emergency brake knob and magnet

resistance control system. Chain/belt T
transmission are optional. The bikeis % |
intended for commercial use, with a
maximum user weight of 180 kg.

HALL1 <
1ST FLOOR

DO513A

Giant Lion’s GL-700 spinning bike includes a 20 kg
flywheel, a sturdy oval tube construction, chrome-plated
handlebar and adjustable seat post, aluminum knob
with resistance control, sweat

guard to avoid flywheel rust, and

belt transmission. This bike is for i
commercial use and supports a " 41

maximum user weight of 180 kg. \ "
(A §
1ST FLo10R .‘w o
D0513A
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This new elliptical trainer features an LCD The motorized treadmill by Entire Sport International
display computer indicating time, distance, has a 2.5HP DC motor (continuous), a running surface of
calories, pulse and more. The equipment by 520x1400 mm and a speed of 1to 20 km per hour. It also
Entire Sport International has a flywheel of 6 . boasts a window with a 6” LCD
kg, 8-level manual tension control and hand ) display, with blue backlight,
pulse. : indicating time, speed, calories,

: pulse, body fat and more.

1STFL00R The equipment is 9o% pre-

G0560 assembled.

“THALL3 ™
1ST FLOOR
60560

The Kuonao Yo Mat by Kuo Nao is an ergo- ———— The Soul Mate by Kuo Nao is an innovative stress-relief
nomically arched pad with innovative dual 1ST FLOOR massage device, combining soulful music with the use of hot
air sac support. The patented touch-control A0309A compressing, air pressure and vibration to provide a thorough
button enables the user to quickly adjust the eye massage. It delivers a relaxing and indulgent massage,
air pressure to produce exactly the right with a user-friendly design with a microcomputer for the

curve — to straighten the back and lift entire massage and a rotating three- =
the buttocks without electric power. It dimensional headset for easier use. 1ST FLOOR
helps release pressure on the waist and Music helps prevent impatience and ~ Ji{1E{1}]:

back resulting from bad posture, allows reduce stress.
comfortable long sitting, and contrib-
utes to a healthy and energetic life while

shaping the user's buttocks. Q,, .

3 &

C] ®

This flexible, mini-massaging eye mask adapts “THALLT This STD-680A indoor cycling

to the acupuncture points of different facial e equipment by Royaly International

shapes for a comfortable massage that relieves R0309A is a high-quality machine meant é
strain and fatigue. Kuo Nao’s product uses a single for home use, with stable design, a ’ =
microcomputer chip to provide combinations chain device and a center-balanced ' ~=, %

of multiple massaging waves. It offers “strong, flywheel of 20 kg. It also boasts = -~ ,\
middle and weak” massage levels for comfort. an emergency stop, multi-control @ b Y

Its innovative foldable design makes it one of tension, a handlebar/post set and )

the lightest, thinnest, shortest, and seat slider.

smallest eye massagers on the market.

"XTH FLOOR
B0419

tional is a stable and durable, heavy-duty bike national offers magnetic resistance,
for a professional ride. It has a belt direct drive belt transmission, a durable grooved
system, a durable grooved V-Dbelt, V-belt, multi-control tension by
ultra-strong BB and flywheel axles magnet and an emergency stop. The
with sealed bearings. The bike flywheel is 15 kg, with ultra-strong
features a durable, oversize forged BB and flywheel axles, and sealed
crank, and a center-balanced flywheel bearings.

of 24 kg. It also has a handlebar/ post XTH FLOOR
B0419

The PRO-34H exercise bike by Royaly Interna- This spinning bike by Royaly Inter-
B0419

set and seat slider.
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Running hard to generate energy

When ten people are working out in a gym, they produce enough energy

to run a few laundry machines. Why not feed that energy straight
into the power grid, to reduce the energy costs of the gym? That is the
proposition of Sports Art, the fitness equipment brand from Tainan.

Green System $

Wonder box: the Green System thatearmed Sports Art
an All-Stars excellence award this year.

A few months ago it started
production of the Green System
inverter, which captures energy
generated by fitness machines when
they are in use.

The device, which looks like a
large set-top box, may be plugged
into a standard electricity socket,
and connected to up to 20 fitness
machines.

When the users stop exercising,
about 75% of the energy they have
produced is fed back into the electric-
ity grid, to power appliances like
televisions, lights and ceiling fans.
The pod generates up to 2,000 watts,
enough to run a refrigerator for three
hours or a hair dryer for two.

Sports Art’s fac:llty in Tainan has an extensive testing facility, to check the functionality and the durability of the
products. Tests on strength machines are set at one million lifts and these shoes will run for many miles.

Sports Art also checks all incoming batches
of components. For example, it tests the
strength of the screws or the reaction of

components to freezing temperatures.

This means that every product is checked
four times: twice by the supplier of the
components, and twice again by Sports Art.

“The system helps gym owners
reduce their electricity costs,” said
Michael Kuo from the general
manager’s office of Sports Artin
Tainan. “But perhaps most impor-
tantly, it helps the gym to become
green, which is an increasingly
strong point for the customers.Ina
way, they are helping to reduce the
problem of global warming while
they’re exercising.”

The inverter costs about $1,700,
while the machines that connect to it
cost about 5% more than other Sports
Art equipment, because they have to
be fitted with a power booster before
they are connected to the pod.

However, fitness clubs can rapidly

recover these extra costs, given the
heavy use of machines in gyms and
the average electricity costs required
torunagym.

“Another nice and stimulating
feature is that the inverter shows
from the beginning how many watts
are generated,” said George Chang,
marketing manager.

The company obtained the
required certificates to sell the
product in the American market and
adjusted its equipment to get the
same certificate for the European
Union. Sales have already started in
the United States as well as China.

Sports Art expects that the
inverter will help lift sales by about
30% this year in cardio equipment.
Company turnover was about NT$ 2.4
billion ($81.5 million) last year, and
about 60% of this consisted of cardio
equipment.

Some 30% of sales come each from
the United States and Europe, with
the rest spread among several Asian
countries, led by Japan.

Established in 1977 by Paul Kuo,
Sports Art moved away from OEM
production and launched its own
brand in 1995.

Among many other prizes, it twice
received the Nova award for best
fitness product. With more than 150
international patents in its records,
the company prides itself on its
innovation team of 8o people.

Sports Art has subsidiaries in
the United States and the United

Kingdom, and last

year it launched a 1ST FLOOR
marketing onslaught | § kL)
on the Chinese market,

opening five offices

around the country in a few months,
starting from September.

Since Sports Art launched its own
brand it has entirely given up produc-
tion for others and started making
brand-building investments.

The company sponsors several
marathons in the United States
and is a partner of the Lexus Golf
Championships.

The Green System fits neatly with
Sports Art’s strategy to focus on
medical products and green energy.

On the medical side, the company
has been modifying its treadmills
and launched products that focus on
upper body training.

“With our new concept of tread-
mills, the patient may be hooked up
from his chair so that he may start
walking easily,” Kuo said. “It can also
help to reduce the body weight of the
patient, making it easier for him to
exercise.”

The production of its fitness
equipment for home use was
transferred to a factory in Zhuhai,
China, which has more than 100
employees.

The head office of Sports Art
in Tainan, with its ultra-modern
development, testing, assembly and
warehousing facilities, employs
about 300 people. B BS

Sports Art has an efficient automatic
warehousing system, and says it is the only
Taiwanese fitness company with such a huge
and high-performance facility. It has seven
levels and more than 4,000 decks, each capable
of holding products weighing up to one ton. The
system is chiefly meant for components, and

it enables the company to keep spare parts for
discontinued products for seven years.

Sports Art also has a warehousing

system for finished goods.
Pictures: Alan Zhang
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Roxim D6 Dynamo lights H0916

Roxim’s Dynamic Efficiency Control (DEC) technology improves the . N
performance of its D6 dynamo light by two to three times compared D ‘ Q: F it v ey F |D
with comparable lights. Roxim’s “ IS NVEST )

s “All Road Vision” technology allows

riders to see the entire road
at all times. The D6 produces
a maximum output of 60

Lux.

MADE IN GERMANY

Ratio Double wheel bag J0301

Elegant and not very cumbersome, the Double wheel bag protects
wheels, tools, extra tires and inner tubes. Its polyurethane microfiber
material resists abrasion, impacts and rain, while robust waterproof
zippers keep wetness from

seeping inside the bag. The

bag opens wide for easy

packing and unpacking. Two

durable disks protect hubs

from side impacts. It weighs

2.1kg (4 1bs, 10 0z).

——— \\‘ Discover one of the most upcoming
N0627 '

Stevens E Carpo \ , German bicycle brands: Haibike \
With a Bosch engine, the Stevens E Carpo is a fast and fashionable = Gét to know ot 130 attractn dole s

26-inch urban speedster. Hydraulic Shimano disc brakes tame its DELII R OHigtal g acn_fe e .cngl.ng

power when needed, while the NuVinci N360 continuously variable IT'GFT.I low b.udget I'3'_h_"§]}‘ end products. Profit by
transmission harmonizes : our intresting conditions and short delivery times
perfectly with the efficient and - most of all - by our outstanding product &

e-engine. The relaxed riding
position makes the E Carpo
fun to ride.

marketing highlights, such as:

Haibike XDURO, the worldwide most success-
ful and multi awarded ePerformance eBike

Haibike Greed 29, the EUROBIKE GOLD

AWARD winning superlight carbon bike

mpic Gold Medal

Haibike ProTeam led b
Pro-Lite Aragon AM Wheelset N0316 winner Sabine Spitz, one of the most victorious
MTB racers of
Pro-Lite builds its alloy all-mountain wheelset with the same welded
I-Beam rim as the Aneto XC. The Aragon adds the strength of an Discover German Enigneering, design and
overbuilt all-mountain hub to blend lightness with durability. The realiability at its best. Discover Haibike.

Aragon’s front hub has 3-in-1 compatibility with 20mm, 15mm or
standard QR thru-axles. The

3-in-1rear hub is compat-

ible with X12, 12mm and QR. | LA
Weight: front 804g / rear : " napike.ce
1056¢8. 3

Legrn maore on

Contoct us

export@winora-group.de
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Cateye CC-MC200W Micro Wireless

Cateye’s new Micro Wireless allows users to select the functions they
want on their display, so what matters most remains in full view. Its
many built-in functions
include a backlight and
stopwatch mode.

MICRD WIRELESS

Focus Cayo Evo 2.0 Di2

The Cayo Evo from Focus Bikes serves
up arigid frame while maintaining a
distinctive design and low weight. It
impresses by the way it rides as well
as the way it looks. Equipped

with the Shimano Di2 electronic
shifting system, the Cayo Evo is

state of the art.

O-Synce Screen-Eye ” ” 'EU U"
Reading the screen on a watch can be cumbersome in the middle of a
hard ride or fast run. Now O-Synce offers a training computer for the
head. The visor-like “Screen-Eye” projects training data into the userms
field of vision. An ultralight
computer and display are built
into the visor. The computer
records all data, including
ambient temperature, for
downloading with a micro

USB cable. The electronics can
be removed to launder the visor.
Screen-Eye is compatible with all
heart rate monitors and other ANT+
Sensors.

Bergamont Big Air MGN

“4THFLOOR
N1124

The Big Air MGN is the latest addition to Bergamont’s lineup. The
high-end mountain bike combines a harmonious suspension with top

components. Its
unique freeride
geometry includes
18smm of travel.
The Big Air MGN
compes equipped
with a DT Swiss
wheelset, SRAM
Xo group, and a
Truvativ Hammer-
schmidt crank.

720armour Tack

J0233A

After introducing its A-Trak
magnetic quick release lens series
last year, 720armour is debuting
the Tack, a version for cyclists. The
wide lens coverage and rimless
frame maximize field of view and
protect against wind. The impact-
tested foam frame and adjustable
nose pads block oblique sunlight.
The patented Compress Venting
System funnels heat generated from
exertion to enhance the lenses’
anti-fogging properties.

Look Keo Power Kit

Look presents the first commercially
available Power Measurement Pedal.
Developed by Look in cooperation
with Polar, known for its heart rate
monitors, the Kéo Power Kit measures
power output separately for the right
and the left legs. And it’s all built in
to the pedal; riders don’t have to fuss
with power meters attached to

the crankcase or hub.

Spank Spike Race Stem 10019

Whether you're into freeriding, downhilling,
or all-mountain riding, Spank’s Spike Race
Stem is optimized for weight with CNC
construction and designed for style. Bar bore
is @31.8 with o-degree rise. Lengths are 3smm
or somm, and the weight is 135g and 150g
respectively. Get yours in polished black, red,
blue or green.

4
T——

SKS Raceblade Long ”“ ' m"
SKS’s extra-long Raceblade extends to below the hub axle to ensure that
you—and the cyclist behind you—are spared from splashing. Raceblade
Long mounts on almost any racing bike and adapts to the wheel radius
with a simple adjust-
ment of the stays. It can
be removed quickly,
leaving only the metal
mounting brackets.
Available in black and
silver, the Raceblade
Long weighs 461g.




Thursday, March 8, 2012

World's Top 2 Cycle Shows - 1 Advertising Package

Eurobike and the Taipei International Cycle Show are the world’s #1 & #2
Bicycle Trade Shows. Use the official Show Dailies to project your marketing
message and make the most of your valuable show investment...

TAIPEICC/e

SHOW DAILY

CVCfe Credit & Contact Info

| messingschlager

Book an advertising package for both EUROBIKE 2012 and TAIPEI CYCLE 2013 Show Daily at

once, and get a 20% DISCOUNT. For details, contact sales@bikeshowdaily.com.

Published By
K.B. Media Ltd.

28 Llewelyn Way
Rathfarnham
Dublin 16
Ireland
www.bikeshowdaily.com

Editor
Doug McClellan

Editing Team
Tom Kavanagh
Carlton Reid
Barbara Smit

Contributors
David Atkinson
Jo Beckendorff

Ralf Stefan Beppler
Susanne Bruesch
Greg Chang
Mike Dutton
German Eslava
Richard Hallett
Stephen Jack
Max Leonard
Rachel McPhail
Carlton Reid
Barbara Smit
Julio Vicioso

Cam Whiting
Bjorn Wong
Alan Zhang

Taipei Show Daily — March 8, 2012 issue — Advertising index

720Armour Kind Shock 5
Airace KMC 31

Design
Keith Wealleans

Tern/Biologic 23 keith@cleardesigns.ie

Authorized By

Organiser:

4% TAITRA

WWW.TAITRA.COM.TW

Tern/Biologic 25 Gary Wang

gary@bikeman.org

Bergamont Messingschlager 1 TranzX

Chosen 0O-Synce 29 Velo Colin O'Brien

Crops Shimano 7 Wellgo colin@studiotaraz.com
Dahon Stevens 22

DK City TSMA 36

Willing Industry
Winora/Haibike
Focus Taya 14
ISPO Bike Tern 52

No part of this may be reprod

I'L BRes
V(J ‘Vay

kVILLI

\ ¢ ‘, pobe PU painting 7. 2 &

5.&1

Powder paintifg
Acrylic paintifg
Frame kit

Parts kit

Hand built wheels
R&D

priale 2 'always Wlth attention to detall

Highly experienced and skilled
employees work in a very organized
and clean environment, to ensure
perfection.

Advertising

Sales Team
Tom Kavanagh
(Worldwide)
sales@bikeshowdaily.com

Peggy Lee
(Asia)

peggy@bikeshowdaily.com

Onsite

Photography
Lester Chu

Taitra Liaison
Andrea Wu

Printed By
Chuen Fung
BfeEd g

Taipei, Taiwan

© 2012 K.B. Media Ltd. All rights reserved.

without specific written permission from the publisher. Neither the
publishers nor writers can be held responsible for damage of any kind that may arise as a result of the content herein.

Dual Suspension Frame Assembling




Visit us at the Taipei Cycle Show, Booth #M1019a. RN 3ES% : 12030.

O
i G

ternbicycles.com



	Day 2 p1-p18
	DAY2 p19-32 日文_中文
	Day 2 p33-48
	Day 2 p49-p52

