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LIVE FROM THE SHOW

What's on today wednesday, March 5

All events are at the Nangang Exhibition Hall unless otherwise noted

GENERAL SHOW INFORMATION
Taipei Cycle Show

Hours: 9 a.m. - 6 p.m.

Venues: Nangang Exhibition Hall and Taipei
World Trade Center (TWTC) Hall 1, 2nd Floor.
Held in association with the Taipei
International Sporting Goods Show (TaiSPO),

Taipei International Sports Textile & Accessory

Expo (SPOMODE) and Taiwan International
Diving and Water Sports Show (DiWa$) at the
TWTC.

ALL-DAY
LEV test drive
4F

Cargo Ramp

Create Your Own Hero

Use props to create your own hero and get
your picture taken

Token

1F

J0433

Bergamont giveaway

The first 20 distributors who make
appointments at Bergamont will receive
Cratoni eyewear and a Bergamont T-shirt.
4F

N1124

EVENTS

10-11 a.m

Taipei Cycle and TaiSPO Opening
Ceremony / Taipei Cycle Gold
Awards & TaiSPO Awards of
Excellence

4F

Conference Room 401

11 a.m. -12:30 p.m.

18th International Bicycle Design
Competition award ceremony

4F

Conference Room 402

1 a.m.

Dahon/Ford folding bike
competition.

Fastest to fold could win a new Ford folding
bike.

aF

LLO02

11 a.m.

Iceland Challenge Asia Premiere
Film of Pedelec Adventures’ trek in Iceland.
Fairly booth

4F

MO0519

5 products win Taipei

2 -3:50 p.m.

Taipei Cycle new product launches
6F

Outdoor Balcony

2-4:20 p.m.

2014 International Bicycle Trend
Forum (l):

Forging Taiwan to be a Cycling Island

4F

Conference Room 402

Pedelec Adventures is hosting the Asian debut
of its film, Iceland Challenge, at the Fairly booth.

2:30 p.m.

2-2:30 p.m
Cycling Extreme Performance with

Camila Harambour and Mike Steidley

1F
North Side

3 p.m.

Dahon/Ford folding bike
competition (see above).
4F

LLOO2

6 -8:30 p.m.

Taipei Cycle and TaiSPO Welcome
Reception

Adidas 101 Court (just across the
street from the Taipei 101) Take the
MRT to the new Taipei 101/World
Trade Center Station.

Are you putting on an event you'd like to list in
the Taipei Show Daily? Email your information
to us by 2 p.m. at TaipeiShowDaily@gmail.com.
Include the event time, booth number/location
and your contact information.

Five products walked away with Taipei Cycle d&i Gold Awards
yesterday, representing the pinnacle of design for products
that are on or about to go on the market.

Winners were Ghost, for its AMR Riot
Lector 9 mountain bike in the bicycle
category; Gigantex Composites for its
Equinox Miracle full carbon wheelset
and Oyama for its 360-degree lock
folding stem, both in the components
and parts category; InterLock for
its integrated seat post lock in the
peripherals and accessories category;
and Darfon Innovation’s Panther
PS1 e-bike in the e-bike and pedelec
category.

Taipei Cycle officials will officially
award the prizes during today’s opening
ceremony, which begins at10 a.m.in
Conference Room 401 on the fourth floor.

An international jury awarded a total
of 49 d&i awards.

Ghost said its AMR Riot Lector g is
more energy efficient while capable of
handling the roughest trails. Ghost, a
German brand, is owned by the Accell
Group.

Gigantex Composites said its Equinox
Miracle wheelset uses a one-piece
design that improves aerodynamics and
esthetics.

Oyama’s folding stem locks from four
directions instead of two, increasing the
stability and strength of the stem when
in the riding position.

The InterLock is a lock that stores
in a specially designed seat post so
it is always with the bike. Its cable is
long enough — gocm (35 inches) — to
go through the frame, rear wheel and
around a post.

Darfon’s Panther PS1 uses a carbon
frame to reduce weight, while front and
rear shocks use electric power assist for
comfort.

The d&i awards are organized
by TAITRA and the Taiwan Bicycle
Exporters Association and implemented
by iF Design Asia.
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Taiwan exports start
2014 on firmer ground

The health of the Taiwanese bicycle industry is improving after a
lackluster 2013, as Mother Nature and economic trends sway in its
favor in Europe, the TBEA's Tony Lo said yesterday.

¥ fCL:

Tony Lo expects 2014 to return to normal
for the Taiwan bicycle industry.

In 2013, total exports of complete
bicycles fell 3.6 percent to $2.6 billion,
said Lo, chairman of the Taiwan
Bicycle Exporters’ Association. He
spoke to alarge group of press and
industry representatives at the
traditional news conference on the eve
of the Taipei Cycle show.

Lo said exports have already
improved so far in the first quarter of
2014, although he did not have official
numbers. But he predicted the increase
would carry through the year, with
2014 recovering to “normal” levels.

So far this year, Lo said, “the
European economy is less worried
and Europe is having a warm winter.
Overall, I feel this year will be better.”

A bright spot in 2013 continued to be
the average selling price of complete
bikes, which rose 8 percent to $450 —a

Ghost AMR Riot Lector 9

Darfon Panther PST1

result, Lo said, of Taiwan's focus on
innovation and quality. Exports of
parts and accessories slipped but by a
smaller percentage than for complete
bicycles, Lo added.

If it’s any indication, Taiwan’s
sporting goods industry is already
seeing a recovery. Exports rose 3.7
percent to $1.67 billion, said Catherine
Wang, chairman of the Taiwan
Sporting Goods Manufacturers
Association. Wang'’s group oversees
the TaiSPO sporting goods show, which
runs concurrently with Taipei Cycle.

The U.S. is the industry’s top export
market, followed by China and Japan,
which saw a 15.6 percent increase in
imports from Taiwan in 2013. The top
five exports categories are fitness
equipment, golf, outdoor, water sports
and skis, Wang said.

Taipei Cycle and TaiSPO expect
a combined 1,477 exhibitors at 5,054
booths, said Peter Huang, president
and CEO of the Taiwan External Trade
Council.

The number of exhibitors at Taipei
Cycle is expected to rise slightly
from last year to 1,111, up from 1,067.
Overseas exhibitors have ticked up to
302 from last year’s 291. The show will
host 3,279 booths this year compared
with 3,238 in 2013.

Winding up this week of trade
shows is the Velo-city global workshop
on Friday, which is a planning meeting
for the Velo-city Global Conference
that will take place in Taipei in 2016.
The five-day Tour de Taiwan bicycle
race starts on Sunday. M NF

Cycle Gold Awards

Equinox wheels

InterLock

Oyama 360-degree lock folding stem
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LIVE FROM THE SHOW

Show Briefs

Taipei Cycle Night is
moving from Nangang
to the Adidas 101 park

Taipei Cycle Night is moving.
Instead of the traditional banquet at
the Nangang Exhibition Center, the
bicycle industry is invited to come to
the Adidas 101 — an outdoor basketball
court across the street from the Taipei
101.

Adidas is sponsoring this year’s
event, a joint reception between
Taipei Cycle and its sister show, the
Taipei International Sporting Goods
Show (TaiSPO), which is going on
simultaneously at the Taiwan World
Trade Center (the former venue for the
Taipei Cycle Show).

“This is the first time TAITRA is
holding the reception outdoors, with
Adidas as the sponsor,” said Jilly Lai
of the TAITRA show management
team. “The reception will create a
rare opportunity for the cycling and
sporting goods communities to meet
together, in a fun ambience with
spectacular setting. We hope to create
once-in-a-lifetime memories for all
participants this year.”

Organizers promise games, beer,
and even cheerleaders!

Making it even more convenient,
showgoers can now take the Taipei
MRT between the Nangang Exhibition
Hall and the TWTC and Taipei 101 (see
related story, this page).
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Bergamont giveaway
targets distributors

The first 20 distributors who make an
appointment with Bergamont Bicycles
will receive free Cratoni eyewear and a
Bergamont T-shirt. So hustle up to the
Bergamont booth on the fourth floor at
Nangang to claim your swag. Bergamont
is at booth N1124.

Tern hosts its mellow

social ride Thursday

Folding bike brand Tern is hosting
its second annual social ride tomorrow
evening after the show. Instead of a
race, it’s a mellow 15km (9.5-mile) spin
on Taipei’s riverside parkway that
starts at Tern’s outdoor test ride booth
(I2032) and ends at the Three Lions Inn,
an English-style pub and restaurant
in the new Maji Maji Square (Flora
Expo Park). Maji Maji is a new outdoor
market with shops and restaurants.

The first so riders who register at
Tern’s booth get a coupon for a free
beer at the Three Lions, along with a
new Argus light from BioLogic (Tern’s
sister brand for bike components) or
Knog.

Bring your own bike, helmet and
lights. Didn’t bring your bike to Taipei
with you? Rent one of the YouBike bike
share bikes, which has a station at
Nangang.

@00 0000000000000 00000 00

New metro line speeds
Nangang, TWTC trips

Transportation has been one of
the hassles of getting between the
Nangang Exhibition Center and
the Taiwan World Trade Center,
especially during traffic hours.

But that has changed with the
new Xinyi line extension of the
Taipei Metro. The Taipei 101/World
Trade Center now have their own
stop on the metro’s “red line.”

The new, 6.4-kilometer (4-mile)
Xinyiline opened in November and
is the city’s second east-west metro
route. The Taipei 101/World Trade
Center is one of seven stops on the
new line.

To get from Nangang to the
TWTC/Taipei1o1, take the blue line
to Zhongxiao Fuxing station, transfer
. to the brown line (in the direction
of the Taipei Zoo) to Daan station,
then transfer to the red line, in the
direction of Xiangshan, to the Taipei
101/World Trade Center station.

Several Taipei Cycle Show
exhibitors are exhibiting at the
World Trade Center on the second
floor of Hall 1. The World Trade
Center is also hosting Taipei Cycle’s
sister shows: the Taipei International
Sporting Goods Show (TaiSPO), along
with the Sports Textile & Accessory
Expo (SPOMODE) and Diving and
Water Sports Show (DiWas).

Showgoers who take the Metro to
Nangang or the World Trade Center
are in good company. According to
official statistics, an average of 1.8
million people a day used the metro
inJanuary.
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Dahon returns to Taiwan,
will go public by 2016

Dahon, the folding bike brand that started in Taiwan,
yesterday announced its return to the country, with plans to
go public on the Taiwan Stock Exchange.

David Hon

The company said it is beefing up its
Taiwan-based staff in preparation for a

public offering by the year 2016. It has

also created a new company, Dahon TW

(Taiwan) LLP.

Company founder David Hon and
other officials appeared at a signing
ceremony yesterday morning in
Taipei with officials of KGI Securities,
Taiwan’s second-largest securities
company, that will handle the public
offering.

“The focus is getting this registered
company to go public. When you have
a publicly listed company, you have
to inject more financial muscle and
people,” said Ky Lui, assistant director
of international marketing.

The Taiwan company will be a
subsidiary responsible for research

and development, purchasing and
distribution, according to a statement
from Dahon.

Hon, who soon will turn 75, has
already stepped back from day-to-day
operations of Dahon and is expected
to reduce his role even more when the
company goes public, Lui said.

Hon remains chairman of the
company. “He is still the leader of the
executive team,” Lui said. After the
public offering, Hon is expected to
serve more as a “senior consultant” to
the company.

The company hired David Wang, a
veteran of Merida, as its new general
manager less than four months ago,
Lui said.

Wang spent 16 years at Merida,
Taiwan’s second-largest bike
manufacturer. Dahon also has named
Cathy Chen as vice general manager
for the Taiwan office. Lui is another
new hire, having done international
marketing for Daimler AG and for
Harley-Davidson Inc.

Dahon recently signed a new deal
with Ford, the automaker, to develop
a line of Ford bikes (see related story,
page 8).

Lui said Dahon will continue with
its manufacturing base in China, where
it operates four factories. Hon lives at
the main factory in Shenzhen.

Dahon plans to reveal more details
Thursday during a news conference at
Taipei Cycle. @ DM

Take in all of Taipei Cycle
with a trip to the TWTC

If you just stay in the Nangang Exhibition Hall, you haven’t seen all of

the Taipei Cycle Show.

More than 100 Taipei Cycle exhibitors
are located at the Taipei World Trade
Center, next to the Taipei 101 (the Taipei
Show’s former location). They are on the
second floor of Hall 1.

Shuttle buses run every 15 minutes
between the two venues, and a new
metro line also makes it easy to make the
trip from Nangang to the TWTC and back
again (see related story, this page).

While you're at the TWTC, check out
Taipei Cycle’s sister shows, going on

simultaneously with the bike show: the
Taipei International Sporting Goods Show
(TaiSPO), the Taipei International Sports
Textile & Accessory Expo (SPOMODE) and
the Taiwan International Diving and
Water Sports Show (DiWas).

Combined, these four shows account
for 1,500 exhibitors and more than 5,000
booths.

TAITRA expects some 10,000 foreign
buyers will come to Taipei to visit one or
more of the shows. W
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Whichever road you take.

When you have the majority of the world's Pro
peloton riding your mechanical and electronic
groupsets you not only have the greatest
commendation you could wish for, you have
the best testing lab in the world.

So, whether you favour the traditional
mechanical method of gear shifting or prefer
electronic muilti-shifting you can be sure

whichever road you take Ultegra has the
solution. And rest assured, what's good
enough for the pro peloton is probably good
enough for you.

SHIMANO

www.shimano.com
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Dahon debuts first fruits
of new Ford partnership

Have you ridden a Ford lately? Dahon is showing off the first models
from its new partnership with Ford, the global automaker, at a

special booth here in Nangang.

“Ford understands both congestion
and sustainability, so they know that
if you can't move because of traffic
being too heavy, eventually people are
going to stop buying cars,” said Eddie
Eccleston, Dahon’s vice president.

Dahon has its own booth in Nangang
for the Ford bikes, although Eccleston
said just a handful of models are on
display here as a “teaser” for what’s to
come.

The line will grow as Dahon and
Ford design new models, many of them
inspired by specific car models.

“It’s a big range. There is no one bike
or one model for the whole of Europe.
You need many different bikes for
Europe, you need many different bikes
for the Far East, and then you've got the
States on top of that,” Eccleston said.

He said Dahon plans to launch the
Ford line in China this year, followed by
Europe next year and then the United
States.

Dahon is working with Ford
engineers on bespoke models that will
be tightly integrated with specific car
models, either as a part of the car or an
accessory.

“We have much further discus-
sions with reference to e-bikes, as an
example,” Eccleston said. “A small e-bike
that’s lightweight enough to put in and
out of a vehicle is a tough thing, but
we're looking at it. We're also doing a

normal bike that you

can put in and out of

a vehicle with real
engineered parts that
make it secure in the car.”

One early model is a Mustang racing
bike, inspired by the famous Ford “pony
car”.

Dahon is also working on a bike
inspired by the Model T, considered the
first widely successful automobile. Ford
first produced it in 1908.

Eccleston said the Ford bikes would
be available through bike shops, not car
retailers.

“Ford does not sell bikes. They don’t
make bikes, they don’t sell bikes, they're
not in the bike business,” Eccleston said.

He said Dahon was cautious about
teaming up with an automobile
company.

“To some people, the car is the big
enemy of sustainability,” he said.
“Dahon was founded on the basis of
sustainability.”

He said the company decided a
partnership was the better path. “The
net result was, isn’t it better that we be
in the inside trying to influence than to
be on the outside complaining?”

Ford, he said, “was very happy to
getinvolved on other issues related to
urban mobility and sustainability as
well as a licensing deal.” l DM

4TH FLOOR

LLOO2

DAHS:N.

RAPTOR X

Crossover Bike Lights

ON-Road
with a C

Ultra-Wide side & forward vision
Panarama 200° Side Visibility

& OFF=
OMPACT

Optimized optics for both on-road & off-road
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That gleam in KVA's
eye is stainless steel

The distance between a steak knife and a gleaming, hand-
welded stainless steel bicycle frame is not as far as you might

think.

An Alex Meade frame made
with KVA MS3 tubing

KVA Stainless, a small Southern
California mill that makes custom
stainless steel tubing, is finding a
market by exporting to Taiwan bike
makers.

“The business started as an R&D
company for developing patents for
stainless steel that can be hardened,
like knife blades,” said Joe McCrink,
KVA’s vice president. “We only got
into the bikes because it seemed like
a logical application for our high-tech
materials.”

KVA has found success among
custom frame makers who exhibit at
the North American Handmade Bicycle
Show. Now frame makers in Taiwan
and other parts of the world are using
KVA tubing in bikes that combine
the retro trendiness of steel with
the corrosion resistance of stainless.
KVA says its technology, which uses
many proprietary and patent-pending
processes, offers the performance of
titanium at a fraction of the cost.

“We have several frame builders
here who are hungry for stainless
steel supplies,” said Angela Su, whose
Taiwan office represents KVA in Asia.

Its anti-corrosion properties make
stainless good for fat bikes, snow bikes
and other bikes designed for bad-
weather riding.

By using stainless steel, frame
makers also can use thinner tubes. “If
you go thinner with regular steel you

Road
light

o

Glare-free reflector compliant with German road regulations
Max. 400 / 800 lumens output (X4/ X8)

AUTO-SCENE lighting (Optional)
Remote contrel button (Optional)
USE charging (Battery lights series)

Dimension: L 59mm * W 44.5mm * H 54mm

have to worry about

it corroding faster,” ﬁag‘i’g
McCrink said. )
KVA launched

its MS3 line of welded stainless steel
tubing this year, providing a step up
from its MS2 line. KVA says the MS3
alloy was first developed for aerospace
landing gear applications, and offers
increased corrosion resistance and
toughness.

KVA is going head to head with more
established names in the industry,
including Reynolds and its 953 and 931
lines of stainless steel tubing.

KVA continues to work with small
builders like the ones who exhibit at
NAHBS, but McCrink said it’s more
efficient to sell to larger manufacturers
as well.

“Ilike to think I'm doing a favor for
the smaller guys by working with the
bigger companies because it gives them
more variety,” he said. “When working
with the smaller companies, I was very
limited on how much I would invest on
tooling.”

A tapered head tube, for example,
might cost $5,000 to develop, but isn’t
economical if KVA is only selling 15 or
20 a month.

“Not to knock all the guys in the U.S.
doing what they do,” he said, “but the
bikes are built the same way over here
as they are over there.” 8l DM

VENTIONAL

ROXIM RAFTOR X

Weight: 769 Ultra-Wid

Panorama 5i

Nangang 1F, Koo1o
TWTC 2F, Ho4o7

BATTERY - E-BIKE - DYNAMO




A dream saddle for all the road racing riders!

Velo Weightless Open Wing System uses composite
material for an exceptionally light weight saddle solution
while maintaining excellent riding durability and feeling.
Wow provides all the functions and esthetic looking

required by the riders to enhance their performance.

Madat Mo.:

VL-1683

sy VELO

VL-1683 VL-1684 www.velosaddles.com

PATENT PENDING
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2014 Overview: Pumps and tools
These tools look good while working hard

No matter how advanced bicycles get, cycling enthusiasts and
retailers will always rely on quality pumps and tools to keep

their rides working at their best.

For years, tools and pumps were a
case of “form follows function.” Some
manufacturers chose distinct colors to
make their products stand out, such as
Park Tool’s signature blue handles and
Pedro's yellow.

A newer trend, visible throughout
the Nangang halls, is adding design and
style to workaday tools. Birzman and
Lezyne, two brands with close links to
Taiwan, have been at the forefront of this
trend.

Pumps, essential to help riders keep
going after a flat, are becoming decidedly
more compact as well. And toolmakers
continue stretching the limits on the
number of functions they can squeeze
into an ever more compact package.

Beto is celebrating awards from iF
and from Taipei Cycle
for its innovative
one-handed pump, the
EZ-o01A. Since there is
no lever on the head, users can attach it
to the valve with one hand using an easy
push-on, push-off motion. The “Double-
Lock” system engages tightly with
the valve by squeezing from the sides,
instead of from the top like conventional
pumps. The valve lock mechanism is
triggered by the depth of the tire valve,
and there’s no guesswork required from
the user. Patents are pending in Europe,
theU.SS,,
Japan,
China and
Taiwan.

1ST FLOOR

J1017A

Along
with a slick
floor pump,

Lezyne is displaying

an equally sleek shock 4TH FLOOR
pump. The high- L1202
pressure Shock Digital

Drive performs
well — and looks
great —in the shop.
A narrow barrel
and piston lets
shop techs easily
reach high shock
pressures. The
handle is varnished
wood, and the

body is CNC'd
aluminum and steel
for lightness and
durability. A digital
gauge ensures
accuracy. The Shock

Digital Drive pumps

a third of the air of

a standard floor Lezyne Shock Digital
Drive

pump at 300psi
through a high

pressure, nylon-reinforced, braided hose.

Birzman is displaying a high-end,
polished floor pump.
With its CNC'd full
aluminum body and
an evolved barrel
structure, the Zacoo
Maha V meets the highest demands of
quality, precision and functionality.
The large pressure gauge built into the
pump’s foot is easy to read. Another
welcome extra is Birzman’s convenient
Snap-It connection that snugly and
instantly fits Presta valves.

Built for smaller air volumes and
higher pressures, the Zacoo Salut
shock pump comes with Birzman’s

4TH FLOOR

N1201

sponsored by

S

AIRMENIUS

Our new AIRMENIUS combines high-quali-
ty materials in a professional floor pump.
The highlights of the pump are the
comfortable cork grips, the very easy to
read 100 mm pressure gauge and the solid
aluminium die cast foot. The long
aluminium trapezoidal barrel enables easy
pressure build up in the tyre. Pressure build
up in the tyre.The SKS MULTI VALVE head
fits easily all valve types.

Height: 745 mm
Max. pressure: 12 bar / 174 PSI

Material: Aluminium tube - aluminium
base - cork grip
Art-Nr. 11140

UVP: 89,99 Euro

WWW.S ks-germany.com

Air-Lock valve
and alarge gauge
that facilitates
precise set-ups.
An extra-long
hose removes the
hassle of getting
to hard-to-reach
shock valves.

For mechanics
looking for a
compact kit of
quality tools
that covers most
of their needs,
Birzman offers the ﬁ.
Travel Tool Box and . ;
the Studio Tool Box.

Both are made of a Birzman Zacoo Maha V

sturdy composite

shell, while internal compartments

keep tools in place and organized. Along
with a range of pro-quality tools, toolkit
buyers also get Birzman'’s award-
winning Damselfly Universal chain tool.

SKS’s Airmenius floor pump is built
to make a mechanic’s
job easier. From its
ergonomic cork handles
and supersized,
1oomm-diameter
pressure gauge
to the patented
MultiValve
connector, this
floor pumpisa
pleasure to use.

The drop-shaped
aluminum body
houses plenty of
volume to speed up
the work, and the
die-cast aluminum
foot offers wide
support and plenty
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SKS Airmenius
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of space to place the feet when pumping.
The Airkompressor 12.0, which
offers many features of the Airmenius
including the MultiValve connector and
an oversized gauge, is a common sight in
the pits. In Taipei this classic yet highly
efficient floor pump will be shown in a
new white version.

Airace, which specializes in mini
pumps, shows how
ergonomic and
convenient a small,
backpack-sized pump
can be with its new
Mini Veloce Regular.
The pump’s body is
CNC machined and
polished to a high
luster. While it may
be tiny, the pump
canreach a pressure
of up to100psior 7
bars. A short rubber
tube between the
body and connector
protects the valve.
The connector uses
a clever, thumb-
activated switch
that fits the most -
common valve types.

For riders
who prefer CO2
cartridges, the
Turbo Micro 2 is tiny
enough to slip into
the rear pocket of a
cycling jersey. Made |
for threaded 16-gram
cartridges, the Micro
2 connector fits both
Presta and Schrader
valves and includes a
mechanism to control
airflow.
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Airace Mini
Veloce Regular

sponsored by

LEZ2VYNE

Engineered Design

CNC Digital Drive

The New Lezyne CNC Digital Drive is the
ultimate digital, high pressure floor pump.
It features a fully CNC-machined aluminum
construction for a durable and lightweight
design. It is equipped with the all new
Digital Gauge - a custom digital pressure
gauge, designed in-house by Lezyne, with
an easy to read 1.6in LCD display.The
Digital Gauge is accurate to within 3%,
redefining precise tire inflation.The ABS
Flip-Thread Chuck threads on to Presta and
Schrader valves for a secure, air tight
connection.The included Speed Chuck is a
press-on, Presta adaptor, which makes this
pump compatible with disc wheels. An
extra long, nylon-reinforced, braided hose
with aluminum connectors makes reaching
tire valves easy. It is time to get accurate
about tire pressure. It is time to upgrade to
the new CNC Digital Drive. Lezyne is
Engineered Design.

www.lezyne.com
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Airace also has new folding tools
on display in Taipei. The Econo-9
comes with a Phillips and a flat-head
screwdriver, a Torx T25 and six Allen
wrenches, while the Econo-14 adds three
spoke wrenches and an integrated chain
tool.

Another interesting product for
those following the as-big-as necessary,
as-small-as-possible
motifis Winride’s
CO2 Inflator. Built
for threaded 16-gram
cartridges, the basic
version is little more than a valve
connector with a matching thread for the
cartridge, all CNC'd from a forged piece
of aluminum for strength and precision.
It’s so small it can be incorporated
into a folding tool, so a cyclist can fit
all of the essential tools into a small
package the fits in a jersey pocket. The
CO2 Inflator Advanced comes with an
additional aluminum air adjust button
for controlling the release of the CO2.
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How many functions can be packed
in a small package? BioLogic’s Fix Kit
multitool might set
some new records in
this regard. It won a
Taipei Cycle d&i award
for its innovative way of doing so. As
you'd expect from a brand tightly linked
to Tern, a leading maker of folding bikes,
the Fix Kit offers some functions that
cater to the needs of folding bike owners.
Among the tool’s 20 functions is an open
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1ismm wrench that can be fixed to the
tool’s body for extra leverage —ideal
for removing pedals for transport and
putting them on for the next ride.

Topeak is known for its versatile
Alien folding tools. As handy as they
are, they tend to be too
big for urban cyclists
who would prefer
fewer functions and a
smaller package. For
them, Topeak designed a more compact
tool it calls the Urban8. With its flat
design, the Urban8 mounts directly to
the frame under or instead of a bottle
cage. Although it weighs only 8o grams
(3 ounces), the 16cm-long Urban8 offers
eight tools: gmm and smm Allen

r 4

Ty

A
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Topeak Urban8

wrenches, 14G and 15G spoke wrenches,
a15mm box wrench, two interlocking
tire levers (one metal and one plastic),
and — crucially for city cyclists —a
bottle opener.

At the other end of the spectrum,
Topeak’s PrepBox is for race mechanics
who need a compact package of pro-
quality tools. A sturdy case houses all of
the tools needed for serious wrenching,
neatly placed in a foam lining with
matching pockets. An external bag offers
additional space for more tools or spare
parts.

Topeak also has two interesting new
pumps on display in Taipei. The Joe

sponsored by

IBETO]

Smart Mini-Pump

Most hand pumps have unimaginative
designs that are not very user-friendly. If a
gauge is included, it’s usually a tiny one
atop the barrel that is hard to read. This
Beto design (model CCO-017AG) solves all
those problems. A 30mm(OD) gauge on a
rotatable built-in footpad offers a good
reading angle and allows users to hold the
pump firmly with a pistol-like grip. With the
patented pinch-free T-handle & 8" hose
with in-line flip head, this is the easiest
mini-pump to use. Pumps have not
changed much in over a century, but Beto
has taken a fresh look and offers many
unique features in this revolutionary
product.

£\ 600D DESIGN
N7 aWarD 2012

g
reddot design award
winner 2013

BET

MINI FLOOR & HAND COMBO PUMP

SMART PUMP

STAND
J1017A

7
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Taiwan toolmaker Super B is
showing its TB-98800
travel tool case here.
Made for cyclists and
mechanics on the
go, the case is made
of aluminum and plastic, so it’s light
and easy to carry. Roll it or lift it with
convenient handles and wheels. The case
includes a practical assortment of tools
that a professional mechanic is likely to
need M LVR
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Topeak Transformer X

Blow Race is a slimmed-down version
of Topeak’s best-selling floor pump that
comes with a steel cylinder, composite
tripod foot and an extra-long hose for
easy handling. For travelling cyclists,
Topeak created the unique Transformer
X: a sturdy floor pump combined with
a simple bike stand. Foldable legs add
stability.

""T- ﬁtm' o
i aMBF\ﬁ

sponsored by
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Super B
TB-98800 travel tool case

STAND

J1017A
BT-350: Everything you

need in a compact package

= All-U-Need 17 bike tools in compact .-‘H
package L

CNC-machined aluminum alloy CO2
Inflater

Investment cast steel alloy chain cutter

Ergonomic cylinder body for better grip
& leverage

Patented revolutionary open-4-side
structure

170 grams
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Shimano peers into action cameras ...

The Nexus 8 gear hubs get a new and
more rounded design and customers
get to choose between Premium and
Normal versions and between disc or
roller brake varieties. Finally, the pawls

finish. Because low operating forces
are a priority, Shimano has opted for

a conventional rear derailleur. The
two-piece cranks come with typically
larger chainrings, and the Tap Fire Plus

While Shimano’s biggest race-oriented news for 2015 remains
under wraps for a few more weeks, it’s making news on other
fronts. Apart from the usual progression of technology trickling
down from the expensive to the more affordable groupsets that
Shimano will be showing here in Taipei, the component giant is

unveiling one big surprise as well.

The surprise is Shimano’s entry into a
new product category: the action camera
market. The CM-1000 is a compact
camera that can be mounted on the
helmet, handlebar or seat post.

Weighing only 86 grams (3 ounces),
including battery and an SD memory
card, this camera is waterproof to a depth
of 10 meters (33 feet) and IPX5 certified to
be dustproof.

Shimano opted not to incorporate a
GPS function, like other brands in the
fiercely competitive market. Instead, the
CM-1000 comes with integrated ANT and
ANT+ protocols. A CMOS sensor with 16
megapixels and a minimum aperture of
F2.0 promise good images even in poor
light.

The CM-1000 will be available in
May in selected countries. It offers new
possibilities for broadcasting cycling
races: How about live images from inside
the peloton, including real-time data
regarding speed, heart rate and watts?
While this scenario may be a ways off
because it would require a change in race
regulations, the camera is perfect for the

next generation of services like Strava.

In its core business of bicycle
components, Shimano has given its
entry-level Alivio MTB groupset a
thorough revamp. As with its XT and
SLX siblings, manufacturers can choose
between mountain and trekking bike
Alivio flavors beginning with 2015 model
lines.

The Alivio mountain bike version
comes in an anthracite grey finish. For
off-road performance, the groupset
comes with 9-speed cogs, a low-profile
shadow technology rear derailleur and a
2-piece compact crankset.

The front derailleur has been
modified to save space between the seat
tube and the rear tire, so it’s ready for
big-wheeled mountain bikes featuring
modern geometries with decidedly
short rear triangles. Shimano also offers
versions of its Rapid Fire Plus shifters for
hydraulic disc brakes and mechanical
brakes.

For trekking bikes, the Alivio trekking
version comes with a slicker, rounded
design and either a black or a silver

shifters offer two thumb buttons for easy
operation.

To cater to this less daring audience,
the brakes are made to be operated by
longer brake levers. Finally, for even
lower price points, Shimano has added
a complete Tourney TX groupset to its
lineup with 8-speed cogs.

For commuters and city riders,
Shimano has tweaked some of its
internal hub offerings.

Shimano’s 1.5-watt hub
dynamo for Alfine was a
big success last year, so it
has added XT hub dynamaos,
also rated at 1.5 watts. These
low-profile dynamo hubs are
available for both disc and rim
brakes, saving weight and creating
less friction when in use.

Like the 11-speed
variety, Shimano
has changed
the Alfine’s
8-speed hubtoa
top-normal-
layout,
improving shifting in
the lowest gears.

inside Nexus’ Intery
hub have been
rearranged to speed
up shifting. M LVR
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An exploded view of
Shimano’s CM-1000
action camera.

.. While seeking a footprint in e-bikes

With an anticipated market of 250 million electric bikes
worldwide by 2050, it’s no wonder that Shimano, the world’s
biggest bicycle component maker, is jumping into the business

of supplying e-bike systems.

The Shimano Steps motor
is light and inconspicuous.

The component giant is showing its
new Steps mid-motor drive system in
Taipei and will do a limited rollout in
Germany, in cooperation with ZEG and
Bike&Co, the largest European retailer
organizations.

“Our service to the OEMs, dealers and
consumers is key at the introduction of

P our Steps system. That is why we chose

a phased approach,” said Frank Peiffer,
managing director of Shimano Europe.
“The pilot project is a limited quantity
in alimited sales channel with a direct
service access. If there we gain experi-
ence and are convinced the product
works, we [will] expand it further to

B other players in Germany and the rest of

Europe.”

The Steps system is designed for
pedelecs, or pedal-assist bikes, that are
most common in Europe. At its heart is
a 250-watt motor that weighs 3.1kg (6
pounds, 13 ounces).

In high power mode, the 418-Wh
battery should power the system for a
range of 8okm (50 miles) on flat roads at

a speed of 23 kph (14 mph). The theoreti-
cal maximum range is 120km (75 miles)
in eco-mode.

The battery recharges in four hours
and mounts either on the rear carrier or
the down tube.

Shimano says the battery life exceeds
1,000 cycles —about twice as long as
many competing systems — so the
battery should last for the life of the
e-bike.

It’s designed to be ridden year-
round. The Steps system operates in
temperatures from -10 degrees Celsius
(14 degrees Fahrenheit) to 50 degrees C
(122 degrees F).

In addition to the motor and battery,
the Steps system includes electronics
and a cycle computer as well as a
reinforced chain specifically designed
for the system that is treated with a
low-friction SIL-TEC coating. Shimano

also plans to supply cranks and
chainwheels in 44T and 38T, although
these components should be available
from other OEMs as well.

One nice feature is that Steps
integrates with Shimano’s existing
electronic Di2 internal hub gears. The
system automatically reduces motor
power while shifting for a smooth
performance.

The system also connects to a
computer for set-up, firmware updates
and diagnostics using Shimano’s
“E-tube” software, which it uses for all
Shimano electronic bicycle components.

During the “field test” in Germany,
the German dealer organization will sell
Steps e-bikes through selected retailers,
and will organize consumer test days
with support from Shimano.

Shimano says initial delivery to
OEM:s is scheduled for August. B GE
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“Downhill Monster” provides a super
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Built on our ever-popular Mu frame, the Mu Rohloff is o high-performance bicycle, perfect for long
distance treks or athletic jaunts. whilst still retaining the compact foiding ability of o DAHON. Bullt with
exceptional quality componeants, the Mu Rohloff offers a first rate riding experience with exceptional
durability. Find yours among thie world's largest range of folding bicycles and visit www.dahon.com.
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Eclectic pursuits ensure Beto
continues to ‘Be the Original’

Wednesday, March 5, 2014

TAICHUNG, Taiwan — Beto’s president Lopin Wang is a perfect example of the
kind of inventive engineers who often end up leading Taiwan’s world-beating
companies.
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100 patents in pump
design.”

He added, “The
bicycle pump is a fairly
simple device that’s
been around for a
very long time, but we

% .-3 __ | takeit very seriously.

We've developed many
unique features and
ideas. For example,
about 10 years ago we
invented a pump head
that automatically
changes between
Presta and Schrader
valves. Unfortunately
the competition soon
copied our design.
We're not so great at
protecting our patents,
but we try to keep

Beto President Lopin Wang with the firm’s Red ghe3d”
Dot award-winning floor pump.

Founded in 1988, Beto makes

about 8 million bicycle pumps
a year for its own brand and for
such names as Blackburn and
Cannondale. Annual sales top $70
million. While Beto also makes
products for the automotive and
leisure markets, the humble
bicycle pump remains at the core
of its business.

“Everything began with a

tiny mini-pump we made many
years ago for Rhode Gear,” Wang
said, “and now we have over

The name “Beto”
comes from the phrase,
“be the original.” As an ODM
supplier to the biggest bicycle
brands, Beto works closely with
customers and adds its own
design and engineering.

“We're not just taking the
drawings and making the molds
and turning out products. We are
working closely with brands on
concepts,” Wang said.

Wang refers to his design
offices as “Area 51,” and it does
have a bit of the air of amad

scientist’s lair.
Stacked high
with dozens
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of projects-in-

progress, Beto’s offices buzz with
creativity. Wang will take on
anything that piques his interest,
from military searchlight parts,
to car seats that transform into
baby strollers, to an oversize
inversion table commissioned for
a 2.3-meter-tall (7-foot, 6-inch)
NBA player.

Beto has also manufactured
Crankbrothers’ iconic Eggbeater
pedals for 10 years.

“Not too many people know
we make such products,” Wang
said, “but we don’t do business
based on product category. We
take on projects based on our
manufacturing capabilities
in injection molding and CNC
machining.”

He remains as proud of his
new products as a fatheris ofa
new child.

“We think our new smart
mini-pump is the best we've ever
made,” he said. “The main thing
is that the gauge rotates so it’s
easy toread. You can hold it like a
machine gun for easy pumping.
You can also use it as a mini floor
pump, and it has a telescopic
barrel that can be locked for
higher pressure. You can’t pinch
your fingers, either.” B TK

Magura locks in on lockouts

Magura says its new Elect suspension system “thinks for you.” Wireless
sensors in the fork and rear shock automatically activate or deactivate the
suspension lockout by reacting to trail angles and impacts.

Elect has already garnered
a Eurobike Award last year,
and selected visitors at last
year’s Taipei Cycle show got
to view a prototype of the fork
behind closed doors.

Product manager Stefan
Pahl said the system
is intended for XC and
enduro riders. “It’s great for
suspension forks with travel
from 8o to 120 mm. Above
that, a lock-out makes no
sense,” he said.

The system can be
retrofitted on all Magura forks
dating from model year 2010.
“The wireless module can be
fitted directly to MT brakes.
For all other types it can

-4
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easily be added 4TH FLOOR
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with an extra
clamp,” said Go6tz
Braun, Magura’s
marketing director.
The wireless remote weighs

just 93 grams (3 ounces) and

communicates with modules
in the fork and the rear shock.
Riders can calibrate the system
to fit their preferences. In auto
mode, the lockout opens within
0.2 seconds in extreme drop
situations.

In manual
mode, riders
can activate or
deactivate the
lockout from the
remote. @ JB
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Wellgo charges into power meters with Xpedo Thrust E

Wellgo is juicing up the power meter market. The Taiwan pedal
manufacturer is debuting a pedal-based power meter here in
Taipei under its aftermarket brand, Xpedo. The company plans
to begin production this fall, around Eurobike.

“It’s a big project for us,” said Jennifer
Chen, Wellgo’s sales and marketing
manager. “It makes sense because
Taiwan is very strong with bicycle parts.
We are also very strong with computer
chips. So, why not?”

The power meter will be sold as the
Xpedo Thrust E. It enters an increasingly
crowded market for cyclists who want
instant real-time feedback on every
aspect of their ride.

As a pedal-based sensor, the Thrust
E is playing in the same segment as
the Look Kéo Power and Garmin Vector
Powermeter.

Before Look, “most power meters

were on the crank or the wheels,” Chen
said. “Basically, this is the same concept,
but instead of using the wheels and the
cranks we use the parts that are actually
getting the force.”

The Thrust E uses a strain gauge
that is located between the cleat and
the pedal surface — or almost exactly
where the force is applied. That means
the system doesn’t have to extrapolate
readings from locations elsewhere on
the pedal or the bike.

Because the sensors are in the pedal,
arider can easily move them to another
bike to transfer the system.

Wellgo says the Thrust E sensors

HT cements a place in
high-end pedal market

Many Taiwan bike companies started as something else, but HT Bike

Components is unusual: Although it began 60 years ago making spokes,

the company soon branched into cement.

The cement firm, now publicly traded,
is still going strong with factories in
Taiwan and mainland China. But HT is
focusing at least part of its energy back on
bike parts, particularly high-end pedals.

“In the 1980s, we focused on cement.
Now we are focusing on bicycles,” said
Ta-Ching Yang, president of HT Bike
Components.

HT — short for Hsing Ta
Industrial Co.— makes pedals
and spokes for OEs as well as its
own brand. Its pedal factory is in
Taipei, while HT produces spokes
in Taichung and in Shenzhen,

China.

“My grandfather started the
company,” Yang said. “Iam the
third generation.”

Beginning in 2012, HT moved
aggressively into sponsorships
to help market its pedals. The
company signed such riders as
Brian Lopes, Aaron Gwin, Kyle
Strait and the Commencal Riding
Addiction team.

ACCUSTOMED TO H

Recognized with the
TAIPEI CYCLE d&i awards 2014,

stand NDO&24

Kevin Aiello, another top
downbhill rider signed last
year by HT, designed the
company’s new “bigfoot”
pedal with an oversized foot area.

HT makes a line of very thin and light
pedals from extruded magnesium, with
titanium spindles. @ DM

measure individual power output

separately from the left and right pedals

with an accuracy of plus or minus 2
percent.
The pedals communicate using the

ANT+ communications protocol, so they

are compatible with a wide range of
smart phones and cycling computers.

“That’s why we went with ANT+. It’s
a global standard that everyone uses,”
Chen said. “It’s easier for people to use
their computer or their phone than to
buy a particular computer just for this.”

Each pedal has its own rechargeable
battery, with a life of between 150 and
190 hours.

Data transmitters are integrated
with the pedal body so no additional
hardware is required.

The Thrust E pedals, made of forged
aluminum, weigh 373g (13 ounces) per
pair, including batteries.
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Ta-Ching Yang
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Mew incredible performance. Once again.

Chen said Wellgo had
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Thrust E for two years.
The first version is for
road bikes, but she said Wellgo may
offer later generations of the system for
different types of pedals. Pricing hasn't
been decided, but Chen said it would be
less expensive than competitors. 8 DM
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Schwalbe’s new racing tire is so significant it’s called the One. Schwalbe
set up a high-end factory exclusively to make this tire. The Schwalbe One
will debut at this year’s Tour de France. It's made of the new OneStar triple
compound, developed for extremely low rolling resistance. The compound
uses polymers that only recently became available. The One is available in
folding, tubular and tubeless versions.

4

Bergamont g:::ef
Fastlane
MGN
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The Strada Smart connects with a
smartphone through the CatEye
Cycling App. Easy to view and
operate, the Strada Smart mounts
on the handlebar or stem, while the
smartphone is stashed in a pocket
or saddlebag. The phone stays in
sleep mode to preserve the battery.
The Strada Smart has mirror and
sensor direct modes and works with
Bluetooth smart speed, cadence,
heartrate and power sensors.

The top-of-the-line Fastlane MGN is
built around a high-grade, light and
stiff full carbon frame. The name says
it all: MGN, for “Mehr geht nicht,”
which means “simply unbeatable” in
English. The suspension offers comfort
and control despite a shorter spring
mechanism. At 10.5 kg (just over 23
pounds) the Fastlane MGN is light and
dynamic.
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Chosen JO633

A5647BG Road Hub

Chosen’s A5647BG hub for road
bikes weighs only 199g (7 ounces)
with a full AL6061 aluminum
body. The lightweight body
contains Chosen’s exclusive
Floating System and four sets

of bearings that reduce rolling
resistance and smooth out the
ride.

©6 © 0 0 0 0 000000000000 00000000000000000000000

sSunrace
C50 hub

The five-speed Sunrace Sturmey-Archer C5o
is made for heavy-duty use. The C5o has a

total gear ratio of 242 percent, with even,

25-percent steps between each gear. The rotary
gear selector does not protrude outside of the
frame. The Cso is available with integrated
gomm and 7omm drum brakes, disc brakes,
freewheel and EN-approved coaster brakes.
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Dahon
Clinch S0614

The Clinch is a light, robust full-sized
folding bike. The latest Lock-Jaw
technology provides rigidity, and
Dahon’s new patent-pending inverted
handle post design saves weight and
stiffens the steering system. The
Clinch is equipped with a 10-speed
SRAM Red drivetrain, FSA SLK cranks
with BB 30 and DAHON’s exclusive
quick release pedals.

Wilier Triestina
CentolAIR

The Cento1AIR is the fifth generation
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of Wilier Triestina’s Centoz, following the

original Cento1, Cento1SL, CentoiSLR and

CentoiSR. The Cento1AIR brings the Cento1
closer to the aerodynamic efficiency of the
TwinBlade, while maintaining the Cento1’s
versatility and performance. With the new
Cento1AlR, riders get performance, efficiency
and comfort — while now working with the

wind.

KMC
eBike EPT
Anti-Rust
Chain
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KMC has upgraded its X series of e-bike
chain to “Triple X Durability” for better
strength and durability. E-bike motors
increase chain stress, especially the
new Bosch Active Line and Performance
Line systems, which use a smaller
chainwheel that places an enormous
load on the chain. The e-bike chains are
also treated with Eco ProTeQ (EPT) for
increased anti-corrosion properties.
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Airace
Econo line
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The Airace Econo line of bicycle tools
includes g9-in-one and 14-in-one models,

both with an innovative nut-free design.

The 9-in-one includes six hex keys
along with Phillips, slotted and T25
screwdrivers. The 14-in-one adds three
Mavic-type spoke wrenches and a chain
tool. High-strength arms hold up in use,
and the durable chrome vanadium has
an attractive dark nickel finish.
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Sate-Lite eBike
Front Light C1
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Sate-Lite, a U.S.
manufacturer of
automotive lenses
and bike
reflectors, is
introducing
new
affordable,
quality bike
lights in
Taipei. The
C1front light
is designed
for e-bikes
with either
dynamo or
lithium ion
battery systems. Available in 15 Lux
and 40 Lux versions, the K-approved
light includes a unique built-in
reflector lens.
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Jones Bicycles
Spaceframe

Miranda
Clickpost {_ ‘1216
System

4TH FLOOR

NO102

The Jones Spaceframe is a classic, but
classic doesn’t have to mean frozen
in time. Jeff Jones has enhanced both
the titanium and steel Spaceframes
for 2014. The new Ti version includes
a gusset between the chainstays and
thicker chainstays for more rear-end
stiffness. The new steel version
is180g (6.3 ounces) lighter than
previous versions, and has smaller
diameter seatstays/toptubes for a
lighter, more comfortable ride.

The Clickpost patented seatpost
system allows a bicycle seat to be
mounted in less than 10 seconds. The
saddle is inserted into the Clickpost,
turned 9o degrees and tightened.
Produced by a high-impact aluminum
cold-forging process, the Clickpost

is rigid and impact-resistant for
security. Special compound coatings
improve the durability and abrasion
resistance of the surface offer more
finishing possibilities.

© © 0 00 00 000000000000 0000000000000 000000000000 000000000000O0COCOCOCE
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XLC Duo Child Trailer 4TH FLOOR
M1218

This two-seat child trailer offers

safety while walking or riding. It has

a hitch arm and coupling, safety flag
and buggy wheel for bicycle mode, and
transforms into a stroller in a minute
with the addition of an additional front
wheel and handle. The cover protects
passengers from bugs and weather.
Includes a parking brake and a quick
folding system. It holds two baby seats.
Capacity is 40kg (88 lbs).

@0 0 0000000000000 00000000000000000000 00

GET THE

FIRST LOOK!

FIRST 20 VISITORS
(DISTRIBUTORS ONLY)
WiN A FREE CRATON|
PAIR OF SUNGLASSES
AND A BERGAMONT
T-SHIRTI
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Chaoyang
Hornet 650B 10017
tire

Reinforced directional center knobs

work with a varied pattern of mid-sized
and small lugs to help riders master
challenges from sand to tarmac with
high grip and minimal rolling resistance.
Available in a tubeless-ready version.

[
BPE iGaewst Proseseos Bomemi
BATPI oplost brasies on sbdgmralis

ROXi m TWTC HALL 1-2F
Raptor X k0010
lights

The innovative Raptor X serves cyclists
whether they’re on the pavement

or off. Although compact, the light
provides a 200-degree light spread for
side and forward vision. The X4/X8
models output up to 400/800 lumens,

C Ro Ps 4TH FLOOR
EZ-400mu { Nos2s

while —r—— s
Roxim’s A The EZ-40omu uses a lithium battery
anti-glare and recharges by micro USB. The lamp
technolog ,rlr | has two modes and an auto function.

o 08y It stays bright even on bumpy roads,
won't blind g . .

. but dims when the bicycle is stopped

oncoming : T
riders. for more than three minutes. A silicon

bracket allows the light to be placed
vertically or horizontally.

Devinci Troy Carbon
N0623

The Troy Carbon is the latest in Devinci’s trail lineup.
Backed by Devinci’s lifetime warranty, Troy’s
carbon frame features Monocoque Carbon-
Gravity technology for lighter weight, better
power transfer and handling. The Troy is the
company'’s first 27.5 Trail ride with Dave Weagle’s
proven Split Pivot technology, with the addition
of a short seatstay for optimal control over DH, XC,
enduro and freeride terrain.

NIEIT 'S AT THE TAIFEI INTERNATIONAL CYCLE SHOW,

05.-08. MARCH 2014, TWTC HANGANG EXHIBITION HALL

4TH FLODR, DOOTH N1124

BERGAMONT is a famo

Z intment for the Taipai 1:':;4;'.'9. Show or if you hay
pleasa contact us or visit our booth N1124.

phaone: +49 |

Jana,Henne

bergamant

L &

Blk% ﬁlf biFan‘!‘ S’*’D‘I’l% wwrw, bargamont,do
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4TH FLOOR

L1006

With the InterLock, you'll never forget your lock because it’s-always with the
bike. The patent-pending InterLock is a seat post with alock built into it. The
InterLock cables are gocm (35 inches) long — long enough whenpulled out

Y to gothrough the frame, rear wheel, and around a post=it’s available'in any
seat post size, and cables can-be sized to any lengths for OEM customers.

¥ F
F
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BiolLogic
Argus
Safety
Lights

These cycle safety lights offer full
angle adjustability for visibility and
safety. They can be angled up, down
and sideways, with 6o degrees of
adjustability. The lights come in a
matched pair of red and white LEDs
and mount on handlebars, seatposts,
helmets and bags with a flexible
mounting strap. Weatherproof seals
hold up in all types of weather. Click
the lens to toggle between flashing,
on, or off modes.

4TH FLOOR

MI1019A

AT mw =

Velo
WOW

VL 1683

Velo has been making bicycle saddles
since 1979, so it means something
when Velo says a new saddle is its
lightest ever. The VL1683 is built on
Velo’s “weightless open wing” concept
and weighs just 100g (3.5 ounces). It’s
made for top road racers and is built
of carbon
composites
with a daring
cutaway.

Velo calls its
philosophy
“performance
through
omission
rather than
addition.”

1ST FLOOR

JO717

e e 00 0000000000000 000000000 0
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Wellgo’s M250 pedals offer a stronger
spring for better connection between

the pedal and the shoes, increasing the
efficiency of the pedaling movement. The
tension adjustment won't work loose. It’s
compatible with Wellgo 98A or Shimano
SPD cleats. The Cr-Mo pedals weigh 324g
(11.4 ounces) per pair.

Super B
TB-1966
bike holder

With its center-of-gravity design,

the TB-1966 folds in just one step

to save space. The elastic surface
accommodates many different items,
and practical universal hangers are
ideal for gloves, jerseys and other
cycling accessories. Surfaces are
cushioned so the bike holder won't
scratch the wall or the bike.

1ST FLOOR

IM24

TAIPEICYCLE
d&iawards 2014
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ControlTech
Aero Cockpit
Plus

This easy-to-assemble clip-on aero bar
offers quick mounting for triathletes
while complying with ITU regulations. It

attaches with only four bolts, and its carbon
construction is surprisingly light. A heart rate
monitor or cycling computer fits on the central

bridge. Bars can be adjusted by 34mm.

LOHAS
Power Hub

Hubsmaster’s power hub combines torque
and speed sensors. It uses ANT+ and
Bluetooth Smart to connect wirelessly to

1ST FLOOR

JO517

1ST FLOOR

JO830
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Wellgo
M250

(®)
\“'

Taya
EVO-Light
Derailleur
Chain

1ST FLOOR

K0610

To celebrate its 45th anniversary, Taya
islaunching its “heritage collection,”
which includes the EVO-Light 10- and
9-speed chains. The EVO-Light offers 15
percent weight savings, and its rollerless
chain provides direct contact with the
gear teeth for no loss in pedaling power.
The chain holds more grease for better
performance.

2.

1ST FLOOR

HO507

the rider’s smart phone and send real-time
updates of speed, power, distance, etc.
Download the smart phone app and combine

© © 0 0000000000000 000000000000000000000000000000
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CHOSEN CO., LTD.

.

e % o olsls

the hub readings with information from

other products, such as a heart rate monitor.

Compatible with ANT+ cycling computers

o

including Garmin, CycleOps and Holux. Can

be adapted for use in electric bikes.
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® Y6mm deep dish carbon fiber rim
@ Proprietary hub design

@ [(ompatible with Shimano 1is and Campy 11s systems

ACLASS
KEEPS YOU
ROLLING
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Diamond Like Coating For Utimate Performance
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UNSURPASSED SURFACE HARDNESS | HIGH COATING DENSITY
UNPARALLELED CORROSION RESISTANCE | EXCEPTIONAL DURABILITY | MINIMAL FRICTION

COMPATIBLE WITH SHIMANO, CAMPAGNOLO, SRAM 11 SPEED DRIVETRAIN SYSTEMS
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THE EXCLUSIVE TRADE SHOW FOR SPORTS AND
LUXURY BICYCLES, URBAN BIKES, CLOTHING
AND ACCESSORIES

JOIN THE 4™ ASIA BIKE TRADE SHOW!

NANJING, CHINA, INTERNATIONAL EXPO CENTER
SATURDAY/SUNDAY OPEN FOR PUBLIC — DEMODAY OCTOBER 8™

22 Taipei Show Daily Wednesday, March 5, 2014

ooooooooooooooooooooooooo

Airace s : Dahon S0614
Turb @o" ! Ciao

urbo . Electric
Micro 2 :

Dahon D ¥ eF BV G Y & & Bt
D EREANREELAL A L ERRE T L— L& TranzX 25077 E
D PUYS VLR BYITIAY L @B ADYEHETLTAY
D TITVURQAYRA—LADE L 2y Ky oI L—LIZT SFYIR
© 5. FitClever/S )L IHPrestafi & | %o TE Y IHERY 5 LABEIZT
: USchrader® /N L TIZx G, 1692 ¢ 220 T/8T—F o R REES AME
Ly FCO2A— MUY PERHAY | phhci—F—AROLNS,
C SO RBOTRVEMTHHBEY | Sturmey Archer 5 RN TEBELD
LIS - CREOBHHSES, LU r—H A
: 1N « VULTETRE R B,

I
hy

Bay 3 — T2 7% kK7
6\928 12044

D2RhL—F—IZ 7] ZRHFTE2EELL !

EFRANAI bL—F—EE£55AEY ?D2R%A 5 Run On Earth]  (#hEk
EED) BRENKRDZ D,

D2ROFHA b L—F—FTIL— by —ROBEMEEALTRL—=2 5
BERATYRONyY FCHEICEE, E-4—TCZ5, #HRADEZTHIL—+ %
BIRLTD2RY AT A (HFHFIWEB) [C2RFTRETBZEHFTIr—T4249 0%
LULEBRBOY YISV Ra0ELEH. HHLIEH
EFTHNECEDHIBRICAYDEHRERRITE-

TWAESURETHKDA D, EIRSNIL—
FDRDT v TEH VIZEHE THAIER
NEDLBZOTRTY Vb (BhH%E
17) PEFRHNEETEVD >
BEHELINET,

D2R D2R Trainer
AV 7 7)1

r”fﬁ

LOHAS E ........................
Power Hub : CatEye

: Strada Smart :

@507, HO510 wm7 C\\—Mr%

Hubsmaster : Cateye Cycling N1001A .

MELY ERE . TAX—bRTA ' ;

D VEBETAHEY /s DaVEa

= ¢ =2 TRRS—HRAI—F] AT— =
¢ bIFUERY—=TE-FRIZLTKR -
DTy RO RNy T ERSIISH -
D CAREEEEHATRE, SvFU—
B . HEEWALNG, ETT—4ER -

L=/ .
4 — L bd CBERDBUR FS—FRT -
TmNTEAR =R T LTANTH | S hCRE, S5—T—KEH -

BLEDANY—LRANSVRT7—% .

—Ftoy
— B
ZEE
TET

EYTFINEALALTOOOIHVAT

LT, Hubsmaster®APPY 7 % _ . N
N . . COEFTH. AR— b UM DEEIC -
BEEICAY O—FLTA—FL 7 .

—bFrS VRIS YAE—PHITST

W (BIZfTbhd) TRARGE |
OANTHIERE BRI IEhO ) —0L—
FESyFUT GBE) BEDER .
NELNZDTHAETDESTEH .
EQHA ) TDIFYADHEIT L
%, Garmin, CycleOps. Holux#% & .
OANT+H 4 Z LAV E1—2 EDE .
mitdHd, FEMLIERE—FR |
oY —ERD—NTE—kiLstw .
BLEHEGERICEERVRAT A .

12375,

¢ Smart®IEAE— K, ¥4 TUR,
oD, RNT—tE U — LR

L TFT—R%FFL—Z25 - SNSHA
IS T Y
cJno—
FtT&

ooooooooooooooooooooooooo

: E£— FAUEH. Bluetooth® -
i TEE. AT—. anEgne - 107 PETFAREL Bluetooth®




Wednesday, March 5, 2014

KMC2E M T d&iSIED
SEEHFOZE

R—JL 1B

Jo118s

KMCIZ&EIdY 3 —d Td&i7 77—
Fl IC3FEEHRTAEZR- Lz, L
NESERFtESIvIRI—FEREL
=Ceramic-like Coated F = — > & ¥4 Al
T 54 > DCity HunterFz—> M 2
HBATORE LG ST,

77

eF5yIAd—,FI—>

City Hunter ¥ —>

I IITPUELTF = — V&M
AEOHBI—T41I T, BERER
H5LTFz—VERSAT LAV
DYITTAoTENHFAVELYHE
BICTALELELICREDEREZROHT
W3,

City HunterlFtEHREED /N1 2 ¥
ITVRTLANDY TS4¥—ELT
KMCHBEREBEMNSEFNZELD T,
ZITCYOTANAIRAFI—UNKIE
[CRLBULITCWELELIZREDS
SNEETHDHZEEDONALE, City
Hunterl&#AIMAERR 724 —TL
—bhEASTNBAVF—TL—FT
BRlEhFz—VT. 41 vF+—TL
—MIFENCELOTHRERA VTS Y
AOEHERLT ELELICARMEEZS
HTETOLREMHEZHRELTLEIDE
RA Y R,

@ 2

TDEDEESCE

ATV LARF=I

[(AYTAL=ZTFTMHNIRAYT 14—
Fl RT—FAFTA47ENY FBEBEORE
CRTULVARRF—)IVHBEHERT L—
LEDEHITRSFEHATOEL, B
HVIFL=ZFTDINSHIHTHRE L
A RDRATUYLARF—LEFa1—F
U % EEY BKVA StainlesslE&ZNDHE
BEA—N—~DHHIZ—DDH5EER
HLTW3,

TECRREFAT7DIDELSIC
BCTEDARATULARARF—ILDEHR
ED-HOOMBEHEERMLELTRE—+
L1=1 &£KVADJoe McCrinkgl#t & (55
¥, BEHREEOHHICBALLZORHEA
DNATIORMORA®RE L THEENE
ITES ERAT=ABG]

KVAIZETIHRNY KA A FEERE
B (NAHBS) ICHEBT2HRILAAFK
DILV—LA—H—OMITRYIDEER
Bl §TIEEZZELHHALZED
TL—LA—A—HBRF—)LOL AR
FLUTARBREBEERTULADMERNY
ERREATKVAOF 2 —E VY % 8E
HICE-oTWW3,

ZLOFEHMBL LEREFOR
EEMNEEMNZRVARNTFEIOD
HEEEEAHT. EKVATIFES, IZ
Z (BE) IZRRTUYLARF—ILOH

BEDBETHTL—LA—H—HEH

HBH1 EKVADT7 D7 TOREBIEZHED
58EF 714 ADAngela SuldzEd .

MEBHICEADEEER T L -

RET7YRMNAGROR/ =1\ &
DMEXRIER FICELN TS BERE(C
BELEMICSETWVS, RTYLARR

FoNEEICLTIL—LA—D—i
FREYBNFa—TEES AT

25, EEBORF—)LTELCLTYL
CLBEBZROILENHETL S &
McCrinkBl#t RIZE 5,

R—JL 1B

K1225

KVAIZSE, BEXATUYLRARF—
LFa1—EVITDODMS2% ATy TT7 v T
L=MS3D#H T4 o &=FKFE LIz, Rt
FdE MSITFEHOA TS T OA LI
LOHMEFHBEENEFELEERICRHARS
N3 DOT. COHFEMICLIYTHEHEL
MAENT v TEht=E£W S5,

KVAIZWEIBIRT Y LARF—)L
Fa—ErS%ET BReynoldsZIE L&
ERXFLmOICHALEEZECLTY
%, NAHBSIZHET % & 5 /MRED 7
L—LENLA—EDEBIEEITHA, XK
FOA—N—IZRFET IANHDEELS
L EMcCrink@l#t K, TRKFEZAHE
WME|%#F 52 LTERIELEENDDT
FINDTL—LELT—D=HIZH5 &
EZV, PR ERFICLTVSHE
[ETHEEBBADEREICTRYNH o711
EHDOANY KFa—TEFlIENIE, B
(250005, DR MAEBELT, B &
ADIRFEMN15EC20E TIEREICEL I
W T7AYNOEBIEZEHDE DHRR
ICHTE#52&5&F 523 YIEEREY
V] Z & EMcCrinkBl#tE(X#AT 5,
MMCS5THIH6TH, ECTHAIL
TTCHEGEHERRLAZTHELNATY
%1

KVAMS3Fa—E> I Ef 7
Alex MeadeZL—4

|_|:

[ e
D
L
| |
—)
--q=::
[ e}
—
—)
™
=
—r=i
—)

NTROOUCING TRE THRUST E POWER PEDAL METER BY XPERD

AT+ WIRELESS PRATOCOL
ITEGRATED TRANEMITICR
[NEEIREAL LEF 1/RIGHT WEASURERLNT
IKTEGRATER CADENGE
RECARSEABLE BAFTERIES
WS

Speed, distance, heart rate. They all play a rale in defining our
performanee but enly one metric can wuly unlock  your
performance and truly help you discover your potential - POWER,
See a demonstration at BO0TH#&: JO517

XEAECo
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Worldwide Mid-High Bicycle Tyre Provider

o B

www.zc-rubber.com
rubber Zhongece Rubber Group Co., Ltd

ﬁﬁﬁ m ' CHAO O YANG

Since 1958  No.1in China Output Cooperate partner  China’s No.1 and growing fastly
Top 10 in the world 344 600 pes qu,d'!.. With many famous brands 10 be world’s famous brand
Tyres per day in global bicycle industrial
400,000 pes Inner
Tubes per day

on 4 ' % gt 0 g 2
L g :I_-. = g F :I-__' a
| e , : s = i
J- J " J - * ES
j. _.. A . 2 o

We are looking for P
» Cooperate partner to promote c€HAo.c.vaNG brand for premium bicycle tyre ’
» Stratgetic cooperate partner
» Passionate rider to sponsor and help testing latest products

E-MAIL:
salesZwheels@zc-rubber.com
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New Products 2014

Sunrace C50 hub
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Sate-Lite eBike e 48
Front Light C1 M1407
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Wilier Triestina
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AVAILABLE IN 100, 125 & 150MM TRAVEL

NEW CARBON FIBER CLAMP HARDWARE
RECOURSE CABLE AND HOUSING SYSTEM

« ZJERO MOVEMENT CABLE

* SUPERLIGHT KGSL CARBON/ALLOY REMOTE LEVER
¢ AVAILABLE IN 27.2°, 30.9, 31.6 & 34.9MM DIAMETERS

L

www_kssuspension.com

&
i
:

2R @] Wea)

L=

T



26 Taipei Show Daily

2014 @R - ANV Y3y
HARY Y3 &L
— LY o ZICHIG

A—h—HAHEOTEL—%EC
TIEHINZRODHEE, 302 —TD
I—MNrL—FYa—IC5X5/ERY
BLUVEDDRDF LG D, YARDY
AVHTETRIVEELGREZE>TWLS
RockShox & Fox®M 2 #t £ 3E B & &L &
REHDVIHL=ZTHECTL—DaY
Va—XEIFTEYTINAL 4R FSea
Otter ClassicTIT3 C&lzltz, £L T
ManitoulZMattoc 75 v FR—LDHE
TILRK EZMEEDEuUrobike TITLVEEA
DITFLEFELL,

LhLELY aI—IZ5Hh D AEXS
ELF-HERERS THEDEKEZE
WHRRU L3 VOHETILERIZT S
CEITHBERS, ZDOD LY KA
LOWSRRU S 3 VOB E&RIBLLT
W5, 260 N & HRESRIEIC M 1 7-E &)
tTHd, 26HAICTHA U ShizHR
R332V T+—9 %275 P29 I
RESLOEEGEETEGL, BIC
A OFHORAF A Fa—TE@HIETT
[FTTIEEDHT, A —LEXELTEH
LNALyPEEFGSTREEST., 7+

X-Fusion Streat

SR Suntour RUX

— 73 ZNITHCTHIE LG TEWIT
BWEEZIICRBAGREOLENE
L,

BEODHARY
LavEMIT Y RX-
Fusionl%27.50F & 290
BERAODNAIVRIY
Ta—0OFTIRevel THEHD S AR S
Zlnterbike ICHEL., ZOId—IL K7
FEARXREEFEH ST TH+—Y TKRE
HIBEED, 275BIZHB ST
Streatl¥32mmR AV F 3 v Fa—T,
IFRIYUTTRIANLIESN, L
AIL54 FRELTIRIESER D, 1z
Hilo SL StrateldRZES—TILIIL—T 1 >
JROHHER— R T RO Y JiIE
12mmEf=(E15mm, KA ~&YE—F
LIN—TEIHNHTM5200E LW SBEE
TV,

Axon 73w kiR
—LMNMHAL—RATK
ELEIERDTLD

R—IL 10

JO417

SR Suntour Auron

SR Suntour@ %~ > EJLA T+ —4RUX
|39 TIZRed Bull Rampage T% D Effi %
RELTWS, BXAGT+—VDRE Y
FIvFa—TJIEERBMMTXFTED
FTRTHOER - 7THFA X KEEFDT
JLERE, 275 Ty Ta—0FT74+—%
[ZAuronTHIBEEHNN—LTWB, T7
RTYIGTNTYRTILE, TR
DLEO—J)—LEZRTILII T,
EF715mm Q-LocRIL—7 9 RILTH
BT BAUrONDABA U FarFa—TE
34mmE, &b L 3 —TIEAuron® 290t
ETILETE2L—SE 5,

by FZa2a—2M
#EDVO [XEurobike
Elinterbike TA O U E
JUFEmerald O 1538
ETLEZHELEBEZFALEZNAELY 3
—T3E<DELZEED D EFHEN
B, FTEmeraldD#ELLTH A U ER
THBDE—RINSHEIVHI—IZRZ D
LONEEA—ARVE =307 —F
T. RARICKBERTTIUVIORES:
23%EHTWNS, ChIZBA—/I—H 1
ART) =T FEAXF - FILEITY
N—=Fa1—=TEIIRVO LAY TT
D EAMHhYHRBEDOL Y —EREST
W3, 1 oF—IETXTHETRE, &t

R—IL 108

Jo417

Imported bicycle units hold a 99.7%
share of U.S. market consumption!

The Gluskin Townley Group U.S.
Bicycle Import Report is the only
window into the market that gives you a
15-year history and trend line by quarter!

Annual Subscription of US$2,499 includes four quarterly reports for
2014. Samples and quotes for monthly subscription upon request.

Wednesday, March 5, 2014

DI3—TRINIIZTYFTHIT7ay
YJadet HETHET 5,

D :
Tom Kavanagh: tom@blkeshowdally com
Brad Hughes: bradsan@aol.com

The Gluskin Townley Group

{lf sk Towriloy | Ml

www.gluskintownleygroup.com
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Getting there: by MRT
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TWTC Nangang Exhibition Centre 1a) PARKING LOTS
Parking & Transport

«w..  TWTC Nangang Underground Parking (620 spc.)
wvsesesenennnnes Taiwan Fertilizer C2 Parking (352 spc.)
weevesesvesnnennee Taiwan Fertilizer C3 Parking (768 spc.)

Neihu - Donghu

seevesesveseenenenene Taiwan Fertilizer C4 Parking (82 spc.)
R53 Temp Parking (147 spc., 24/7, NT$20/h)
wenenee - Xingzhong Park Tower (647 spc., 24/7, NT$30/h)
.. MRT Neihu Depot Parking (584 spc., during exhibits)

B. TRANSPORT INFO

. Shuttle Bus Stop (drop-off /pick-up)
Regular Bus Stop

Taxi Drop-Off
Small Vehicle Drop-Off
B1 Taxi Pick-Up
. Underground Parking Entrance
MRT Neihu Depot Parking Lot

Brdge

- EHEEBBEHHE8

NKSP I.II
NKsp
- I
-
@4- @

mEEEEN

S

(Acatemia Rd, Sec 1

PLEASE NOTE: PARKING FEES ARE SOLELY FOR REFERENCE PURPOSE.
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Discover one of the most upcoming I.';
German bicycle brands: Haibike

Get to know our 130 attractive models ranging
frc:;rn ow bud _|L‘\" to ’*._r,n end pr ﬁHI 15, Profit by

ang - mao

rarketing
Hall:-lke KDUH{}
eMTB ECm55 eTrekkmg,

Haibike ProTeam led!

Soitr

Discover German Enigneering, design and
realiability at its best.

Learn more: on

Contact us
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New Products 2014
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elLECT

Choose between

Auto Ride Sensor Mode - Senses fork
inclination and trail impacts, automatically
activating or deactivating fork lockout.
Wireless Remote Mode - Locks

fork on/off manually as needed, with

the bar mounted ANT wireless remote
exclusively from MAGURA.

o

AUTO ON ¥

In Auto Mode, during extreme drop situations, Auto Mode can be easily calibrated
lockout opens automatically in .02 seconds. to rider preference.

MAGURA TS8R and TSé forks, Power via Micro-USB. system coming soon.

. " 7
'i‘;\t W avtoon
N
‘\:\};‘ i

7
eLECT is optional on all 2014 @ 40-60 hours ride time battery life. eLECT rear/front shock

P ; MAGURA

magura.com/felect ) 3 - magura.com
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Free Shuttle Service

A free shuttle connects the Taipei World Trade Center (TWTC)
where TaiSPO is held, with the Nangang Exhibition Hall, the
airport and various hotels.

1. TWTC to Nangang Exhibition Hall Shuttle Buses
(round-trip)

TWTC Exhibition Hall 3 —— TWTC Nangang Exhibition Hall
MAFCR 571 o 08.00 -18.30
MAFCR 8 ettt 08.00 -14.40
(Buses leaves every 15 minutes)

2. Hotel Shuttle Buses (one-way)

MarCh 5-7: oo 17.45/18.00/18.15/18.30
March 8: ... 14.45/15.00/15.15/15.30
ROUTE A:

TWTC Exhibition Hall 1— Hotel Eclat — Far Eastern Plaza —
Les Suites Taipei - Da An — Howard Plaza — Sheraton Taipei —
Caesar Park Taipei — Taipei Garden Hotel = Westgate Hotel

ROUTE B:

TWTC Exhibition Hall 1 — Hotel Sherwood — Capital Hotel —
Golden China Hotel — The Landis Taipei Hotel — Gloria Prince
Hotel — Hotel Cozzi-Minsheng — Imperial Hotel > Regent Hotel —
Ambassador — City Suites-Nanxi

ROUTE C:

TWTC Exhibition Hall 1 — City Suite-Nandong — Taipei Fullerton
East — United Hotel — Sunworld Dynasty Hotel — Quote Taipei
— Brother Hotel — FX Hotel — Evergreen Laurel Hotel — Leofoo
Hotel

3. Taoyuan Int’l Airport Shuttle Bus

TWTC Exhibition Hall 1 — Taoyuan Int’l Airport

MAFCR 7 ettt sttt ettt b et es 17.00
Y] A= O 10.30/14.00

Wednesday, March 5, 2014

TaiSPO

Taipei Int’l Sporting Goods Show

. _

Table of Contents

Tweeting up a sweat

Johnson’s new treadmill line incorporates social media ........ccccoeuuvvvivecinniius 37
Helping gyms shape up
Tomorrow’s inaugural fitness forum is Asia’s first 38

Anytime Fitness goes everywhere

Anytime’s franchise formula works well emerging markets ... 39
Clubs sweat the details

THRSA report show gym owners have learned to boost sales .........cccccoeervvunnnee 39
Training is more fun in a group

Alexandave fitness stations encourage group exercise 42
No getting around it

Continental says its volleyballs are rounder 43
Titan tightens up

Sock maker branches into compression apparel 44
Footland focuses on technology

High-tech sock maker values advanced machinery over volume ..................... 44
Sable’s prescription for goggles

Innovative in-store display boosts prescription goggle sales ..........cccoocccceurvruueeee 45
Decades in the making

Saeko says its new Ultragq goggles sum up years of innovation ..., 46

Concepts & Goals

* To strengthen the core activities of “Lean Management” among Taiwan 5-Team
Elite League members. And these activities of cooperation & competition will
be highly valued by other industries.

« To upgrade Taiwan’s fitness production, to stabilize quality control and to
better divisional work distribution ; thus, the whale fitness clusters will be solid.

= To promote mutual observations, to increase learning activities and to share
experiences.

« To establish a brand image of 5-Team’s fitness made in Taiwan

= To set the Central National Standard (CM5) of Fitness Equipment so that key
model parts can be standardized and commonly used.

= To upgrade the production technology with the vision of the future,
= To encourage the participation of 5-Team members, mutual evaluations
among members will be carried out ; thus, members can make substantial

improvements.

* Toestablish Taiwan as the global high-end fitness manufacturing and R&D hub.

JOHNSON HEALTHSTREAM magtonic” SoufForus
:: ) +:
R® ¥ Bl @cownum CGG

e

My

Visions

Google Fitness, Taiwan's Best '.
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Johnson posts a status update
for Facebook and Twitter users

Gym users can now keep up with their social media friends
while they break a sweat on a treadmill.

Treadmill users can tweet up a sweat on Johnson’s new Matrix treadmills, which
incorporate social media services in their displays.

“The apps are customized for the
treadmill, so that the screen will show
only the important information,” said
Danny Chiang, senior product manager
at Johnson.

The new 7xi console offers a

Johnson Health Tech from Taichung
has updated its Matrix treadmill line
with a new console that keeps users
connected — safely —to such social
media services as Facebook and Twitter
while they work out.

Procure your seat at the table

One-on-one procurement meetings, which will take place this afternoon in Room 5, bring
buyers from major international accounts together with suppliers.
Some meetings have led to substantial orders.

simplified, customized view of social
media services and other information,
including weather forecasts, on a
touchscreen that resembles a tablet. It’s
designed so it won't distract treadmill
users.

For safety, little or no typing is
required to navigate the apps. The
treadmill slows down if a user starts
typing on the console.

Johnson says it is the first fitness
equipment maker to bring social media
applications to gym equipment.

Johnson debuted the Matrix line in
some international markets late last
year. It proved to be particularly popular
in high-end U.S. gyms and hotels,
officials said.

“This is high-end technology, and
premium health clubs and top hotels
need these kinds of products for their
customers,” Chiang said. Initial buyers
included the Four Seasons and Marriott
hotel chains.

Johnson is also promoting a system
it calls mPower, which refers to three
console-driven functions: “motivate,”

for on-demand
entertainment;
“mentor,” for
virtual coaching,
and “maintain,” for maintenance and
upkeep.

For motivation, Johnson offers
on-demand entertainment and a
program it calls Virtual Active, which
allows users to participate in virtual
runs in several locations.

If users opt for the mentor program, a
coach appears in the corner of the screen
and offers advice on pace and other
factors.

Meanwhile, each machine
stores information about usage and
immediately alerts the owner, and
Johnson, if maintenance is required or if
parts need to be replaced.

“It helps owners manage their
equipment so they increase their return
on investment,” Chiang said. The Matrix
Asset Management system works
with an online service portal, wireless
technology and customized monitoring
tools. MBS
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Spirit Fitness lets users
bring their own tablets

Dyaco is taking the interaction between fithess gear and
mobile devices into another dimension. Its latest offerings
let fithness enthusiasts use their own tablets on its Spirit

Fitness equipment.

“You can download our app on your
tablet and then swap your console for
your screen to manage your personal
workout,” said Brian Murray, Dyaco’s
product director. “But the machine still
has its own buttons, so you can use it if
you don’t have your tablet at hand.”

Dyaco developed an app for i0S and
Android devices for its Spirit Fitness
brand. People can use the app on their
tablets to organize their training
programs and record workout details,
and then share the results on social
media.

Spirit Fitness elliptical trainers
and stationary bikes use adjustable
holders that can accommodate many
mobile devices. The devices connect

wirelessly to the
machine through
Bluetooth.

Spirit
Fitness has
also improved the quality and
entertainment value of its built-in
consoles. The brand is launching a
range of light gym equipment that
incorporates mobile touch technology
on a full TFT screen. Dyaco calls this
the Light Commercial Touch Series.

With this upgraded screen, people
who exercise can watch their favorite
TV programs on the console, check the
status of their workouts and easily
access social media services through
on-screen navigation. M
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TaiSPO 2014 Events

Wednesday 3/5

10.00-11.00

TaiSPO and Taipei Cycle Joint Opening
Ceremony

Room 401, Nangang Exhibition Hall

13.00-17.00

Procurement meetings
Room 5, TWTC, Hall 1

14.00-15.00

New products launch
Main Stage, Area C, TWTC, Hall 1

18.00-20.30

TaiSPO and Taipei Cycle Welcome
Reception

Adidas 101 (across the street from the
Taipei World Trade Center)
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Tomorrow'’s fithess industry
forum will get gyms in shape

TaiSPO is bringing together some of the sharpest managers and
coaches from the international fitness industry for tomorrow’s
inaugural Fitness Industry and Fithess Club Management
Forum.

Jay Ablondi

Organizers say it is Asia’s first fitness
industry forum.

“Some events have been held in China
before, but we are taking an Asia-wide
approach,” said Jilly Lai, a manager in
TAITRA’s exhibition department. She

said Taiwan is a natural location for
the forum given the number of fitness
equipment manufacturers here.

Jay Ablondi, executive vice president
of the International Health, Racquet
& Sportsclub Association (IHRSA), will
analyze industry trends and explain how
some fitness clubs are using customer
surveys to boost business.

The association, which promotes the
importance of customer service, uses a
tool it calls the Net Promoter Score, or
NPS, a measurement of customer loyalty.
The score is derived from surveys that
ask customers how likely they are to
recommend a company or product to
friends and colleagues.

A negative score is considered bad
news, while the higher the positive
score, the better —up to a theoretical
maximum of 100. A score above 50 is
considered excellent.

Among more than 500 fitness clubs
in the United Kingdom, for example, the
average NPS rose from 21 in 2011 to 27 last
year.

The average score for U.S. gyms last
year was 43, with the highest-ranking
gym scoring a 79 — on par with scores
achieved by such popular consumer
products as Apple iPhones and iPads.

Tomorrow’s forum will include a demonstration of Cross Core,
a new fitness program.

Ablondi said the act of surveying
members — and letting them add
comments or complaints — can boost a
gym’s score.

“Follow-up studies show that, just by
responding, the operators see their scores
rise,” he said. “Their members will not
only recommend the club to their friends,
they will also stay longer themselves.
They could stay four or five years, and
that’s when the money really kicks in for
the owner.”

He said U.S. gyms score relatively
well because the fitness industry there
is more mature, and most gym operators
have learned to cultivate customer
service and retention.

Ablondi’s association is such a fan
of the scores that it collaborates with
The Retention People to provide them
at no cost to fitness club operators. The
Retention People specializes in gym club
management.

“It’s all based on the idea that it’s
easier to keep a member than to acquire
one,” he said. “The clubs doing well in
this economy are those that concentrate
on customer service. Or if they're low
cost, they concentrate on what their
valueis.”

Also speaking is John Kersh, vice
president of international development
for Anytime Fitness, which franchises
some 2,400 gyms in 16 countries (see
related story, next page).

Joining Ablondi and Kersh is John

Caraccio, the president of
World Gym’s operations
in Taiwan. World Gym
International, which has
more than 180 franchised locations in
14 countries, has recognized the Taiwan
operation as its Franchise of the Year.
The forum begins at 1:30 p.m.
tomorrow in Hall 1, Room 3 at the TWTC.
It will conclude with fitness
demonstrations conducted by two
experts from the Aerobics and Fitness
Association of America.
See tomorrow’s Taipei Show Daily for
more details about the forum. B BS

Fitness
Industry and
Fitness Club
Management
Forum

1:30 - 5 p.m.
Thursday, March 6
Hall 1,

Room 3

TWTC
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Any time is the right time for the
Anytime Fitness chain to expand

John Kersh, vice president of international development at
Anytime Fitness, has found a recipe that seems to work as well
in emerging fitness markets as it does in developed ones.

The U.S.-based Anytime Fitness
franchise has grown to include 2,400
gyms in 16 countries and was recently
ranked No. 1 on Entrepreneur Magazine’s
annual “Franchise 500” list.

“We've worked very hard to create a
business concept that has smart systems

A typical Anytime Fitness gym

in place for our franchisees to follow,”
said Kersh, who is a keynote speaker at
tomorrow’s Fitness Industry and Fitness
Club Managment Forum.

“It’s kind of like a recipe. If they follow
our recipe, they have a good chance for
success,” he added. “So although our

concept is about fitness, we are really

a franchise company. We try to always
improve how we educate and support our
franchisees everywhere in the world.”

Anytime Fitness builds its business
on convenience. Most gyms are open 24
hours a day, every day — appealing to
people with hectic lives who struggle to
find time to exercise.

The company’s key advantage is that
it has created an efficient franchising
platform that should work in any
country.

Outside of the United States, Australia
has the largest number of Anytime
Fitness gyms. Nearly 350 locations have
opened in five years.

Interestingly, the average Anytime
Fitness gym outside the United States has
more members and charges higher prices
than its U.S. counterparts. Kersh said the
disparity is partly because U.S. gyms face
more competition.

In Asia, Anytime Fitness gyms are
often smaller than in the U.S. because
of higher real estate costs. The average
size of an Anytime Fitness franchise in
the U.S. is between 400 and 500 square
meters (4,300 to 5,400 square feet), while
its Asian gyms are between 300 and 400
square meters.

In most respects, however, Anytime
Fitness gyms are uniform around the
world.

Anytime Fitness uses similar criteria
to choose franchisees in the countries it

Fithess clubs that sweat the
details generate more profits

Competition may be heating up in many fitness club markets,
but club owners are getting smarter about making money,
according to the International Health, Racquet & Sportsclub

Association.

A recent IHRSA Global Report shows
sales grew faster than the number of
gym members, indicating that owners
have learned to increase revenues per
member.

Last year’s Global Report estimated
that, in 2012, the number of gym
members worldwide inched up by about
1.8 percent, while revenues rose by
nearly 4 percent.

Operators are capitalizing on
add-ons that are not included in basic
membership fees, such as special
classes.

“There’s even a club in Germany
making money on a cooking school,”
said Jay Ablondi, the association’s
executive vice president.

The fitness club industry has proven
to be relatively resilient in the face of
economic upheavals. Yet IHRSA’s latest
findings also show the fitness industry
was least buoyant in countries facing
the most economic pressures.

The association estimated that the
number of U.S. clubs increased by about
2 percent last year. Membership was

flat, but Ablondi said it has grown by 11
percent since 2009.

The U.S. market appears to be
consolidating, as some operators buy
competitors while others expand
rapidly. One striking example of the
latter is the Anytime Fitness chain.

From 2,400 franchise locations
currently, the group says it plans to
have 4,000 clubs in the U.S. and another
4,000 in other countries by 2020.

Latin America continues to stand out
as a fast-growing market for gyms. In
September 2012, the IHRSA estimated
that 15 Latin American markets
accounted for some 46,000 clubs,
generating revenues of $5.5 billion.

The market is even more impressive
given the red tape that some fitness
centers have to cope with.

Edgard Corona, the chief executive of
Brazil’'s Grupo Bioritmo, told the IHRSA
that Brazilian clubs are required to hire
professionals with university degrees,
while potential members are required
to receive medical clearances — all
regulations that boost a club’s costs.

“In order for one of our gyms to begin
operations, we must have authorization
from several different entities and pay
62 kinds of taxes,” Corona said.

The European fitness industry
had a much tougher time. However,
it improved in important markets
including Germany, Sweden, Norway,
Poland and Russia.

The IHRSA European Health Club
Report published in October estimates
that Europe supports some 48,000 clubs
with roughly 44 million members,
generating revenues of about €25 billion
($34 billion).

“Although the economy has
clearly challenged Western Europe,
most markets are stable, some even
witnessing moderate growth,” said
Hans Muench, IHRSA European director.
“Looking ahead, we anticipate consumer
penetration rates to rise, particularly
in Eastern Europe, where less than 5
percent of the population currently
patronizes clubs.”

Fitness club penetration rates were
just over 2 percent in Poland, 1.7 percent
in Russia and less than 1.5 percent in
the Czech Republic. That compares with
an average of nearly 6 percent in the 28
European Union member countries.

The European report points to

serves. A location needs to have enough
potential customers in its “catchment
area.”

Since the concept is convenience-
driven, locations should be visible
and accessible to customers. The most
important ingredient, Kersh said, is the
quality of the franchisee.

“This is in terms of their passion for
our brand, their desire to help change
people’s lives, and their motivation
to put energy and attention into the
business. Also, their financial strength,
and if they have enough money to get
the business started and operate it until
it starts making money,” Kersh said.
“When we find great franchisees, the
gyms usually work very well.”

Rising real estate prices have put
a damper on growth because they
make it more difficult for projects
to be financially feasible. Kersh said
franchisees have to be careful not to set
unreasonably high fees for consumers to
cover high real estate costs.

Kersh said competition is growing
around the world, albeit slowly. He said
Anytime Fitness has big opportunities
outside of North America.

“We believe that Asia represents one
of the regions where our concept can be
rolled out over time in large numbers,”
he said. “But we also expect to grow in
the United States, in Europe, and in Latin
America in the coming years, so we have
alot of work to do.” M BS

THE STATE OF
THE HEALTH
CLUS IHDUSTRY

IHRSA'’s next state of the industry report
will be published shortly after TaiSPO.

industry trends such as the huge
popularity of indoor cycling,
particularly in Scandinavia. Muench
said group exercise was still popular,
while virtual classes are also making
inroads.

European clubs were also
increasingly addressing the “total-
member experience,” by providing
pre- and post-workout facilities such as
wellness and relaxation areas.

THRSA expects China and India to
post some of the world’s fastest growth
rates. Those countries have attracted
interest from international franchises
including Anytime Fitness and Snap
Fitness. W
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Work up a group sweat during a
workout with Alex gym stations

Some people like to head to the gym alone, earphones firmly
plugged in as they sweat it out on the treadmill. But others
appreciate interacting with people exercising around them.

-

!

W O

Hence the growing popularity of gym “stations.”

Henry Chang performs one of the 10 exercises on the Alex Go Fit station.

Alexandave, a gym equipment maker
from Taipei, is capitalizing on this trend
with Go Training, a fitness station that
allows up to eight people to exercise at
once. The idea is that the group rotates
among up to 10 exercises on each station,
taking short breaks of two or three

minutes in between.

“These stations make exercise more
varied, and people like the fact that it
enables them to train as a group,” said
Henry Chang, sales and marketing
manager at Alexandave. “It makes
exercise a more enjoyable experience

and helps people motivate one another.”
Sold under the Alex brand, the Go
Training station is meant for users who
want a robust workout. The company
also has a Go Health station, sold under

its Alexia brand, for healthcare products.

Go Health is intended for senior citizens
who engage in less intense exercises
such as stretching, resistance and cardio
training.

Alexandave launched a rudimentary
version of Go Training last year, while
the Go Health station is new.

Both are on display at Alexandave’s
booth, and the company is organizing
group exercise every day to show the
practical and convivial aspects of the
stations. Within two years, Alexandave
plans to develop two additional exercise
stations: Go Fit for women and Go Fun
for children.

While other fitness companies are
working on a similar concept, Chang
said the Alexandave Go Fit station has
three distinctive features: Its heavy-
duty frame can support 500 kg (1,200
pounds) per side on all four sides, for
a total of 2,000 kg for the station. The
Go Fit station is multi-functional, so
the frame can be adjusted for different
combinations of exercises. It also uses
graded racks, which makes it easy to
adjust the height of the bars.

Another Alex product that should
draw customers to the booth is its
water power bag. “It is half-filled with
water, so that the weight moves around
in the bag and forces you to work on
your strength as well as your balance,”
Chang said. “That makes the bag more
interesting than weights. We think it
could become a trend.”

The company showed samples of the

water bag last year
and is unveiling the TWTC HALL 1-1F
finished product at DO217A

TaiSPO. The same

applies to another

innovative product, an adjustable kettle
bell. Users adjust the weight by simply
turning a cap on top.

Michael Cheng, who founded
Alexandave, named the company after
his two sons. The company is known
mostly for strength equipment and
accessories.

The company is also an OEM supplier
to prominent fitness brands in North
America, Russia, Japan, the UK. and
France.

Alexandave’s sales were flat at about
$15 million last year, with about 30
percent in Asia, 26 percent in Europe,

24 percent in North America and 15
percent in Russia. Its largest Russian
customer is Sportmaster, a heavyweight
sports retailer with more than 350
stores around the country and a gaggle
of private labels, including Torneo for
fitness.

Alexandave has its sales offices
in Taiwan, along with a research and
development lab and showroom. The
company opened a new warehouse
two years ago, from which it can ship
even small orders. Its products are
manufactured by two partner factories
in Tianjin and Nanjing, China, on
machinery owned by Alexandave. The
company also operates a smaller factory
in Taoyuan, Taiwan.

Alexandave officials say that by
owning the machines in its Chinese
factories, and by using its own auditing
teams, it can strictly control production
quality. @ BS

Bodycraft helps women craft their bodies

Women who want to boost strength without tedious
weightlifting exercises are in part behind the recent growth
in fitness station sales. Bodycraft is adapting to the trend by
enhancing its traditional strength equipment with female-

friendly features.

Bodycraft is a U.S. fitness equipment
company from Ohio. Nova Sports &
Fitness in Taichung manufactures
Bodycraft equipment, and distributes
it outside of the United States. The
companies jointly design all products.

The centerpiece of Bodycraft’s
offerings is the Jones 3D Smith, which
has garnered accolades from the
Taiwanese industry as well as European
partners.

The patented barbell allows
increased movement for users and a
variety of exercises.

“The barbell can be unlocked so
that it moves up and down as well as
sideways,” Bodycraft manager James

Chan said.

“That way you TWTC HALL 1-1F
C0321

can work on

your balance

instead of just focusing on the strength
of your arms or legs, which makes it
particularly interesting for women.”
The company has received a second
patent for an arm cable that may be
unlocked and adjusted at any angle.
About 70 percent of Nova’s sales
come from strength equipment, and the
remainder from cardio equipment. All
of its production is exported, although
China is conspicuously absent from
its list of global markets. Nova has
targeted Turkey and Eastern Europe for

expansion.

One forthcoming
product is a treadmill
with special cushioning
for medical purposes,
designed in cooperation
with a British firm
that specializes in
cushioning for helmets.
It’s been launched in
the U.S.

Cutting and welding
of Bodycraft products
occur at a partner
factory in Taiwan, while
finishing, painting and
packing are handled
at Nova’s facility in
Taichung. ®

The Jones 3D Smith
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There’s no getting around
Conti’s ‘rounder’ volleyballs

£Teisko

) 43

Duma Bear’'s market is
upscale young golfers

Just when you thought that balls couldn’t get any rounder,

Continental from Taiwan is rolling out volleyballs it says really are

more spherical.

Wealthy Asian parents who want their children to have the
best golf gear will appreciate Duma Bear. The Taiwanese golf
brand is focusing on the junior market this year with two sets

Paul Yang juggles some of Conti’s newest team sports balls.

The balls use a new, patented cloth
wrap construction that also increases
durability. “The bladder is usually
covered with two layers of cloth, but
we have inserted a layer of rubber in
between these two layers, which also
gives the ball a softer touch,” said Paul
Yang, vice president of Continental.

The Taiwanese manufacturer, which
specializes in team sports balls, sees
steady demand as an OEM supplier
to leading sports ball brands thanks
to its high quality and continual
innovation. International federations
have approved the new volleyball for
competitions. The company recently
invented a softer beginners’ volleyball
that incorporates foam rubber.

Established some 40 years ago by
Sanfu Yang, Paul’s father, Continental
is one of the world’s largest suppliers of
quality team sports balls. Its factory in
Guangzhou, China, employs about 600
and turns out some 2.5 million balls a
year. Balls comprise about 70 percent
of Continental’s business, with the rest
of its sales from equipment, games and
accessories.

Continental produces basketballs
for three of the five leading U.S. brands,
including Wilson, Rawlings and Baden.
It also supplies products for five of the
12 basketball brands approved by Fiba,
the international basketball federation
(Wilson, Baden, Gala, Schelde and
Conti’s own brand).

Li Ning, the Chinese sports company,
is the latest major brand to team up
with Continental. Li Ning is the official
sponsor of the Chinese Basketball
Association, and China's five major
basketball leagues will use Conti balls
beginning this year. Li Ning is counting
on this partnership to help bolster

sagging sales.

Yang said
the demand for
Conti products
stems from the company’s track record
of quality.

“One of the advantages of having our
own factory is that we can implement
our own strategy with regard to quality,
and impose checks at all levels,” he said.
“Our production was entirely standard-
ized a few years ago to make sure that
the quality remains stable.”

The company began marketing
its Conti brand in 2007, which now
accounts for about 4 percent of produc-
tion. The Conti brand has grown rapidly
in Taiwan, but the company is wary of
pushing it in other countries because of
the heavy investment needed to break
through against established brands.

In Taiwan, however, Continental
continues to invest in expansion. Conti
balls are priced 10 to 15 percent below
products from leading international
brands.

Conti is popular with students
because it sponsors many university
teams as well as Taiwan’s volleyball
and football federations. Orders mostly
come from schools and are handled by
anetwork of 300 Taiwanese retailers.
Continental also sells its balls online.

In Europe, meanwhile, Continental
is expanding through manufacturing
partnerships. For example, Hungary’s
Winner is a customer of Continental.
Continental supplies the Winner balls
for the Hungarian water polo team,
which is the country’s most prominent
national team. Continental is also
targeting countries such as Germany,
Italy and the Netherlands, where
volleyball is popular. B BS
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of upmarket clubs.

“The age to start playing golf is
getting lower and parents want to
spend more money on their children,
particularly for activities like sports
and music,” said Vincent Tsai, Duma
Bear’s general manager. Duma Bear
also offers custom fitting, an unusual
service for junior sets.

Behind the Duma Bear brand,
which was launched two years ago, is
Yu Hong, a big supplier to leading golf
brands including Wilson, Adams Golf
and particularly U.S. Kids Golf. U.S.
Kids, designed for demanding young
players, has become a significant brand
in junior golf.

With its long history of
manufacturing golf clubs, it wasn't a
stretch for Yu Hong to develop quality
junior sets. The company received help
from a consultant who works with Yani
Tseng, the 25-year-old Taiwanese golfer
who topped the women’s world golf
rankings for two years.

Tsai is seeking to introduce the
Duma Bear clubs at influential golf
academies around Taiwan and China,
starting with Tseng’s training camp
in Shanghai. He’s also in partnership
discussions with the Taiwan Golf
Academy in Hsin-Dian.

Prospects are limited in Taiwan,
where Tsai estimates that only 500
children under the age of 12 play golf.
He’s more upbeat about the potential in

China, which has

drawn abundant

investment

from golf course

operators as well as equipment brands.

“Many newly affluent parents are
eager to take their offspring to the
golf course and equip them with top
clubs,” Tsai said. He said golf should
get a boost when the sport returns to
the 2016 Summer Olympics for the first
time in more than a century. He noted
that the PGA is also preparing to launch
the PGA Tour China this year with 12
tournaments, providing another boost
to the sport’s visibility.

Each of Duma Bear’s two junior
sets comes in two sizes, both intended
for elementary-school-aged children.
The top set comprises 10 pieces, with
a swish white and gold design, and
higher-grade materials. The irons are
made of forged steel and the putter of
304 stainless steel. The manufacturer
has compensated for the extra weight
of the irons’ heads by lightening other
components.

The second set comes with five
clubs, including an aluminum driver
and steel irons and putter.

Yu Hong’s factory in Shenzhen,
China, employs about 700, but the
junior sets are made at a partner plant
in China. Custom-fitted clubs are
assembled in Taiwan. M
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Vincent Tsai has outgrown these top junior sets by Duma Bear.
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Titan socks it to the compression
market with shirts, calf sleeves

With a stash of awards for its functional sports socks, Titan
Sport Tech has diversified its range into yet more sports, while
entering the compression market with calf sleeves and shirts.

Eugenia Chen worked on Titan’s compression shirt,
which complements its wide range of socks.

The five-year-old company’s Helium
shirt is intended for urban runners and
uses some of the techniques Titan applies
to its compression socks. While runners
typically want tighter garments for races,
the Helium provides a mix of comfort
and function for training runs.

“The Helium shirt was named after a
substance that is lighter than air, because
that is the way you are meant to feel
when running in this garment,” said
Adam Lin, research and development
manager for the Taichung, Taiwan
company. Titan launched short- and
long-sleeve versions last year in Taiwan.

Compression stimulates blood flow
to reduce fatigue, but Titan has struck
a balance between compression and
comfort. Seamless construction reduces
abrasion, while moisture-wicking fabric
and mesh around the armpits make the
shirt more comfortable.

Titan has garnered praise in the last
two years for its padded cotton socks,
which it offers in versions for several
sports. Its running socks incorporate
padding that is designed to distribute
plantar pressure and absorb shocks. The
basketball sock uses strap-like elastic
that is woven around the ankles for
stability.

Titan’s baseball and softball socks
provide extra shin protection for sliding,

Footland prizes its sock
technology over volume

A large truck recently delivered several highly advanced knitting machines to Changhua,
Taiwan. The recipient was Footland, a company that specializes in outdoor and sports socks. It
prides itself on the quality of its equipment as well as the construction of its socks.

Footland supplies thousands of pairs
of functional socks for U.S. brands like
Timberland, and sporting goods chains
including Dick’s Sporting Goods.

The new 200-needle-count machines
will enable Footland to make even more
technical and durable socks. “We’ll be

—| @1ootland ||

i.f {

Peter Hsu

able to start making socks with a higher
density than we have been able to
supply so far, once we have finished our
research and development in this field,”
said Peter Hsu, the company’s owner.
Footland prefers to focus on new
technologies instead of large volumes.

“The emphasis

is on technical TWTC HALL 1-1F

abilities, using A°324
mostly Italian !
machines that
make basically seamless socks,” Hsu
said. “We also use a lot of technical
yarns, and some wool for areas that
require padding for specific sports.”
The company is in Changhua
County, considered the socks capital of
Taiwan.
Once, Hsu said, the county
accounted for more than 8o percent
of all socks made in Taiwan. That’s
changed as many suppliers have
moved their production to China.
Footland opted to stay in Changhua,
where it maintains a headquarters,
factory, research center and design
office.

Semi-automatic production and
packing machines help streamline
manufacturing. Footland also has a
distribution center in New York for the
North American market. B
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and padding

to decrease
horizontal shear
forces —the kind
of forces felt by a baseball pitcher inside
the shoe when he releases the ball and
has all of his weight on one foot.

The company added products that
address bilateral movements in such
sports as tennis and football. It has
also been testing barefoot shoes, better
described as socks with split toes and
rubber padding.

Taiwan is Titan’s primary market. The
company sold about 80,000 pairs last
year, including some dress socks with
padding and anti-bacterial treatment.

As it grows its range, Titan is looking
to expand distribution to other countries.

“We have been receiving online orders
from China, even without any marketing
in the country, so the potential is very
promising,” said Lillian Pei, project
manager. “European markets are also
very interesting for us. Beginning in
April we should be able to deliver socks
for all sports that are most popular
in these countries, so we could start
supplying European distributors.”

Supporting Titan’s research
department is a team of sports science
and biomechanical specialists. Ml BS
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Titan’s compression
socks come with
advanced degrees

The compression technology
used in Titan Sport Tech’s socks
resulted from a partnership
between the company and sport
science research institutes in
Taiwan.

Titan works
with researchers
in the Incubator
Center of
the National
Taiwan Normal
University.

Tzyy-Yuang
Shiang, a
professor with
the university’s
Department of
Athletic Performance, is a key consult-
ant. Shiang is well known for his work
on shoes, bike mechanics, badminton
and tennis rackets, functional sports
apparel and fitness equipment.

He recently collaborated with Nike
on smart athletic shoes. The shoes,
unveiled in Taipeiin September, were
part of a reported $300,000 research
program to reduce injuries.

Shiang told Taiwanese reporters
that the sole of each shoe contains an
accelerometer to detect the strength of
movement and change of speed, and
a gyroscope to determine the angle
of the feet. The data is transmitted to
a portable device, which can warn of
impending fatigue or injury. ®

Dr. Tzyy-Yuang
Shiang
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Sable’s prescription for goggle sales:

Instant, in-store customization center

While it often takes days to receive a new pair of prescription display case with a mix of Sable goggles =~ Taiwan market.

glasses, a Taiwan company has found a way of delivering in six different frames. Customers who It has become a TWTC HALL 1- 1F
custom prescription goggles in minutes. want plain goggles can just grab aframe leading supplier D0202
and color of choice from the front row of goggles for
and go. leisure swimming
A second row of frames, in the same and competition. Sable goggles are
styles and colors, are intended for priced above most other Taiwanese and
prescription lenses. Chinese brands, but are more affordable

An eye-catching poster on the display than Speedo and Arena, its main
informs customers that a sales employee competitors.

is at their disposal to help them assemble Sable sold about 100,000 goggles last
their prescription goggles. year, half of them prescription goggles.
{ ' The display offers six types of frames  Until 10 years ago Eradiate made goggles
i -l | 7 .’1 '.1 i “ . h F _ for different activities, from indoor for other brands, but now focuses
bkt r swimming to long-distance outdoor exclusively on Sable. The brand is also
swimming. The trick is that the same available in the United States.
modular lenses fit all frames, and the Sable is aggressively moving into
system is the same for both lenses. triathlon in Taiwan — where top races
The store employee picks test lenses draw up to 2,000 participants — by
from the top drawer of the display and sponsoring coaches, athletes and events.
clicks them into a test frame. The lenses The company also markets to more
come in three quality levels: standard, leisure-oriented consumers, including
hard coating and mirror finish. the thousands who attempt to swim Sun
Once the customer approves the Moon Lake every year.
corrective lenses for each eye, the sales Sable and its owner, Charles Mu,
clerk assembles the frames and lenses are responsible for a number of goggle
from a second drawer where they are innovations.
smartly arranged with easy-to-follow Two decades ago, Sable was the

color codes. The goggles may be further  first company to apply aspherical lens
customized with three different sizesof  technology to prescription swimming

nose bridges. goggles.
Wendy Song assembles prescription glasses from the eye-catching Song said that the nearly 5o Eradiate has several production units
and efficient Sable display.  Taiwanese retailers who installed the in Taiwan, dealing with injection and
Eradiate, the company behind the retailers often did not have enough time  prescription center have seen sales of lens treatments — including anti-fog
Sable goggle brand, created an in-store to take care of this service,” said Wendy  Sable goggles soar, sometimes nearly treatments and hard coatings that
display and storage unit for these instant Song, Eradiate’s sales and marketing doubling. makes goggles more scratch-resistant.
prescription goggles. This “prescription =~ manager. “The new display allows This year, Sable will offer the Winner of a TaiSPO Excellence Award,
center” has led to eye-opening sales customers to pick their own frame and prescription center to retailers in China.  the standard Sable display is 2.2 meters
gains in the Taiwanese sporting goods the right lens for each eye. Then it only Eradiate maintains an office near tall by 1.1 meters wide by o0.55 meters
stores where it was installed last year. takes a couple of minutes for the sales Shanghai. deep (7 feet, 3 inches by 3 feet, 7 inches
“With our previous display, people to fit the required lenses into the Retailers are willing to try the by 1foot, 10 inches). Displays can be
consumers often did not realize that frame.” Sable prescription center because customized for smaller areas, including
Sable makes prescription goggles, and The prescription center consists of a of the company’s reputation in the optical stores. M BS
’s Ultra4 li decades in th ki
Saeko’s Ultra4 line was decades in the making
While Eradiate is enhancing sales with its “prescription turnover by pushing global sales. year. The company will exhibit at two
center,” Saeko is relying on catchy marketing to support its While First Rank is interested inthe ~ upcoming Chinese trade shows. It also
newest goggle line. Saeko’s Ultra4 concept summarizes the Européan and American_marke’Fs, it Yvill has agents in‘count¥ies incluc.iing the
advances that the specialized goggle maker has achieved over make its strongest push into Asia this Czech Republic, Spain and Chile. W
the decades. B
“It covers many technologies that one piece.
. TWTC HALL 1- TF
we have been able to build up over the “The DO108
years. They have to do with the function standard
as well as the design of the products,” system is that

said Selina Liu, marketing manager at the casket and the lens are assembled,
First Rank, the Taiwanese manufacturer but we inject soft material in the

behind Saeko. casket, so that we can create many
With more than three decades of different designs,” Liu said. She showed
producing swimming goggles, First an example of goggles with a black
Rank stands out for its unwavering lens and a grey casket that merge into
focus on the category. a swish pattern, with streaks of grey
The Ultrag marketing concept is extending into the black.
built around four claims: Ultra Fit, Until recently, First Rank focused
meaning that the goggles are designed  on being an OEM for sports retailers.
to the most suitable and comfortable Although it still counts leading
dimensions; Ultra Fast Buckle, for the retailers as customers, First Rank has
company’s several patents covering concentrated on building up its own
quick and easy strap adjustments; Saeko brand.
Ultra Anti-fog, because First Rank Saeko goggles made up about 40
says its anti-fog liquid is particularly percent of the group’s production last
efficient; and Ultra Fuze, which involves year. First Rank seeks to lift Saeko’s
manufacturing the casket and lens in sales to more than half of the company'’s Goggle Chen, center, the owner of First Rank, is flanked by Selina Liu (right)

and international brand manager Jason Huang.



46 Taipei Show Daily Wednesday, March 5, 2014

World's Top 2 Cycle Shows 1 Advertising Package

Eurobike and the Taipei International Cycle Show are the world’s #1 & #2 Bicycle Trade Shows.
Use the official Show Dailies to project your marketing message and make the most of your valuable show investment...
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PSR ... o |

 SHOW DAILY

-

EUROBIKE

o

Chewry B

n u [
Advertising index %9 SHOW DAILY
. B TAIPEI CYCLE Credit & ContaCt |nf0
Airace 27 Eurobike 2 Sunrace 30
Publisher Onsite writing Onsite
. Tom Kavanagh team photographers
Alex Global 20 Hubsmaster 15 TaYa Chain 46 Y Jo Beckendorff Darryl Carey
28 Llewelyn Way Tess Campbell Jacky Huang
Asiabike 22 Innova Rubber 12  Tern 48 Dublin 16, Ireland Nicole Formosa
www.bikeshowdaily.com Max Leonard Authorized By
Alan Zhan Organiser:
Bergamont 17 ISPO 47 TSMA 36 p J g
Editor-in-chief 2% TAITRA
Doug McClellan Contributors b L
Biologic 31 KMC Chain 21 GTG Group 26 +1.505.660.9957 Jo Beckendorff WWW.TAITRA.COM.TW
Tess Campbell
. TaiSPO Editor German Eslava Taitra liaison
Chosen 18 KS / Kind Shock 25 Velo 9 Barbara Smit Nicole Formosa Andrea Wu
+33.6.12.800.850 Max Leonard
Control Tech 14 Magura 35 Wellgo Pedals 23 Laurens van Roojien Printed by
Design & layout Alan Zhang Chuen Fung
. . . . Keith Wealleans HELE
CrOpS 33 MeSSIngSChlager 1 Wilier Triestina 17 keith@cleardesigns.ie Advertising Taipei, Taiwan
Gary Liu sales
Dahon 13 Miranda 5 Winora/Haibike 29 Worldwide: Contact Us:
sales@bikeshowdaily.com TaipeiShowDaily
L. ) Taiwan: Peggy Lee @gmail.com
DeVinci 9 Roxim 8 Zhongce Rubber Group 24 pegay666@ms32 hinet net
DK Clty Sate-Lite © 2014 K.B. Media Ltd. an rights reserved.
No part of this publication may be reproduced without specific written permission from the publisher. We check. Neither the
publishers nor writers can be held responsible for damage of any kind that may arise as a result of the content herein. Views
DT SWISS ShlmanO expressed herein have not been approved by TAITRA and should not be construed as representing the opinions or policies of
TAITRA.

7 L T 9 i
R T . v Y
eTERmE

Internal gear hub

Taipei Cycle TA YA Chain Co. Ltd
Highly recomumenced for K610
Bosche and Panasonice system

www.tayachain.com
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Enternational

Connecting Global Competence

_SPOR]S
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CONNECTED.

MEET ASIA’S SPORTS BUSINESS ELITE.
JANUARY 28-31, 2015 AT ISPO BEIJING.

After the show is before the show! This is now the case twice
when it comes to ISPO in China. ISPO BEIJING, will take place
from January 28 to 31, 2015. But as well as this leading Asian
Sports Business platform, there will also be a new summer
trade show in China starting in 2015, due to market demand. \.’ 10
The exact date and location of the new show is currently
being decided on consultation with the sports industry and will \?IEE‘:'ESI
be announced this summer. SPORTS. BUSINESS. CONNECTED. e INASIA —

ISPO.COM la ISPOseune =
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